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NOT AN OFFER TO SELL OR SOLICITATION OF AN OFFER
TO PURCHASE SECURITIES
This presentation does not constitute or form part of, and should not be construed as,
an offer or invitation to sell securities of Altice N.V. or any of its affiliates (collectively
the “Altice Group”) or the solicitation of an offer to subscribe for or purchase securities
of the Altice Group, and nothing contained herein shall form the basis of or be relied on
in connection with any contract or commitment whatsoever. Any decision to purchase
any securities of the Altice Group should be made solely on the basis of the final terms
and conditions of the securities and the information to be contained in the offering
memorandum produced in connection with the offering of such securities. Prospective
investors are required to make their own independent investigations and appraisals of
the business and financial condition of the Altice Group and the nature of the securities
before taking any investment decision with respect to securities of the Altice Group.
Any such offering memorandum may contain information different from the information
contained herein.

A registration statement relating to the securities of Altice USA, Inc. has been filed with
the U.S. Securities and Exchange Commission but has not yet become effective.
These securities may not be sold nor may offers to buy these securities be accepted
before the time the registration statement becomes effective. This press release shall
not constitute an offer to sell or a solicitation of an offer to buy, nor shall there be any
sale of these securities in any state or jurisdiction in which such an offer, solicitation or
sale would be unlawful prior to registration or qualification under the securities laws of
any such state or jurisdiction.

FORWARD-LOOKING STATEMENTS
Certain statements in this presentation constitute forward-looking statements within the
meaning of the Private Securities Litigation Reform Act of 1995. These forward-looking
statements include, but are not limited to, all statements other than statements of
historical facts contained in this presentation, including, without limitation, those
regarding our intentions, beliefs or current expectations concerning, among other
things: our future financial conditions and performance, results of operations and
liquidity; our strategy, plans, objectives, prospects, growth, goals and targets; and
future developments in the markets in which we participate or are seeking to
participate. These forward-looking statements can be identified by the use of forward-
looking terminology, including the terms “believe”, “could”, “estimate”, “expect”,
“forecast”, “intend”, “may”, “plan”, “project” or “will” or, in each case, their negative, or
other variations or comparable terminology. Where, in any forward-looking statement,
we express an expectation or belief as to future results or events, such expectation or
belief is expressed in good faith and believed to have a reasonable basis, but there

can be no assurance that the expectation or belief will result or be achieved or
accomplished. To the extent that statements in this press release are not recitations of
historical fact, such statements constitute forward-looking statements, which, by
definition, involve risks and uncertainties that could cause actual results to differ
materially from those expressed or implied by such statements.

FINANCIAL MEASURES
This presentation contains measures and ratios (the “Non-IFRS Measures”), including
EBITDA and Operating Free Cash Flow that are not required by, or presented in
accordance with, IFRS or any other generally accepted accounting standards. We
present Non-IFRS or any other generally accepted accounting standards. We present
Non-IFRS measures because we believe that they are of interest for the investors and
similar measures are widely used by certain investors, securities analysts and other
interested parties as supplemental measures of performance and liquidity. The Non-
IFRS measures may not be comparable to similarly titled measures of other
companies, have limitations as analytical tools and should not be considered in
isolation or as a substitute for analysis of our, or any of our subsidiaries’, operating
results as reported under IFRS or other generally accepted accounting standards.
Non-IFRS measures such as EBITDA are not measurements of our, or any of our
subsidiaries’, performance or liquidity under IFRS or any other generally accepted
accounting principles. In particular, you should not consider EBITDA as an alternative
to (a) operating profit or profit for the period (as determined in accordance with IFRS)
as a measure of our, or any of our operating entities’, operating performance, (b) cash
flows from operating, investing and financing activities as a measure of our, or any of
our subsidiaries’, ability to meet its cash needs or (c) any other measures of
performance under IFRS or other generally accepted accounting standards. In
addition, these measures may also be defined and calculated differently than the
corresponding or similar terms under the terms governing our existing debt.

EBITDA and similar measures are used by different companies for differing purposes
and are often calculated in ways that reflect the circumstances of those companies.
You should exercise caution in comparing EBITDA as reported by us to EBITDA of
other companies. EBITDA as presented herein differs from the definition of
“Consolidated Combined EBITDA” for purposes of any the indebtedness of the Altice
Group. The information presented as EBITDA is unaudited. In addition, the
presentation of these measures is not intended to and does not comply with the
reporting requirements of the U.S. Securities and Exchange Commission (the “SEC”)
and will not be subject to review by the SEC; compliance with its requirements would
require us to make changes to the presentation of this information.

DISCLAIMER



3

Group Highlights
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Q1 2017 KEY TAKEAWAYS
ALL MARKETS DRIVING CONTINUED PROFITABLE GROWTH

 Altice Group: accelerated revenue growth, improved margins and cash conversion  

 France: revenue stabilization, market leading investment in 4G+ / fiber networks and content 

 Altice USA: continued revenue growth and improved margins, filed for IPO

 Portugal: revenue stabilization and accelerated nationwide FTTH rollout 

 Robust, long-term capital structure with rapid de-leveraging and reducing interest cost  

1

2

3

4

5
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Q1 2017 ALTICE GROUP FINANCIAL PROFILE1

STRONG CASHFLOW GROWTH

 Revenue growth  

 Adj. EBITDA growth

 OpFCF growth

+3.2%

1 Reported growth rates. OpFCF defined as Adj. EBITDA-capex 

+9.5%

+21.4%
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Revenue Growth (YoY)

-5.8%

+0.6%

Q1-16 Q1-17

ALL MARKETS BACK TO GROWTH
ALTICE MODEL VALIDATED 

Note: Segments presented on a standalone reporting basis and in local currency. SFR shown including media assets (i.e. including NextRadioTV and Altice Media Group France); “Optimum” 
financials shown in this release refer to total company earnings from the business previously known as Cablevision Systems Corporation (e.g. including Lightpath), not just from the “Cable” segment, 
excluding Newsday Media Group (75% stake disposed on 7 July, 2016)

+3.1%

+3.8%

-3.5%

+0.2%

-0.3%

+4.4%
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SIGNIFICANT NETWORK INVESTMENTS
LEADING FIBER OPERATORS IN EUROPE

5.6m

6.7m

8.1m

9.6m

c.11.0m

Q1-14 Q1-15 Q1-16 Q1-17 2017 Target

SFR Fiber Network Buildout

# Fiber Homes Passed

+4.1m

22m
Fiber coverage 
2022 target

MEO Fiber Network Buildout

N°1

Building the best, fastest and most widely available fiber network in France and Portugal

1.7m 1.8m

2.4m

3.2m

c.4.0m

Q1-14 Q1-15 Q1-16 Q1-17 2017 Target

5.3m
Fiber coverage 
2020 target N°1

# Fiber Homes Passed

+1.5m
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ALTICE USA FTTH UPGRADES
GENERATION GIGASPEED

1 Q3-15 for Suddenlink and Q1-16 for Optimum
2 Up to 350 Mbps for B2B (commercial) customers, up to 300 Mbps for B2C (residential) customers 

101Mbps

150Mbps
>50%

1Gbps
c.60%

350Mbps2

>10Gbps 

Limited Focus 
On Speeds

Focus On Speeds, 
Network Upgrades 

Ongoing

Optimum Network and 
Part of Suddenlink 
Upgraded to FTTH

Pre-Altice 1 Q1-17 2022
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Business Review
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0.6%

(5.0%)

(3.5%)

(2.9%)

(4.6%)

(5.8%)

0.8% 

FY-14 FY-15 FY-16 Q1-15 Q1-16 Q1-17

ALTICE FRANCE BUSINESS DYNAMICS
REVENUE STABILIZATION 

+ Organic revenue stabilization

+ Network and content investments paying off 

+ Mobile customer base returned to growth  

+ Fixed trends to continue to improve in 2017  

+ Completed 1st phase of company transformation

+ Focus on improving customer experience 

Revenue trend improved every year since 
Altice took control

 Revenue YoY (%)1

1 Revenue growth rates presented on a standalone reporting basis; SFR revenue growth rate including media assets (i.e. NextRadioTV, and Altice Media Group France) for FY 2016, Q1 2016 and Q1 
2017 on an organic basis. Revenue growth rates for FY 2014, FY 2015 and Q1 2015 excluding media assets
2 Excluding retail roaming EU tariffs impacts in May 2016

Excluding regulatory impact 2
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ALTICE FRANCE B2C REVENUE TRENDS
B2C RETURN TO GROWTH

1 The figures shown in the section for France are SFR standalone financials.

(5.2%)

(2.0%)

1.3% 1.3% 

2.4% 

(4.8%)

(7.1%)

(4.2%)

(1.5%)
(0.8%)

(4.9%) (5.2%)

(2.2%)

(0.5%)
0.4% 

Q1-16 Q2-16 Q3-16 Q4-16 Q1-17
Fixed Mobile Total B2C

 Revenue YoY (%)1

B2C

Continued fixed growth, driven by ARPU uplift; Mobile trend improving as base returns to growth
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13,661

Fastest 4G Network Roll-out 1 – 88% 4G 
Coverage

# of 4G Sites

ALTICE FRANCE SIGNIFICANT NETWORK INVESTMENTS
FASTEST 4G MOBILE ROLLOUT SIGNIFICANTLY IMPROVING NETWORK QUALITY

Network Improvements Driving Faster Speeds 
and Higher Quality Connections

1 As per ANFR
2 As per nPerf as of Q1-17; scores measure bitrate, latency, browsing speed and streaming quality on mobile devices

Currently ranked 2nd with further benefits to come 
from network investments

nPerf Average Score in nPoints 2

5,572 

6,828 

8,056 

9,835 

11,122 

8,716 
8,988 

9,392 

10,038 
10,817 

7,567 

8,346 

9,464 

10,600 

11,642 

6,134 
6,571 

6,910 

7,568 

8,068 

Q1-16 Q2-16 Q3-16 Q4-16 Q1-17

Q1-17 4G 
Antennas

19,478 15,955 13,66117,892

24,763 
23,439 

22,996 

19,692 

23,854 

21,502 

19,740 

16,711 

+40%

Q4-16 Q1-17

#4 #2Rank
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ALTICE FRANCE B2C MOBILE BUSINESS
SUCCESS OF SFR FAMILY! OFFERS BOOSTING GROWTH OF MOBILE BASE

Growing mobile customer base supporting revenue stabilization in 2017

(28)

(199)

(73)

33 

68 

Q1-16 Q2-16 Q3-16 Q4-16 Q1-17

26.125.0 25.8 25.5

Postpaid ARPU (€/Month)

B2C Mobile Postpaid Net Adds SFR FAMiLY! 4P Customer Base 

-
103

250
417 438

-

20

76

156

353

30

110

226

468

-

153

437

799

1,259

Q1-16 Q2-16 Q3-16 Q4-16 Q1-17

Additional mobile lines

SFR FAMiLY! customers with additional mobile lines

SFR FAMiLY! customers without additional mobile lines

('000) ('000)

24.6
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66
44 44 54 45

ALTICE FRANCE B2C FIXED LINE BUSINESS
FOCUS ON CHURN REDUCTION

Fiber ('000)

Fiber vs. DSL Net Adds1

DSL ('000)

(127)

(102)
(119) (115)

(79)

Q1-16 Q2-16 Q3-16 Q4-16 Q1-17

1 Unique subscriber net additions

Fixed trends to continue to improve in 2017

Total Subscriber 
Net Adds
(Fiber + DSL)

(58) (75) (61) (35)

Total Fixed ARPU
(€/Month)

35.6 37.3 36.9 35.9

(61)

33.9
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TIMELINE TO IMPROVE FIXED CUSTOMERS TRENDS
FIBER CONVERGENCE STRATEGY WITH IMPROVING CUSTOMER EXPERIENCE

• New content 
bundles 
(including 
SFR Presse)

• New DSL 
set top box

• Improved La 
Box
installation

• Reshaping 
RED DSL 
offers

• Accelerate 
FTTH rollout 
as FTTB 
upgrade 
nears 
completion

• Converging 
channel line 
ups across 
DSL, FTTH 
and FTTB 
platforms

• Discovery 
Family 
launch

• SFR Studio 
channel 
launch

• BFM Paris 
launch

• SFR Sport 
OTT launch

• Converging 
VOD platforms 
across 
technologies

• SFR Sport 
channels 
launch

• Insourced 
suppliers 

• Added 
Discovery 
channels

• Completed 
retail 
restructuring

• Added 
NBCU 
channels

• Next phase 
of voluntary 
plan

• New FTTH 
wireless 
gateway 
solution

May 2016 January 2017 April 2017 June 2017

June 2017
Back to School 

2017

November 2016 August 2017

August 2016 December 2016 March 2017 July 2017

2018

#NEWSFR

June 2017

June 2017

PLAY
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(7.3%)

(1.5%)

(5.4%)

(3.5%)

+0.2% 

0.9%

FY-15 FY-16 Q1-15 Q1-16 Q1-17

ALTICE PORTUGAL BUSINESS DYNAMICS
REVENUE STABILIZATION

+ B2C – Focus on reducing customer losses: 

 Fiber growth still accelerating as a result of faster network build out, to 
offset higher DSL/DTH churn 

 Content bundling supporting ARPU 

 Saturation of 4P and postpaid mobile market 

+ B2B – Stabilized mobile base and ARPU, ICT and 
data growth partly offsetting legacy voice declines 

1 Revenue growth rates presented on a standalone reporting basis 
2 Excluding impact from SMS termination fee reduction of 35% in April 16 and retail roaming EU tariffs impacts in May 2016

 Revenue YoY (%)1

Revenue stabilized only 1 year after Altice
control (following 8 years of declines)

Excluding regulatory impact 2
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1.7% 

3.6% 

2.5%

3.1%

3.8%

FY-15 FY-16 Q1-15 Q1-16 Q1-17

ALTICE USA BUSINESS DYNAMICS
ACCELERATED REVENUE GROWTH SINCE ALTICE CONTROL 

Strong revenue momentum

+ Sustained revenue growth above levels before Altice took control

+ Demand for higher broadband speed tiers

+ Improved margins and cash flow 

+ Improved customer service metrics

+ New home entertainment hub introduced in June 2017

+ 5-year “Generation Gigaspeed” commenced 

+ Enhanced data analytics with Audience                                                                       
Partners acquisition

 Revenue YoY (%)1

1 Revenue growth rates presented on a standalone reporting basis and in local currency, all Optimum’s revenues excluding Newsday
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B2C Customer Relationships

3P

2,866

2,882
2,873 2,879

2,887

Q1-16 Q2-16 Q3-16 Q4-16 Q1-17

ARPU ($) per unique customer

152.2 155.8

(‘000)

+2.4%

Total revenue growth1: 3.2% YoY (cc)

ALTICE USA B2C FIXED LINE BUSINESS
POSITIVE CUSTOMER AND ARPU TRENDS

1 Total revenue includes B2C, B2B, wholesale and other revenue for both Optimum and Suddenlink. Both Optimum and Suddenlink customer relationships refer to the total number of unique B2C (residential) 
customer relationships but excludes B2B (SMB B2B customers)

B2C Customer Relationships

3P

(‘000)

ARPU ($) per unique B2C customer

Total revenue growth1: 5.3% YoY (cc)

1,638
1,628 1,636

1,649
1,661

Q1-16 Q2-16 Q3-16 Q4-16 Q1-17

105.7 110.0

+4.1%

+1.4%+0.7%
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ALTICE USA B2C BROADBAND
FOCUS ON HIGH SPEED BROADBAND GROWTH

Meeting customer demand for higher broadband speeds following network upgrade

3% 5%

10%
15%

22%

30%

48%

61%
66%

5% 5%

6% 9% 10%
12%

16%

21%
26%

Q1-15 Q2-15 Q3-15 Q4-15 Q1-16 Q2-16 Q3-16 Q4-16 Q1-17

7049

Optimum Acquisition

38

Average speed delivered (Mbps) New customers taking plans ≥ 100Mbps Existing customers upgrading to plans≥ 100Mbps

Suddenlink Acquisition

% of Customers ≥ 100 Mbps Broadband Speeds 1,2

1 Network statistics as of the end of the period
2 B2C customers for Optimum and Suddenlink
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ALTICE USA MARGIN PROGRESSION 
SUBSTANTIALLY IMPROVED MARGINS AND CASH FLOW 

 Improved margins 

 Dynamic organization 

 More optimization 
potential 

 Re-investments 

OpFCF 1

Margin 16.7%

FY 2015

Capex % of sales

Operating free cash flow margin

Altice USA 
Adj. EBITDA Margin

25.9%

FY 2016

1 Defined as Adj. EBITDA-capex

34.2%

13.5% 
16.1% 16.4% 15.7% 

10.4% 12.3% 
9.8% 

14.0% 

7.2% 

18.3% 
16.7% 14.9% 16.8% 

23.5% 
24.2% 29.0% 

26.7% 

34.2% 

31.7% 
32.9% 

31.3% 
32.4% 

33.9% 

36.5% 
38.8% 

40.7% 41.4% 

Q1
15

Q2
15

Q3
15

Q4
15

Q1
16

Q2
16

Q3
16

Q4
16

Q1
17
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ALTICE USA FTTH UPGRADES 
ADVANCED NETWORK INFRASTRUCTURE 

+ Upgrade within existing capex envelope

 Extensive fiber already in place

 c.80% of network aerial

 Proprietary GPON / gateway technology

+ Expertise & Quality control:

 Altice Technical Services

+ Highly attractive value proposition / ROI

 Lower operating and capital costs

 New revenue sources

 Enhanced customer experience

 High strategic value for 5G

 Refarm HFC for small cells / WiFi

 Ready for NGPON2
Headend or 

Field Cabinet

Headend/hub

CoaxOptical
node Optical

node

Fiber

Current HFC/FTTB
Architecture

Fiber

Coax

Fiber to the 
home (FTTH)

FTTH

OLT GPON

Fiber

CMTS

Amplifier

SplitterFiber

Amplifier

Future FTTH Architecture

STB

STB

STB

STBGateway

Coax

Fiber

PS

Power 
Supply
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Financial Review
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ALTICE N.V.
PRO FORMA CONSOLIDATED FINANCIALS1

1 Financials shown in this presentation are pro forma defined here as results of the Altice N.V. Group as if all acquisitions had occurred on 1/1/16, including Cablevision (Optimum), NextRadioTV and Altice Media Group 
France (and excluding Belgium and Luxembourg and Newsday Media Group as if the disposals occurred on 1/1/16). Segments shown on a pro forma standalone reporting basis, Group figures shown on a pro forma 
consolidated basis. Financials include the contribution from the insourcing of Parilis and Intelcia in Q1 2017 (not in Q1 2016)
2 “Others” include Green Switzerland, our datacentre operations in France, our content and distribution businesses, and the contribution of Parilis and Intelcia in Q1 2017 (not in Q1 2016); including corporate revenue of 
€27.7m in Q1-2017 and €0.5m in Q1-2016

€m Q1-16 Q1-17
YoY Reported

Growth
YoY Constant 

Currency Growth

Revenue 

France (SFR) 2,690 2,705 0.6% 0.6% 

Altice USA 2,016 2,166 7.4% 3.8% 

Portugal 572 573 0.2% 0.2% 

Israel 231 262 13.2% 4.4% 

Dominican Republic 178 183 2.7% 2.0% 

French Overseas Territories 50 53 5.4% 5.4% 

Others, Corporate and 
Eliminations 2 14 (9) - -

Altice N.V. Consolidated 5,750 5,932 3.2% 1.5% 

Adjusted
EBITDA 

France (SFR) 864 820 (5.1%) (5.1%)

Altice USA 683 896 31.2% 26.7% 

Portugal 277 263 (5.1%) (5.1%)

Israel 105 117 11.7% 3.0% 

Dominican Republic 96 96 0.1% (0.6%)

French Overseas Territories 20 20 0.3% 0.3% 

Others, Corporate and 
Eliminations

4 32 - -

Altice N.V. Consolidated 2,049 2,243 9.5% 7.5% 

OpFCF

France (SFR) 423 334 (21.0%) (21.0%)

Altice USA 474 740 56.0% 50.7% 

Portugal 149 146 (2.6%) (2.6%)

Israel 42 51 19.3% 10.0% 

Dominican Republic 71 71 0.1% (0.6%)

French Overseas Territories 5 13 168.3% 168.3% 

Others, Corporate and 
Eliminations

(11) 47 - -

Altice N.V. Consolidated 1,153 1,400 21.4% 18.8% 
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OVERVIEW OF ALTICE GROUP DEBT PRO-FORMA6

DIVERSIFIED SILOS

Altice Luxembourg S.A. (HoldCo)

Suddenlink Cablevision (Optimum)

Altice Lux (Europe) silo

Altice International
Altice France 

(SFR)

Suddenlink silo Cablevision siloAI siloSFR silo

89.9% 100%

68.8%

Gross Debt €15,671m

Net Debt €15,353m

LTM Adj. EBITDA €3,813m

Gross Leverage 4.1x

Net leverage 4.0x

Undrawn RCF5 €1,125m

Gross Debt €8,393m

Net Debt €8,116m

LTM Adj. EBITDA4 €2,173m

Gross Leverage 3.9x

Net leverage 3.7x

Undrawn RCF5 €631m

Gross Debt €6,349m

Net Debt €6,198m

LTM Adj. EBITDA €1,115m

Gross Leverage 5.7x

Net Leverage 5.6x

Undrawn RCF5 €311m

Gross Debt €13,790m

Net Debt €13,493m

LTM Adj. EBITDA €2,161m

Gross Leverage 6.4x

Net Leverage 6.2x

Undrawn RCF5 €1,857m

100%

Altice NV (Top Co)

ANV / Altice Corporate Financing S.A

Gross Debt3 €1,403m

Net Debt3 €1,329m

Notes: LTM financial information as of Q1-17 for Altice Group and excluding pension liabilities for Portugal Telecom. Comcast collar loan at Cablevision (CVC) secured against Comcast shares not included in debt and 
leverage figures 
1 Total group cash of €1,136m minus €87m of restricted cash and total undrawn RCF of €4,124m (total RCF of €4,790m net of €100m LOCs and €565m RCF drawn)
2 Altice USA debt figures shown do not include a $117m loan with interest on the loan payable in kind (reduced by $115m with another dividend payment from Suddenlink post Q1). It also does not include a $525m 
shareholder loan from existing sponsors to fund their portion of the equity funding of the acquisition of CVC (Optimum)
3 Total size of facility (fully drawn). €74m cash includes €72m of restricted cash
4 Altice Europe (Consolidated) LTM Adj. EBITDA includes (€86m) corporate costs / consolidation adj. to standalone Adj. EBITDA figures. Altice US (Consolidated) LTM Adj. EBITDA includes €3m corporate costs /
consolidation adj. to standalone Adj. EBITDA figures. Altice Group (Consolidated) includes additional (€86m) corporate costs / consolidation adj. LTM Adj. EBITDA incudes SA Belgium Adj. EBITDA of €47m
5 France RCF of €1,125m, AI RCF of €986m minus €355m drawn and ALUX RCF of €200m. Suddenlink RCF of €327m minus €16m LOCs. CVC RCF of €2,151m minus €84m LOCs and €210m drawn
6 Pro forma gross debt, cash balance not adjusted

Altice USA2

BC Partners / 
CPPIB / Mngt.

31.2%

Free Float

10.1%

Altice Lux (Europe) silo

Altice France (SFR)

Altice International silo

Suddenlink silo

Cablevision silo

Target Leverage

• Altice Europe: c. 4.0x

• Altice US: c. 5.0-5.5x 

Gross Debt 30,295 51,837
Net Debt 29,681 50,701
LTM Adj. EBITDA 4 5,947 9,140
PF Cash Int. 1,646 3,048

Gross Leverage 5.1x 5.7x
Net Leverage 5.0x 5.5x
Undrawn RCF5 1,956 4,124

Credit Metrics

Altice Group 
(Consolidated) Available Liquidity

• Altice Group1: €5.2 bn

Altice Europe 
(Consolidated) 

100%Gross debt €6,231m
Net debt €6,212m
Undrawn RCF5 €200m
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7.0x

6.5x 6.6x

6.0x
5.8x

5.6x 5.6x

5.3x

7.1x

6.7x

6.2x

5.7x

Q2-15 Q3-15 Q4-15 Q1-16 Q2-16 Q3-16 Q4-16 Q1-17

ALTICE USA LEVERAGE EVOLUTION
RAPID DE-LEVERAGING TOWARDS TARGET

Net Debt / L2QA Adj. EBITDA1

1 Net debt and Adj. EBITDA figures as per Altice reported financials in euros on an IFRS basis
2 Post-Suddenlink dividend for vendor note repayment in Q4 2016 (5.3x L2QA Adj. EBITDA pre-dividend). Q1 2017 shown pre-Suddenlink dividend post Q1 2017

5.0-5.5x

Target 

Suddenlink Optimum

2

2
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24
223 14

14
369

1,159
2,580

383
1,123

2,397635

48
48 48

48

3,925

1,991

4,472

4,194

4,172

2,058

6 12 12
994 1,181

12
1,041

12

1,674
1,403

388

1,478 520
496

1,174

635

1,712

730

5,402

1,2251,403

Alt Int SFR Alt Lux SL CVC Altice Corp. Fin

(2)

OVERVIEW OF ALTICE GROUP MATURITY PROFILE
€7.3BN REFINANCED FROM JANUARY 1 GENERATING €134MLN OF INTEREST SAVINGS

Altice Maturity Profile (€m)

Note: Maturity profile excluding leases/other debt (c.€417m), includes RCFs drawn of €210m for CVC and €355m for AI shown at their maturity date and €605m of commercial paper at SFR maturing in 2017. WAL and 
WACD stats exclude finance leases/other debt (c.€417m) but includes commercial paper at SFR.
1 CVC & SFR revolver can be drawn to term out these amortisations 

Long-term capital structure with limited near-term maturities

Debt maturity summary: 

Altice Group

WAL life of 6.5 years (including RCF drawn)

WACD of 5.9%

1,053 1,761 1,997 1,552 2,772
14,730

7,9943,115

9,903

5,316

2017 2018 2020 202220212019 2023 2024 2025 2026

Altice Europe silo Altice USA

11

2027

1,225

1
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Appendix
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€m Q1-16 Q1-17
YoY Reported

Growth
YoY Constant 

Currency Growth

France 2,690 2,705 0.6% 0.6% 

US (Optimum) 1,446 1,545 6.8% 3.2% 

US (Suddenlink) 570 621 9.0% 5.3% 

Portugal 572 573 0.2% 0.2% 

Israel 231 262 13.2% 4.4% 

Dominican Republic 178 183 2.7% 2.0% 

French Overseas Territories 50 53 5.4% 5.4% 

Others, Corporate and Eliminations2 14 (9) nm nm 

Total Altice N.V. Group Consolidated 5,750 5,932 3.2% 1.5% 

ALTICE N.V.
PRO FORMA CONSOLIDATED REVENUE1

1 Financials shown in this presentation and throughout this appendix are pro forma defined here as results of the Altice N.V. Group as if all acquisitions had occurred on 1/1/16, including Cablevision 
(Optimum), NextRadioTV and Altice Media Group France (and excluding Belgium and Luxembourg and Newsday Media Group as if the disposals occurred on 1/1/16). Segments shown on a pro 
forma standalone reporting basis, Group figures shown on a pro forma consolidated basis. Financials include the contribution from the insourcing of Parilis and Intelcia in Q1 2017 (not in Q1 2016)
2 “Others” include Green Switzerland, our datacentre operations in France, our content and distribution businesses, and the contribution of Parilis and Intelcia in Q1 2017 (not in Q1 2016); including 
corporate revenue of €27.7m in Q1-2017 and €0.0m in Q1-2016, and eliminations of €329.1m in Q1-2017 and €20.9m in Q1-2016
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€m Q1-16 Q1-17
YoY Reported

Growth
YoY Constant 

Currency Growth

France 864 820 (5.1%) (5.1%)

Margin (%) 32.1% 30.3%

US (Optimum) 441 597 35.3% 30.7% 

Margin (%) 30.5% 38.6%

US (Suddenlink) 242 299 23.8% 19.6% 

Margin (%) 42.5% 48.2%

Portugal 277 263 (5.1%) (5.1%)

Margin (%) 48.4% 45.9%

Israel 105 117 11.7% 3.0% 

Margin (%) 45.3% 44.7%

Dominican Republic 96 96 0.1% (0.6%)

Margin (%) 53.9% 52.5%

French Overseas Territories 20 20 0.3% 0.3% 

Margin (%) 40.4% 38.4%

Others, Corporate and Intersegment 
Adjustments1 4 32 nm nm 

Total Altice N.V. Group Consolidated 2,049 2,243 9.5% 7.5% 

ALTICE N.V.
PRO FORMA CONSOLIDATED ADJUSTED EBITDA

1 “Others” include Green Switzerland, our datacentre operations in France, our content and distribution businesses, and the contribution of Parilis and Intelcia in Q1 2017 (not in Q1 2016); including 
corporate costs of €35.3m in Q1-2017 and €10.6m in Q1-2016, and eliminations of €26.8m in Q1-2017 and €0.5m in Q1-2016
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€m Q1-16 Q1-17
Q1-17

% Capex to Sales

France 441 486 18.0% 

US (Optimum) 141 111 7.2% 

US (Suddenlink) 68 46 7.4% 

Portugal 128 117 20.5% 

Israel 62 66 25.4% 

Dominican Republic 25 25 13.9% 

French Overseas Territories 15 7 13.1% 

Others and Eliminations1 15 (15) nm 

Total Altice N.V. Group Consolidated 896 843 14.2% 

ALTICE N.V.
PRO FORMA CONSOLIDATED CAPEX

1 “Others” include Green Switzerland, our datacentre operations in France, our content and distribution businesses, and the contribution of Parilis and Intelcia in Q1 2017 (not in Q1 2016); including 
eliminations of €24.6m in Q1-2017 and €0.0m in Q1-2016


