NOTICE TO THE HOLDER S OF
ALTICE FRANCE S.A.
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ALTICE FRANCE HOLDIN G S.A.
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6.000% Senior Notes due 2028
4.000% Senior Notes due 2028

Dated: September 3, 2021

SeptembeR3, 2021:Altice France S.A., a public limited liability compangogiété anonymeorganized and
established under the laws of Frafice ICempdnyo ,)has announced that the Company proposes to$8s0@0

million (equivalent) in aggregate principal amount of segioe c ur e d rPwposed Finaricihge) ,i t he
proceed®f which will be used to finance the Transactions (as defined herein).

The information contained in this Notice will, among other information, be disclosed in connection with the
Proposed Financinglhe final decision to proceed with the Proposed Financing and the final amount of the
Proposed Financing and any udepooceeds thereof is subject to determination by the Company in its sole
discretion and we disclaim any obligation to update or revise this Notice in connection with such final
determination

This Notice may comtin certain information that constitutes forwdodking statements. Forwatdoking
statements are frequently characterized by words su
Afanticipated and other si mielvernntworods,coanrdi ¢t @thes mdnmtasy
Forwardlooking statements are based on the opinions and estimates of management at the date the statements are
made, and are subject to a variety of risks and uncertainties and other factors that couldtualuseeats or

results to differ materially from those projected in the forwlaaking statements. We disclaim any obligation to

update or revise any forwatdo o ki ng st atements i f circumstances or ma
change. The read is cautioned not to place undue reliance on fork@olling statements.

Any offering of securities related to the Proposed Financing will be made by means of an offering memorandum
( t HO#erifg Memorandumo) t o be made available to certain eligi
Memorandum. This Notice does not describe the material terms of the Proposed Financing and no investment
decision should be made on the basis of this announcement. Tiue Nolely for informational purposes and

does not constitute the solicitation of an offer to buy or an offer to sell any securities relating to the Proposed
Financing and shall not constitute an offer, sale or solicitation in the United Statespjunisdiction in which,

or to any persons to whom, such offering, solicitation or sale would be unlawful. This Notice does not constitute
and shall not, in any circumstances, constitute a public offering nor an invitation to the public in connection with
any offer within the meaning of the Regulation (EU) 2017/1129 (as amended), and any relevant implementing
measure in the relevant member state of the European Economic Area or Regulation (EU) 2017/1129 as it forms
parts of the U.K. domestic law by virtaé the European Union (Withdrawal) Act 2018 the United Kingdom.

Any securities offered in the Proposed Financing wil!/
institutional buyerso as defi mead oifn 1PWBI3e Bebdritesnemdesrd t
Actd) , in a private transaction in reliance upon the e



Act provided by Section 4(a)(2) thereof aBd fB)ysonsst
as such term is defined in Rule 902 of Regulation S and who would be participating in any transaction in
accordance with Regulation S (and, if investors are resident in a member state of the European Economic Area, a
qualified investor (withi the meaning of Article 2(e) of Regulation (EU) 2017/1129, as amended) or in the United
Kingdom, at (i) persons who are outside the U.K., (ii) persons who have professional experience in matters relating

to investments falling within Article 19(5) of Thenancial Services and Markets Act 2000 (Financial Promotion)

Order 2005 or (iii) those persons to whom it may otherwise lawfully be distributed. Any securities offered in the
Proposed Financing have not been, and will not be, registered under the &egatititnd may not be offered or

sold in the United States, or to, or for the account or benefit of, U.S. persons, except pursuant to an applicable
exemption from, or in a transaction not subject to the, registration requirements of the Securities Act and
applicable state or |l ocal securities | aws. Solely for
the target market assessment in respect of the Proposed Financing will be described in the Offering Memorandum.

Unless otherwise statedore cont ext other wise requires, the terms 0
Notice refers to the Company and its subsidiaries.

The present announcement will also be leeiessible on www.altice.net.



FORWARD-LOOKING STAT EMENTS

This Notice clomdhkiimg dtf otrevmerdt so as that term is def |
These forwardooking statements include, but are not limited to, statements otheistaements of historical

facts contained in this Notice, including, but without limitation, those regarding our future financial condition,

results of operations and business, our products, acquisitions, dispositions and finance strategies, our capital
expenditure priorities, regulatory or technological developments in the market, subscriber growth and retention

rates, potential synergies and cost savings, competitive and economic factors, the maturity of our markets,
anticipated cost increases, synergikguidity and credit risk. In some cases, you can identify these statements by
terminology such as fiai mo, fanticipateo, ibelieveo,
fgui danceo, iintendo, imayo, fi @I, a Mods,h ofup atdoe n tainadl of wif p
words used in this Notice.

By their nature, forwardboking statements are subject to numerous assumptions, risks and uncertainties. Many

of these assumptions, ri sks and umodiaglytaatiahrésulte mayar e be
differ materially from those expressed or implied by the forwaoiking statements. Such forwala@bking

statements are based on numerous assumptions regarding our present and future business strategies and the
environment irwhich the Group operates. We caution readers not to place undue reliance on the statements, which
speak only as of the date of this Notice, and we expressly disclaim any obligation or undertaking to disseminate

any updates or revisions to any forwdodking statement contained herein, to reflect any change in our
expectations with regard thereto, or any other change in events, conditions or circumstances on which any such
statement is based.

Where, in any forwardboking statement, the Group expresses xgreetation or belief as to future results or
events, such expectation or belief is expressed in good faith and believed to have a reasonable basis, but there can
be no assurance that the expectation or belief will result or be achieved or accomplished.

Risks and uncertainties that could cause actual results to vary materially from those anticipated in the forward
l ooking statements included i nRidgkRdcters Noti ce include th

The following are some but not all of the factors thatld@ause actual results or events to differ materially from
anticipated results or events:

1 our substantial leverage and debt service obligations;

1 our ability to generate sufficient cash flow to service our debt and to control and finance our
capital expeditures and operations;

1 restrictions and limitations contained in the agreements governing our indebtedness;

1 our ability to raise additional financing or refinance our existing indebtedness;

1 fluctuations in currency exchange rates, inflation and inteagss;r

1 negative changes to our credit rating;

1 risks associated with our structure and our other indebtedness;

1 the competitive environment and downward price pressure in the broadband internet
communications, television sector, fixed line telephony, mdblephony and B2B sectors in

France or in countries in which we may operate in the future;

1 economic and business conditions and trends in the industries in which we and the entities in
which we have interests operate;

1 changes in the political, judicial, @eomic or security environment in France or in countries in
which we may operate in the future;



changes in consumer demand for caidsed, mobile and media products as well as the demand
for bundled services and offerings;

development of telecommunicat®networks and services and dependence onhirties for
access to certain parts of our network;

our ability to introduce new technologies or services and our ability to respond to technological
developments;

deployment of fibre and/or VDSL2 networksid/or new generation mobile networks by our
competitors;

perceived or actual health risks and other environmental requirements relating to our mobile
operations;

our ability to maintain favorable roaming or network sharing agreements;
our ability to achige cost savings from network sharing agreements for our mobile services;
the ability of telecommunications providers to provide consistent services without disruption;

the ability of third party suppliers and vendors to timely deliver products, netwoakinfcture,
equipment, software and services;

the availability of attractive content for our digital video services or necessary equipment at
reasonable costs;

risks related to royalties payments and our licenses;

technical failures, equipment defectsyspical or electronic breaias to the services, computer
viruses and similar description problems;

any negative impact on our reputation, including due to product quality issues;
customer churn;

our ability to integrate acquired businesses and realizen@thaynergy benefits from past or
future acquisitions;

our ability to maintain adequate managerial controls and procedures as the business grows;
our inability to provide high levels of customer service;
the declining revenue from certain of our services aur ability to offset such declines;

any disruptions in the credit and equity markets which could affect our credit instruments and
cash investments;

our ability to protect our intellectual property rights and avoid any infringement of any third
p a r tntglléctual property rights;

our ability to maintain subscriber data and comply with data privacy laws;
the outcome of any pending legal, administrative and regulatory proceedings;
our significant post retirement and healthcare benefit obligations filnadied and unfunded);

changes in laws or treaties relating to taxation in the countries in which we operate, or the
interpretation thereof;



1 the regulatory environment in France or in countries in which we may operate in the future and
changes in, or a faite or an inability to comply with, government regulations and adverse
outcomes from regulatory proceedings;

1 local business risks in the jurisdictions in which we operate;
1 our ability to manage our brands;

1 our inability to completely control the prices wkarge to customers or the programming we
provide;

1 our ability to obtain building and environmental permits for the building and upgrading of our
networks and to comply generally with city planning laws;

1 the loss of key employees and the availability ddlified personnel and a deterioration of the
relationship with employee representatives;

§ our wultimate parentés interests, which may cot
f the i mpact fr o@0OVIDR1® )c opraomdaevmircu;s ( A

1 events that are outside of our contmlch as political unrest in international markets, terrorist
attacks, natural disasters, pandemics and other similar events; and

T other factors descRiskFactbrei.n mor e det ai l under f

The cable television, broadband internet access, fixed line telgpmobile services, ISP services, business
services and wholesale industries are changing rapidly and, therefore, the flookémg statements of
expectations, plans and intent in this Notice are subject to a significant degree of risk.

Wedonotundéra ke any obligation to review or confirm analy
any revisions to any forwasidoking statements to reflect events or circumstances after the date of this Notice.

The Group discloses important factorstbab ul d cause the Groupds actual res.
expectations in this Notice. These cautionary statements qualify all foleaithg statements attributable to the
Group or persons acting on our behalf. When the Group indicatesitbaeat, condition or circumstance could
or would have an adverse effect on the Group, we mea
and other conditions, results of operations and the C

This list of factors that may affect future performance and the accuracy of felowkidg statements is

illustrative, but by no means exhaustive, and should be read in conjunction with other factors that are included in
this NoRiskFactore Sagoiwi th secti ondMamfagtelmesnt et iDd & ctuistsli e
of Financial Condition and Results of Operationdndustry, Competition and Market Overview a Budinegs

oftheGroup f or a more complete diasdesdi dmeofGrtolug 6fsadtudmug ¢
the markets in which the Group operates. All forwimking statements should be evaluated in light of their

inherent uncertainty.

The Group operates in a competitive and rapidly changing environiewntrisks, uncertainties and other factors

may emerge that may cause actual results to differ materially from those contained in any-lfookiacd
statements. Given these risks and uncertainties, you should not place undue reliance onldokingrd
statements as a prediction of actual results. Except as required by law or the rules and regulations of any stock
exchange on which its securities are listed, we expressly disclaim any obligation or undertakings to release
publicly any updates or revisiots any forwardooking statements contained in this Notice to reflect any change

in its expectations or any change in events, conditions or circumstances on which anyfookiagistatement
contained in this Notice is based.



CERTAIN DEFINITIONS

Unlessot her wi se stated or the context otherwise requi.f
Notice refers to the Company and its subsidiaries. Definitions of certain terms and certain financial and operating
data can be found below. For éxpations or definitions of certain technical terms relating to our business as used

her ei Glpssasye.e i

2027 Al tice Lux .Da.l.l &he$1,600 milionaggregate principal amount of 10.50
senior notes due 2027, issued by Altice Lux on Nay
2019, out of which $1,562 million aggregate princig
amount were exchanged for an equal aggregate princ
amount of corresponding dolldenominated 10.500%
senior notes due 2027 issued by Ypso Finance Bis, ant
remaining amount was redeemed. S&anage m
Discussion and Analysis of Financial Condition ai
Results of OperatiodsSignificant Events Affecting
Historical Resultd For the six months ended June 3
202® Debt reorganization within the Altice Europ
Groupd aMdndgement 6 sndBnalyses wf
Financial Condition and Results of Operatiéns
Significant Events Affecting Historical ReséltSor the
year ended December 31, 2@Debt reorganization
within the Altice Europe Group.

2027 Altice Lux..Eur.othe 01, 4day@regats priricipabamount of 8.000'
senior notes due 2027, issued by Altice Lux on May
2019, out of which 01, 3:
amount were exchanged for an equal aggregate princ
amount of corresponding eudenominated 8.000% senic
notes due 2027 issued by Ypso Finance Bis, and
remaining amount Ma s a greent
Discussion and Analysis of Financial Condition at
Results of OperatiodsSignificant Events Affecting
Historical Resultd For the six months ended June 3
20200 Debt reorganization within the Altice Europ
Groupp aMdnd@dgement 6s Discus
Financial Condition and Results of Operatiéns
Significant Events Affecting Historical ResdltSor the
year ended December 31, 2@Debt reorganization
within the Altice Europe Group.

A ACS O Altice Customer Services S.ar.l., a private limited liabili
company ¢ociété a responsabilité limiteérganized under
the laws of the Grand Duchy of Luxembourg and registe
with the Luxembourg Trade and CompaniesgRRter
under Number B 210139, having its registered office a
rue Eugéne Ruppert,-2453 Luxembourg, which is the
sole shareholder of Intelcia Group S.A., a public limit
liability company 6ociété anonyn)eorganized under the
laws of Morocco, and itsubsidiaries.

I = N TR o RS Altice Entertainment New& Sport S.A., a public limited
liability company 6ociété anonymeincorporated under
the laws of the Grand Duchy of Luxembourg registel
with the Luxembourg Trade and Companies Regis
under NumbeB 170036, having its registered office at !
rue Eugéne Ruppert, -2453 Luxembourg, and ¢
subsidiary of Altice TV.




AAENS Contract ..Reneg.othas the meaning a Besinasdoftte
Groupd Material ~ Contract® Supply  Agreemerds
Content Agrements .

.O»

fiAf one Tr a.n.s.a.c.t.i.o.n. .has the meaning as Summbarg d
Recent Developmedsigreement to acquire Afon

Participation® .

AAltice B2B..Er.an.c.e.0.. Alice B2B Francas a Frenchsociété par actions
simplifi€éehaving its registered office at 16, rue du Géné
Alain de Boissieu, 75015 Paris, France, registered with
Paris Trade and Companies Registaegistre du
Commerce et des Sociétéander sole identification
number499662757.

AAltice B.l.ue..T.wa.o...... AliceBlue Two is a Frencsociété par actions simplifiée
having its registered office at 16, rue du Général Alain
Boissieu, 75015 Paris, France, registered with the P
Trade and Companies Registegdistre du Commerce e
des Sociétdsunder sole ideification number 79%18
000.

AAltice. . Eur.opeQ......... (i) prior to January 27, 2021, Altice Europe N.V. (former
known as Altice N.V. and Altice S.A.), a public compat
with  limited liability = (naamloze vennootschpg
incorporated and existing under the laws dife
Netherlands, registered with the Dutch Trade Regis
under number 63329743 and having its registered offic
Oostdam 1, 3441 EM Woerden, Amsterdam, t
Netherlands, (ii) on and with effect from January 27, 20
New Altice Europe B.V., a private lited liability
company lesloten vennootschap met beperl
aansprakelijkheiyl incorporated and existing under tt
laws of the Netherlands, registered with the Dutch Tr:
Registry under number 80976557 and having its corpo
seat at Oostsingel 1, 3441 GBoerden, the Netherland:
and (iii) following the dissolution of New Altice Europ
B.V.on July 9, 2021, New Altice Europe B.V. in liquidati
Upon the effectiveness of the liquidation of New Altic
Europe B.V., all its remaining assets will be transfetoed
and all its remaining liabilities, if any, will be assumed
Next Private.

iAltice Eur.o.p.e..Gr.a.u.p.0 Alice Europe and its consolidated subsidiaries as of
date hereof.

flAltice FINCO FrancCed..........cccuvvvveeeeeieeeiieeeinnns Altice Finco France S.A.S., a French simplified jatock
company $ociété par actions simplififehaving its
registered office at 16 Rue Du Général Alain de Boiss
75015 Paris, France, and registered with the Paris Ti
and Companies Register under number 892 243 080.

AAltice France.9..0....0.C cAlice France S.A. (formerly known as SFR Group S.
and NumericabkSFR S.A.), a public limited liability
company gociété anonynm)éncorporated under the laws ¢
France and having its registered office at 16, rue
Général Alain de Boissieu, 75015 PaFfsance, registerec
with the Paris Trade and Companies Regidag(stre du
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Commerce et des Sociétéander sole identification
number794661 470.

Al tice Fr an.c.e..Ho.l.d.i.n cAltice France Holding S.A., formerly known as Altic

Al tice Gr.oup..L.uxo....

Luxembourg FR S.A., a publilimited liability company
(société anonyn)eincorporated under the laws of th
Grand Duchy of Luxembourg and registered with t
Luxembourg Trade and Companies Register under nun
B 135296, having its registered office at 5, rue Euge
Ruppert, 1-=2453Luxembourg.

Altice Group Lux S.a r.l, a private limited liability
company $ociété a responsabilité limiteéncorporated
under the laws of the Grand Duchy of Luxembourg &
registered with the Luxembourg Trade and Compar
Registerunder Number B 202171, having its register
office at 5, rue Eugene Ruppert2453 Luxembourg.

Al tice | nt.er.na.t.i.o.n.a.l cAlice International S.a r.l, a private limited liabilit

Al 10 cet . Ll X O

Al tice ..Lux..Bi.s.O........

Al t i ce..T.VQu e,

Al t i ce..USAD e,

ARCER.D e

company ¢ociété a responsabilité limitgerganized under
the laws of theGrand Duchy of Luxembourg, formerh
known as Altice VII S.a r.l. and registered with tt
Luxembourg Trade and Companies Register un
Number B 143725, having its registered office at 5, |
Eugéne Ruppert,-2453 Luxembourg.

Altice Luxembourg S.A., a public limited liability
company gociété anonyn)éncorporated under the laws ¢
the Grand Duchy of Luxembourg and registered with
Luxembourg Trade and Companies Register un
Number B 197134, having its registered office at 5, 1
Eugene Ruppert,-2453 Luxembourg.

Altice Luxembourg FR Bis S.a r.l. (formerly known ¢
Altice France Bis S.a r.l.), a private limited liabilit
company ¢ociété a responsabilité limitgéncorporated
under the laws of the Grand Duch§ lauxxembourg and
registered with the Luxembourg Trade and Compar
Register under Number B 196532, having its registe
office at 5, rue Eugéne Ruppert;2453 Luxembourg,
which has been dissolved by a resolution of its s
shareholder, Altice France Hting, dated as of July 10
2020 and submitted with the Luxembourg Trade &
Companies Register on July 28, 2020.

prior to the reorganization of the content activities
Altice Europe and the Gi
distribution division, and following such reorganizatior
the Groupds content di st
business undertaken by SportCoTV, a wholly own
subsidiary of Altice France.

Altice USA, Inc., a public company incorporated under 1
laws of Delaware and an affiliate of the Altice Euroj
Group.

Autorité de Régulation des Communications Electroniq
et des Posteshe French regulatory authority for electron
and postal communications.




AATS Fr.ancC.e.0. .

AAUL hoL. .t YO,
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Covage Ac.g.ui.s.i.t.i..o.n.aQ.

AiDol | ar.... N.Q.L..8.5.0uceeereiiiieiieeen,
A EE A e
[T = o T
Aeur oo, i EUR.O....Q.r ii.0.o

AEUr o NO.L..e.S.O e,

AEXCHhamn.g.e.0 e

AEXi sting February
NOt €.5.0 e

the consolidated French emtions of Altice Technical
Services S.A. (formerly Parilis S.A.), a public limite
liability company éociété anonymeorganized under the
laws of the Grand Duchy of Luxembourg and registel
with the Luxembourg Trade and Companies Regis
under NumbeB 204810, having its registered office at
rue Eugéne Ruppert, -2453 Luxembourg, and its
subsidiaries.

The International Stock Exchange Authority Limited.

Completelis a Frenclsociété par actions simplifidgving
its registered office at 16, rue du Général Alain
Boissieu, 75015 Paris, France, registered with the P
Trade and Companies Regist®egistre du Commerce €
des Sociétds  under sole identification
number418299699.

has the meaning asMambgem
Discussion and Analysis of Financial Condition at
Results of Operatio@sDiscussion and Analysis of Ou
Results of Operatio@sSignificant Events Affecting
Historical Resultd For the year ended Decembé,
202® Completion of acquisition of 100% interest i
Covage by XpFibre Holdindg .

the dollar denominated Senior Secured Notes du292
expected to be issued pursuant to the Proposed Finani

the trading area established by tBeropean Economic
Area Agreement of Janualy 1994, comprising the
member states of the EU (currently, Austria, Belgiu
Bulgaria, Croatia, Cyprus, Czech Republic, Denma
Estonia, Finland, France, Germany, Greece, Hung:
Ireland, Italy, Latvia, Lithuaia, Luxembourg, Malta, the
Netherlands, Poland, Portugal, Romania, Slovak Repul
Slovenia, Spain and Sweden) and Norway, Iceland
Liechtenstein.

the European Union.

the euro, the currency of the EU member sta
participating in the European Monetary Union.

the euro denominated Senior Secured Notes d&® Z
expected to be issued pursuant to the Proposed Finani

The International Stock Exchange.

fi Ex i slaniiaryg025 Senior SecuretNot est he 0550 million aggr®%%e

senior secured notes due 2025, issued by the Compar
September 27, 2019.

2t he 0500 million aggr%W%e

senior secured ne$ due 2025, issued by the Company
February 6, 2020.
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isting 2025 Se.n.i.o.r

isting 2026 Se.ni.o.r

isting 2027 Senior

isting 2027 Seortieosro

i sting 2027 Se.ni.o.r

isting 2028 Seni.or

collectively, the Existing January 2025 Senior Secu
Notes and the Existing February 2025 Senior Sect
Notes.

the $5,190 million aggregate principal amount &fs%
senior secured notes due 2026, issued by the Compar
April 11, 2016, which were partially redeemed out of t
proceeds of the Existing July 2029 Senior Secured E
Notes and the Existing July 2029 Senior Secured Dc
Notes, and are expected to hélyf redeemed with the
proceeds of the Notes.

the $1,750 million aggregate principal amount &%
senior secured notes due 2027, issued by the Compar
July 31, 2018.

the 01,000 million agdd#e
senior secured notes due 2027, issued by the Compar
July 31, 2018.

collectively, the Existing 2027 Dollar Notes and tt
Existing 2027 Euro Notes.

ting 2028 Seni or .Sehe $1,100 million aggregate principal amount &t%

senior secured notes due 2028, issued by the Compar
September 27, 2019.

the (01,000 mill i amounadf §oe
senior secured notes due 2028, issued by the Compar
September 27, 2019.

i sting Doll ar S.e.n. collectively, the Existing January 2029 Senior Sec

i sting Euro Se.ni.or

i slanuary @029Senior Secured Dollar

R T

i sJanuanyd@029 Senior Secured Euro
B8 Dttt

i sJuly 20g29 Senior Secured Dollar

B8 0

Dollar Notes, the Existing July 2029 Senior Secured D
Notes,the Existing 2026Senior Secureblotes, the Existin
2027 Senior Secured Dollar Notes and the Existing
Senior Secured Dollavotes.

collectively, the Existing January 203@&nior Securelurc
Notes, the Existing Jy 2029 Senior Securedturo Notes
the Existing 2025Senior SecuredNotes, the Existing 20:
Senior Secured Euro Notes and the Existing 2028 £
Secured Euro Notes.

the $475 million aggregaterincipal amount of %%
senior secured notes due 2029, issued by the Compar
September 18, 2020.

the U BO million aggregate principal amount ot/
senior secured notes due 2029, issued by the @aynmpn
September 18, 2020.

collectively, the Existing January 2029 Senior Sec
Dollar Notes and the Existing January 2029 Senior Se
Euro Notes.

the $2,500 million aggregate principal amount54%%

Senior Secured Notes due 2029, issued by the Compar
April 27, 2021.

10




i Ex i sduly rR@9 Senior Secured Euro the 0400 million aggregate principal amount of 4.000

N Ot B.SuDiiiiiiiiiieiiiieerie e Senior Secured notes du@?®, issued by the Company @
April 27, 2021.
AExi slulyi2d2§Seni or Se c.u.r ecollectively, the Existing July 2029 Senior Secured Dol

Notes and the Existing July 202enior Securedeuro
Notes.

AExi sting RCEFE..Len.de.r..s casthe meaning ascebd t o s u dDbscriptierr a
Indebtedness Existing Revolving Credit Facilitiés.

AEXi sting Revol vi ng therevolving credit facilities agreement, dated on or ab
AQgr e e mend. D e, May 8, 2014, amonginter alios the Company and the
security agent party thereto, as amended, reste
supplemented or otherwise modified from time to time.

AExi sting Revol vi.ng...Crthe revolving credit facilities made available under t
Existing Revolving Credit Facilities Agreement.

il Eixsting Seni or Se.c.u.r ecollectively, the Existing Senior Secured Notes, a
borrowings under the Existing Revolving Credit Faciliti
from time to time and the Existing Term Loans.

AExi sting Seni or .S.e.c.u rcollectively, theindentures governing the Existing Seni
Secured Notes, in each case, as amended, resi
supplemented or otherwise modified from time to time.

AExi sting Seni a.r..S.e.c.u rcollectively, the Existing 2025enior Securedlotes, the
Existing 2026Senbr SecuredNotes, the Existing 2027
Senior Secured Notes, the Existing 2(&nior Secured
Notes, the Existing January 2029 Senior Secured N
and the Existing July 2029 Senior Secured Notes or, &
giving effect to the Transactions, the Existing 2&&hior
SecuredNotes, the Existing 2027 Senior Secured Not
the Existing 2028Senior SecuredNotes, the Existing
January 2029 Senior Secured Notes and the Existing
2029 Senior Secured Notes, as the context requires.

AExi sting T.eur.m..Lo.a.n.s.0 thevariastermloans established under the Existing Te
Loans Agr e eDeseription of $debtedrfeds
TermlLoane f or further inforr

AExi sting Ter m L.o.a.n.s.. #Hhetermloan agreement, dated Map014, amongnter
alios, the Company, Ypso Fnae and Numericabld.S.
LLC as borrowers, the lenders from time to time pa
thereto and Deutsche Bank AG, London Branch as fac
agent and security agent, as supplemented by way o
incremental loan assumption agreements dated2Dyly
2015 and Omber14, 2015, and as amended by the fi
amendment to term loan credit agreement da
Novemberl0, 2015, the second amendment to term Ic
credit agreement dated Apri| 2016, the third amendmer
to term loan credit agreement dated JRhe 2016, the
fourth amendment to term loan credit agreement de
Novemberl4, 2016, the fifth amendment to term loe
credit agreement dated AptiB, 2017 and the sixtl
amendment to term loan credit agreement da
October31, 2017,the seventh amendment to term loi
credit agreement dated August 14, 2018 and the ei(
amendment to term loan credit agreement dated Augus

11
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Existing Term L.a.ns.

FOT BUS.L.NE.S.S.O . ceeeeeeeirnnnnn.

(N o T U o T o T

Guar ani.or.S.0 .

Hi V0 YO

Hi vory Tr.a.ns.a.c.t.i..o.n.a.

| F RSO e

I ndent .l .0 . e,

2018,and as further amended, restated, supplemente
otherwise modified from time to time.

thas the meaningsaribed to such term in the sectic
e nt i tDéserigtion fiof Indebtedned€Existing Term
Loan® .

Al tice Europeobs operati
Territories.

the Company and its subsidiaries.

collectively, SFRPresse, SFR Presse Distribution, Yp
France, SFR Fibre, Altice B2B France, Complet
Numericable U.S. LLC and SFR.

Hivory is a French gociété par actions simplifidgaving
its registered office at 124, Boulevard de Verdun, 92¢
Courbevoie, France registered with the Nanterre Trade
Companies Registry Registre du Commerce et de
Sociétésunder number sole identification number 838 8
323, and which is consolitked in the Historical
Consolidated Financial Information of the Company.

has the meaning ascribed to such term in the sec
ent i Summay Récent Developme@Iransactions
with Cellnex .

International FinancidReporting Standards as adopted
the European Union.

the indenture, expected to be entered into, amurtey
alios, the Company, the Guarantors and the Truste
governing the Notes.

I ntercredit o.r..A.Qg.r.e.e.meheintercreditor agreementtdd on or about Mag, 2014,

News

Par t..c.i.p.a.t.i.on.s.o

Ne Xt . AL,

Ne xt

Pr.i.V.at. .0 .

among,inter alios the Company and the security age
party thereto, as amended, restated, supplemente
otherwise modified from time to time.

News Participations S.A.S., a French corporati
incorpomtedas asociété par actions simplifiéegistered
under sole identification number 491 421 582 RCS Pat

Next Alt S.a r.l.,a private limited liability company
(société a responsabilité limitgéncorporated under the
laws of the Grand Dughof Luxembourg and registere:
with the Luxembourg Register of Commerce a
Companies under number B 194978, having its registe
office at 5, rue Eugene Ruppert2453 Luxembourg, anc
the controlling shareholder of Next Private.

Next Pivate B.V., a private limited liability company
(besloten vennootschap met beperkte aansprakelijkh
incorporated under the laws of the Netherlands, registe
with the Dutch Trade Registry under number 802756
having its corporate seat at Oostsingel 3441 GB
Woerden, the Netherlands.
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NotCes | at er al ..Do.c.u.me.nt

NextRadioTV S.A., with or without its subsidiaries as t
context requires.

collectively, the Dollar Notes and the Euro Notes expec
to be issued pursuant to the Proposed Financing.

the security agreements, pledge agreements, colla
assignments, and any other instrument and docun
executed and delivered pursuant to the Indenture
otherwise or any of the foregoing, as the same may
amended, supplemented otherwise modified from time
to time, creating the security interests in the collateral
contemplated by the Indenture.

Numericabl e..U..S.... L.L..C (Numericable U.S. LLC, a Delaware limited liabilit

Numericabl e..US..S..A.S.

oOoméarel € C.OMO.eeeiiiiiiiiceeeeeeeeeeannn,

Regul at.i.an..S0 ...

Restrict.ed. ..Gr.oup.o....

company, having its registered office at 901 N. Mafgt
Suite 705, Wilmington, County of New Castle, Delawe
19801, UnitedStates.

Numericable US S.A.S. is a Frenshciété par actions
simplifiéehaving its registered office at 16, rue du Géné
Alain de Boissieu, 75015 Paris;dnce, registered with the
Paris Trade and Companies RegistdRedistre du
Commerce et des Sociétéander sole identification
number 801376161. On August 30, 2021, Altice Franc
filed for a transmission universelle de patrimoioé all
assets and lialiles of Numericable US S.A.S. to Altice
France, with Altice France being the surviving entity. T
transmission universelle de patrimoirie expected to
become effective on October 1, 2021 pursuant to wr
Numericable US S.A.S. will be dissolved.

Omer Telecom Limited, a private limited compar
registered with the Register of Companies in England
Wales under number 05721373.

Regulation S promulgated under the U.S. Securities Ac

the Company anids Restricted Subsidiaries.

Restricted..Su.bs.i.d.i.ar yeach subsidiary of the Company other than an Unrestri

Rul e .1.44.A0 . i,
Securi twy..Agent. O ...

S F RO e

SFR Acqu.i.s..t.i.o.n.o......

SFROMFELO. e

Subsidiary.
Rule 144A promulgated under the U.S. Securities Act.
Deutsche Bank AG, London Branch.

Société Francaise du RadiotéléphdrgFR S.A. a French
corporation incorporated assaciété anonymeegistered
under sole identification number 343 059 564 RCS Pe
and, as the context requires, its subsidiaries, which

acquired, indirectly by the @apany pursuant to the SFI
Acquisition, and the results of which were consolidatec
the results of the Company from NovemBe&r 2014.

the acquisition by the Company of SFR and certain of
subsidiaries on Novemb@i7, 2014.

SFR Fibre S.A.S. (formerly NC Numerical8eA.S.) is a
Frenchsociété par actions simplifi@eaving its registered
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office at 10, rue Albert Einstein, 77420 Chanss

Marne, France registered with the Meaux Trade ¢
Companies RegisterRegistre du @mmerce et des
Sociétés registered under sole identificatio
number400461950 and one of our operating subsidiarie

SFR Pr.es.s.el. .., SFR Presse (formerly known as Altice Media Gro

France) is a Frenckociété par actions simplifiéeaving

its registeredoffice at 16, rue du Général Alain d
Boissieu, 75015 Paris, France, registered with the P
Trade and Companies Regist®egistre du Commerce €
des Sociétgsunder sole identification number 8202

635.

SFR Presse .Di.s.t.r.i.b.u.t iSFR Presse Distrltion is a Frenctsociété par actions

Sp

simplifiéehaving its registered office at 16, rue du Géné
Alain de Boissieu, 75015 Paris, France, registered with
Paris Trade and Companies RegistdRedistre du
Commerce et des Sociétéander soleidentification
number 80836 054.

Ort COT MO e, SportCoTV S.A.S., a simplified joint stock compar
(société par actions simplififdaving its registered office
at 2, rue du Général Alain de Boissieu, 75015 P
(France) and registered with the Trade &@wimpanies
Register of Paris under number 819 960 998.

Ta-Pei vat e Tr.a.n.s.a.c.t.i..orhas the meaning ascribed to such term in the sec

ent i Sumendry Ofher Significant Developmeidts
TakePrivate Transaction .

wer s Tr a.ns.a.c.t..i..a.n.a. has the meaning adeced to such term in the sectio
e nt i Busieeds ofithe GrodpMaterial Contract®
Hivoryo .

ansact.i.ons.O. . ... has the meaning ascribed to such term in the sec

ent i Summady The Transactiors .
US.1.B.8. 0 iiiiiieeecrrrereee e Deutsche Bank Trust Company Americas.

restrict e.d..Suh.s.i.d.. eollectively, (i) Altice Finco France, (ii) SportCoTV, (iii
Hivory, (iv) XpFibre Holding, (v) any Subsidiary of th
Company that at the time of determination is
Unrestricted Subsidiary (as designated by the Boarc
Directors of the Company in the manner provided unc
fiDescription of Notes ) and (vi) an)
Unrestricted Subsidiary.

.S.0 or fi Un..t.e.d...S.t.atthe United States of America, its territories al

possessions, any state of the United States of Amarid
the District of Columbia.

.S. doll arso, m%dw.l.l ehelawful currency of the United States.

. S. Exchang.e..Ac.t.o..... TheU.S. Exchange Act of 1934, as amended.

.S, GAAPRPD generally accepted accounting principles in the Uni
Staes.
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Uu. sS.
Virgi
Virgi

Sec u.r.i.t.i..e.s....A.c.t..0 the U.S. Securities Act of 1933, as amended, and the 1

n .Mo.h.i.l.e.d. ...

and regulations promulgated thereunder.

Omer Telecom Limited, the holding company for the gra
operating in France under the Virgin Mobile brand, &sd
subsidiaries acquired by the Company pursuant to
Virgin Mobile Acquisition.

n Mobi l.e.. Ac.g.u.i.s ithe acquisition on DecembBr 2014 by the Company o

Vi VendiuO e,

Voi ce

Omer Telecom and its subsidiaries, the holding comp.
for the group operating in Franoader the Virgin Mobile
brand.

Vivendi S.A. is a Frenchsociété anonyméiaving its
registered office at 42, avenue de Friedland, 75008 P
France, registered with Paris Trade and Compai
Registry Registre du Commerce et des Soc)étésler
sole identification numbe343 134 763.

Carri.etr..Busi.nes¢ he Groupds international

XPpFi bhri€O e,

XpFib
XpFib
XpFib
Ypso

Fe...S AnlS O,

re .Hol.di.n.g.o......

re Net.wor.ko......

[ - T 4 D o < o N

prior to its disposal on September 6, 2018.

the fibre infrastructure business conducted by XpFil
Holding andits subsidiaries, including Covage, which wi
acquired by XpFibre Network on December 8, 2020.

XpFibre S.A.S. (formerly known as SFR FTTH S.A.S)
a Frenclsociété par actions simplifiéeving its registered
office at 124, boulevard de Verdun, 92400 Courbevc
France, registered with the Nanterre Trade and Compa
Register Registre du Commerce et des Sociétésjer

sole identification number 84417587.

XpFibre Holding S.A.S. (formerly known as SFR FTTI
Network Holding S.A.S.) is a Frendociété par actions
simplifiéehaving its registered office at 124, boulevard
Verdun, 92400 Courbevoie, France, registered with
Nanterre Trade and Companies Registeedstre du
Commerce et des Sociétéaghder sole identification
number 87907 145.XpFibre Holding (along with its
subsidiaries) is accounted for as a joint venture ant
therefore consolidated using the equity method in
Historical Consolidated Finandialnformation. See
fiBusiness of the GrodpMaterial Contract® XpFibred
Sale of a 49.99% Interest in SFR FTAH a Ceftainfi
Relationships and Related Party Transactins
Transactions with Equity Associates and Joint Venture
XpFibre Holding and its subsidiarss .

XpFibre Network S.A.S (formely known as SFR FTT
Network S.A.S) is a Frencdociété par actions simplifiée
having its registered office at 124, boulevard de Verd
92400 Courbevoie, France, registered with the Nant
Trade and Cmpanies RegisteiRegistre du Commerce €
des Sociétgsunder sole identification number 879 9(
998.

YPSO France S.A.S. is a Frenclociété par actions

simplifiée having its registered office at 10, rue Albe
Einstein, 77420 ChampsurMarne, France registerel
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with the Meaux Trade and Companies RegisRagistre
du Commerce et des Socigtémder sole identification
number 484 348 131.
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SUMMARY

The summary below highlights information contained elsewhere in this Notice. Yoursiaolilde entire Notice

carefully, including ARi sk Factorsoé6 and the financi
the terms AGroupod, fiwedo, Ausd and Aouro refer to the
The Group

We are the second largest telecommunications operator and a leading alternative telecommunications operator ir]
France by revenues and number of subscribers. We have major positions in all segments of the French
telecommunications market, includingidential mobile, residential fixed, business services, which includes B2B
services, wholesale and other services and media, which includes media, content and advertisement service
through our leading fibre/cable and mobile networks. As of June 30, 282igdvapproximately 18,159,000 total

mobile subscribers and approximately 6, 704 ,nlld® tot al

and Adj ust ed346MBillTIDIAommff ar the twel ve manmarly Einaeciald e d
Information and Other Data .

We currently offer residential fixed services under the SFR and Red brands. We also offer business services unde
the SFR Business brand. We believe we are the leader in terms of 4G mobile antennas in service in France, with
53,086antennas as of June 30, 2021 and our mobile network covers 99.6% of the population with 4G as of June
30, 2021 The Group has a statd-the-art fibre/cable infrastructure, consisting of 88,000 km of fibre optic cable

and more than 165 metropolitan logmsof December 31, 2020, passing approximately 23,083,000 fibre homes
as of June 3@®02] including fibre homes passed by XpFibre, a joint venture in which we own a 50.01% interest
(with the remaining held by the JV Consortium), which we believe is thgedaalternative FTTH infrastructure
wholesale operator in France (without giving effect todivestiture of certain assets in Covage, conforming to
the remedies previously proposed by the EufCavggean C
Dispositond) . Mor eover, XpFibre plans to significantly ¢
supplemented by the Covage Acquisition which was completed on December 8, 2020.

We track theperformanceof our business and further analyag revenues by activity, which, with effect from
January 1, 2019 ,i morbd Il led es iffriresa dddecernfibads i ness servic
and fAmedMamagementids Di scussion and Anal @perations off Fi
the Grou@ Basis of Presentati@gnOperational Activitie f or a di scussion of the
operational activities.

Residential- Mobile

We are the secoHdrgest operator of mobile telephony in France by number of subscribierbelieve that we

are also the leader in terms of 4G mobile antennas in service in France with 53,086 antenhasea307f2021

Due to our strong market position in the mobile telephony market, we are one of the primary convergence
operators in Fac e wi th an attracti veTVipddds, bwohdband intdrneto fixedi s t i
telephony and mobile services).

We accelerated the builglit of our 4G network over the last two years to have a még&ding mobile network
(with a 4G populatiomoverage of 99.6% as of June 30, 2021).

In 2020, the French Government initiated the 5G spectrum auction and the process for such auction included (i)
the allocation of four blocks of 50 MHz (comgadi si n
to qualifying operators; and (ii) a competitive auction process for the remaining 11 blocks of 10 MHz. We
gualified to obtain five blocks of 10 MHz each and also participated in the competitive auction for the remaining
11 blocks of 10 MHz each. O@ctober 1, 2020, we obtained three blocks of 10 MHz each in the competitive
auction bringing our total to 80 MHz of 5G spectrum in the 3.4 to 3.8 GHz band. The price for these 80 MHz
frequencies will equal 0728 nmavdréalsyearpefiodihequahinstalimenis3 5 0
and the balance 0378 million to be paid over four
million was made on January 13, 2021. The Group became the first player in the market to oftémd®dy

to its customers in certain areas on November 20, 2020 and has 245 MHz in all the frequency bands put into
service in FranceOn March 19, 2021 we launched 5G services in Paris, with close to 80 authorized sites and
continue to expand the deploynief our 5G network in other locations. As of June 30, 2021, we have deployed
5G technology in more than 600 municipalities (about 1,751 radio sites) across France.
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In December 2018, we completed the Towers Transaction through which we partially mothetivaide of our
passive mobile infrastructure assets. Hivory, the tower company in which we currently own a 50.01% interest, is
a highquality telecommunications infrastructure provider with a nationwide presence. Itis the largest independent
telecommuitations tower company in France and the third largest European tower company, benefiting from
more than 10,000 strategically located sites with a diversified portfolio of gfioased towers and rooftops.
Hivory seeks to proactively partner with third fgamobile operators to develop their coverage and densification
objectives, including through the buitd-suit of 1,200 new sites by 2022. We expect to complete the monetization
of Hivoryds assets upon t he fidcRet Rvelgpments Trankaetiond witho r y
Cellnexd for more information.

In the six months ended June 30, 2021 and June 30, 2020, our mobile residential activity (excluding equipment)
generated 01, 78 milionioflrevanue respectidely.t 1, 76 7

Residential- Fixed

In recent years, we have increased our fibre/cable deployment and upgraded a substantial part of our fibre/cable
networks. For example, our fibre/cable networks are largely DOCSIS 3.0 enabled, which allows us to offer
customers high broadband interaecess speeds and better HDTV services across our footprint. We believe that
we are also Franceb6s |l eading fibre/cable provider,
30, 2021, including fibre homes passed by XpFibre (without gigffert to the Covage Disposition). We intend

to continue the expansion of our fibre network in France through engagement with local communities and
government and capitalize on our past investments in improved fibre/cable infrastructure. Moreover, XpFibre
plans to significantly expand its network in low density areas, which has been supplemented by the Covage
Acquisition which was completed on December 8, 2020. We are able to upsell our existing DSL subscribers with
fibre/cable broadband offers due to theedapping fibre/cable and DSL networks and, moreover, the natural
churn rate of broadband subscribers draws existing DSL subscribers to our cable and fibre products. This shift of
subscribers from DSL has allowed, and is expected to continue to alldw, resllocate investment expenses
previously earmarked for DSL infrastructure to accelerating the rollout of our fibre/cable network.

I n the six months ended June 30, 2021 any35@miliore 30,
a n d,27 million of revenue, respectively.

Business Services

In the business services market, we benefit from our extensive combined fibre/cable and DSL network, our strong
customer relationships and the ability to respond to the growing demand of rmdadmbginesses for
increasingly sophisticated voice and data services. We offer data services, including IP VPN services (virtual
private network on | P), LAN to LAN (l ocal net wor k)
and voice servicesniparticular voice call services, VolP and Centrex.

We are the largest national alternative wholesale services player to the incumbent provider by revenues and
number of subscribers. We offer a broad portfolio of wholesale products across the entinerspédine
wholesale market including wholesale connectivity services for fixedand mobile voice calls, wholesale
connectivity services for data, wholesale fibre infrastructure services as well agplaiplBSL white label
packages and veflyigh-speel offers to a significant base of local, virtual, national and international operators.

In the six months ended June 30, 2021 an683milioe 30,
a n d,693million of revenue, respectively.

EquipmentSales
Our equipment sales relate to revenue derived from sales of equipment to residential and business serviceg
customers. This revenue segment was created in order to comply with the presentation requirements of IFRS 15
(Contracts with customersWehave rel ationships with the industryd
equipment providers, and are able to offer customers witbfttipe-market mobile and fixed equipment.

In the six months ended June 30, 2021 and June 30, 2020, our equipnheBts act i v 440miliog e ner
a n @52million of revenue, respectively.
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Media

In furtherance of our convergence strategy, we are focused on delivering high quality content offerings to
complement our fixed and mobile services, including producingrgetary content. This strategy is evidenced

by our invest ment NextRatoeTWd ) )Radi bT&udgh Awhi(dh t he Gr oy
television channels such as BFM TV and RMC Sport.

In addition, we are focused on supplementing our own content offerings with premium content produced by third
parties, including high quality local content and exclusive premium content. Altice Europe and the Group
reorganized the corporate organizatiostalicture relating to premium sports content activities and we now hold

the rights to broadcast and/or distribute various premium sporting events through our unrestricted subsidiary
SportCoTV (which was previously held by a subsidiary of Altice Europédeutise Group), including the French
Athletics Federation, the English Premier League (through an agreement with Canal+), the French Basketball
League, the English Rugby Premiership, the UEFA Champions League, the UEFA Europa Lead&#Ahe

Super Cup andhe UEFA Europa Conference League (each of the UEFA ledbtmsgh an agreement with
Canal+for the 20212024 seasonsywhich are commercialized in France via exclusive RMC Sport branded
channels. On July 7, 2020, SportCoTV acquired the shares of Rltages S.a.r.l, a subsidiary of Altice Europe

i ncorporat ed AltoePicurgse mpbowhgcfhinat the time held the

premium content. Prior to such acqui sitigdmconteat r eo
activities was carried out, including the transfer of activities performed by Altice Entertainment News and Sport
( AENSO ) , an affiliate of the Group that previously

Altice Pictures, tharby ensuring that the entire value chain would subsequently be transferred to the Company,
which is the entity that benefits the most from the marketing of the associated channels. Altice Pictures was
subsequently merged into SportCoTV.

We also launched single brand in July 2018 for all of our sports content: RMC Sport, which replaced the SFR
Sport channel. At the end of 2016, Altice Europe and the Group also announced strategic agreements with
NBCUniversal International and Discovery which confer cemaiclusive distribution rights in France.

We intend to continue to selectively invest in local and valdded premium content as well as sports
broadcasting and distribution rights in the future to enrich our differentiated and convergent communication
savices from those of our competitors.

In the six months ended June 30, 2021 and June 30, 2020, our media activity (which comprises revenues generate
by content, including the proprietary content produced by us, as described above and advertisement service
gener2dned |G dB8milionadfravenue, respectively.

Competitive Strengths
We believe that we benefit from the following key strengths:
We benefit from an owneoperator culture.

We are part of a foundeontrolled organization with an ownroperator culture and strategy that is focused on
operational efficiency and innovation. In recent years, our management team has moved quickly to, among other
things, streamline business processes, centralize functions and eliminaésseatial overteal expenses,

simplify and redesign our product offerings, drive adoption of higher broadband speeds and continue to build out
our fibre and 4G networks and enter into strategic transactions. We continuously strive to improve our operational
and financial prformance, encouraging communication across the organization while empowering nimble,
efficient decisioamaking that is focused at every level on enhancing the overall customer experience.

We are a leading alternative operator with strong market positiansall segments of an attractive
telecommunications market.

France is the third largest telecommunications market in Europe, with revenues of approxiBtaghillionin

2020 Eource: ARCER We havea significant market share across all main segmeatsthe French
telecommunications market, acting as the main competitor of the incumbent operator, and are a leading alternative
telecommunications operator in Europe. Despite growth in market size, the French telecommunications market
has recently declineid value primarily due to price pressure in the mobile market following the arrival of a fourth
player in 2012 and the decline in regulated call termination rates. The Group, however, believes that it is the
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largest operator in the fibre/cable markethmpproximately 23,083,000 fibre homes passed as of June 30, 2021,
including fibre homes now passed by XpFibre (without giving effect to the Covage Disposition). We intend to
continue the expansion of our fibre network in France through engagement wathctoomunities and
government and capitalize on our past investments in improved fibre/cable infrastructure. Moreover, XpFibre
plans to significantly expand its network in low density areas, which has been supplemented by the Covage
Acquisition which wasempleted on December 8, 2020. We are also the second largest mobile telephony operator
in France, with approximately 18,159,000 total mobile subscribers as of June 30, 2021, and a leading operator in
the wholesale telephony segment due to our significhontegale capabilities in the fibre sector.

Mobile.We are the second largest mobile telephony operator in France, with approxih&fedf,000total

mobile subscribers as of June 30, 2021. The French B2C mobile telephony market was disrupted byathe entry
a fourth mobile operator in January 2012, which increased the overall level of competition in the market. After
strong price decreases in 2013 and 2014, wiéshltedin mobile postpaid prices in France being among the
lowest in Europe, price presswgased in 2015 and 2016 but intensified again in 2017, weakened slightly in 2018,
increased again in 2019, remained relatively stable in 2020 and intensified in 2021. The French B2C mobile
telephony market is divided between giemium offers targeting bscribers seeking access to subsidized
handsets, physical distribution, customer care, data services, value added services and cowtérits (@ffers
targeting more costonscious, SlIMonly, selfcare subscribers and (i) decreasing proportionf @repaid
subscribers. We target the premiumposti d subscri ption mar ket with our
mobile telephony market with our AREDO offers and
attractive pSFRlaecCartd wrhider i nlge ®We cont i fpaidesdbsctibersiadd n
2019 and 2020, which enabled us to maintain our market position. The combination of ehighespeed
fibre/cable network and our 4G networks allow us to offer attractivesfla 4P packageshichmeet the growing
demand for speed and bandwidth coming from radieen households, for usage both in and outside the home.
Furthermore, following the 5G spectrum allocation by the French government on October 1, 2020, we have
obtained a total of 80 MHz (comprising eight blocks of 10 MHz edathg Group became the first player in the
market to offer 5G technology to its customers in certain areas in France on November 20020290245 MHz

in all the frequency bands put intergice in France. On March 19, 2021, we launched 5G services in Paris, with
close to 80 authorized sites and continue to expand the deployment of our 5G network in other locations. As of
June 30, 2021, we have deployed 5G technology in more than 600 palities (about 1,751 radio sites) across
France.

Fixed.The fibre/cable fixedine market in France has experienced strong growth in recent years due to an
increasing household coverage, which has led to a 40.5% increase-higlespeed subscribersv@r 100Mbps)

between March 31, 2020 and March 31, 2024utce: ARCEP The fibre fixedline market has also experienced
intense price pressure over the past few years, as certain of our competitors have decreased prices for their fixed
line offers. We e#émate that we are the largest operator in the fibre/cable market, with approximately 23,083,000
fibre homes passed as of June 30, 2021, including fibre homes now passed by XpFibre (without giving effect to
the Covage Disposition). We intend to continuegkgansion of our fibre network in France through engagement

with local communities and government and capitalize on our past investments in improved fibre/cable
infrastructure. The recent growth has been primarily driven by the increasing penetratibiBaFFTH. We

believe that we are well positioned to benefit from further growth. We take advantage of our extensive-and high
quality fibre/cable network, brand image and distribution capacities, to meet the growing demand for speed and
bandwi dt hti-plwayct dfmudr s at c o nlipeeBR2G market.e pri ces i n t hd

The French B2B telecommunications market has undergone a structural change in recent years, with traditional
switched voice services decreasing and VolP and data services increasingén andcomplexity. In particular,

the data service needs of medigined businesses have changed and are now more bandwédtsive and
complex. Subscribersdé need for high speeds favors
to our dense capillary network comprised of more than 165 metropolitan loops and our direct fibre/cable
connection from our network to the main sites of sulpscriberswhich provides them with symmetrical high
speeds and reliable service. In line with evolvingrket needs, we have also developed leading data solutions,
among others Ainfrastructure as a serviceo and | P
operator in the B2B market and, in recent years, have been able to strategitsgdlpy our French sales force to

fully address, and compete effectively against, the incumbent operator in all B2B maHseigsdnts. We
continue to take advantage of our commercial network and sales force to increase our market share in this segmen
and target adjacent market segments such as cloud computing services and -tbackane h i Mi2&M o X fi
communications.
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Wholesaleln the wholesale telecommunications market, we are able to provide solutions at attractive prices for
the shortterm needs of opators through our extensive network and can obtain attractive margins by leveraging
our cost structure. These solutions include selling fibre connections and circuits to international or local operators
with subnetworks in France, leasing indefeasibldirigs ofRUsd 3 e agld bandwi dt h capac|i
and selling pointo-point connections to otherationaloperators including radio transit sites for the-mit of

3G and 4G. We expect growth in the wholesale segment due to increasing worldwide data traffic, the migration
of existing technologies towards Ethernet and fibre technologies, increasing demgreafer bandwidth and
building of more antennas in connection with the-oait of 4G coverage by operators. We believe we are a
leading operator in the wholesale telephony segment due to our significant wholesale capabilities in the fibre
sectorr Weha r el ati onships with incumbent oper BIVNOsos) of Fr
and fixedline voice network operators (such as Bouygues Telecom), as well as with leading international players.
We also intend to continue to promote our re@ctind adapted wholesale offers in order to fully take advantage

of our network infrastructure and maximize return on our network assets.

Media.The French television market is one of the largest in Europe. We have strategically developed our content
capalilities to complement our fixed and mobile services and provide our subscribers with premiuopddigh

content, including a large choice of higkfinition channelscatchup TV channels, the largest catalog of VOD
content in Francleayd hgeruwihc eo)u,r iArStFeRgrPat ed OTT vi deo
applications. Moreover, we offer subscribers leadingn@dr news through our TV news hub bundle, BFM. We
believe that our higlguality payTV content programming is an important @iféntiating factor in our offering

of bundled and codVieGCopgMediapr adocé sf oSemorfie i nfor ma

We believe that we benefit from a network advantage, combining highly complementarydfttite-art fixed
and mobile networks.

We beleve that we benefit from a fixed network advantage in the French market. Based on the current
infrastructure of operators in the telecommunication industry, our network is the ontg-end alternative

central network in France to have a local loopasfructure and is supplemented by our DSL presence and
interurban fibre/cable network. This highly advanced fibre/cable network provides high download speeds and is
supported by a powerful backbone. We have the largest fibre/cable network in Franceppritkinaately
23,083,000 fibre homes passed (which provides broadband speeds of 100 Mbps and higher), including fibre homeg
passed by XpFibre (without giving effect to the Covage Disposition), as of June 30, 2021, and we have
significantlyincreased our fite/cable penetration, in particular through crsshing fibre/cable offers to existing

DSL subscribers. We will continue to focus on rolling out our fibre/cable network through engagement with local
communities and governments. Additionally, as the Firshch operator to offer 4G technology to residential and
business subscribers, we believe that we have one of the most expansive and advanced mobile networks of the
alternative French players, offering 4G services to 99.6% of the French populatidias 80, 2021. We believe
that we are also the leader in terms of 4G mobile antennas in service in France, with 53,086 antennas as of June
30, 2021. Furthermore, following the 5G spectrum allocation by the French government on October 1, 2020, we
have obtmed a total of 80 MHz (comprising eight blocks of 10 MHz each)thedsroup became the first player

in the market to offer 5G technology to its customers in certain areas in France on November.Ziy 20&@h

19, 2021 we launched 5G services in Panigh close to 80 authorized sites and continue to expand the
deployment of our 5G network in other locations. As of June 30, 2021, we have deployed 5G technology in more
than 600 municipalities (about 1,751 radio sites) across Fréieeare also updating large number of our
antennas by equipping thenSingleRANO s i mgdlenaolaadgy @tckha&tsss
and 4G standards on one network) and fibre transmission, which we believe will reduce maintenance and
infrastructure investnrg costs and ensure the quality of our infrastructure over time. The combination of our
extensive, statef-the-art fixed network and highjuality 4G mobile network allows us to respond to the rapidly
increasing demand for data on mobile phones by prayidigh bandwidth fibre backhaul connections to connect

the mobile SingleRAN. Our high level of prior investment and ownership of local networks, metropolitan loops
and backbone in France provides us with a cost advantage compared to our alternativeampepatitors, who

must rely partially on the networks or technology of other operators to provide their services. For the last three
years, and for the six months ended June 30, 2021, we have incurred significant capital expenditure (between 22
29% of tdal consolidated revenues), a significant portion of which has been spent to improve our mobile network
and to roll out new fibre homes. This also gives us a greater ability to control costs compared to our alternative
operator competitors, determine theshaccurate incremental capital expenditures and generate higher margins.
We believe that we will be able to maintain this cost advantage in France so long as alternative competitors do
not undertake significant investment and build their own networks.
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Weare a primary convergence emtor and a leading multiplay provider of fibre/cableand/or mobilebased
services in France, with substantial crosell, up-sell and valueadd opportunities in fixed and mobile services.

Building on our technologically adwnced networks and innovative offerings, we have developed leading positions

in our markets in mulplay offerings by selling our differentiated pay/, high-speed broadband internet, fixed

line telephony, premium content and, moltiéd&ephonyservices adundles. We believe that the strength of our

fixed and mobile businesses, and our ability to complement these services with premium content offerings, provide
an opportunity to increase the penetration of our Apléty and premium packages. The demanchfgh-speed

internet, fixed mobile convergence and higrality content are key drivers of our cresdl and ugsell strategy.

Very-high-speed broadbandVe believe that we are well positioned to capitalize on the expected growth for very
high speed bratband services as our network has been built and upgraded specifically to address the increasing
speed and bandwidth requirements of our subscribers. We also continue to offer our existing DSL subscribers the
option to subscribe to fibre/cableoffering, which providesan opportunity to significantly grow penetration on

our network and to create upselling opportunities. Migrating existing DSL subscribersfitor@ieablenetwork

also reduces the costs associated with renting the last mile and enabtitetofbe reallocated to accelerate the
rollout of ourfibre/cablenetwork. We offer oufibre/cablesubscribers verpigh-speed broadband internet at
speeds from 100 Mbps to 1 Gbps. We also provide our subscribers with access to one of the most advanced 4G
mobile networks in France, offering high speeds and latency benefits. The combination of our extensive fixed
network and highguality 3G, 4G and 5G mobile networks allows us to capture the rapidly increasing demand for
data on mobile phones driven by tfigitization of everyday life, and in turn to upsell premium data and content
services to new and existing mobile customers.

Comprehensive premium conteWte are also focused on delivering high quality content offerings to complement
our fixed and mobilservices. We have direct lottgrm relationships with major content providers and television
channel suppliers, enabling us to offer bundles that include an extensive array of HD channels as well as the
largest VOD catalog in the market, with over 30,006gpams available, and an extensive catalog of HD and
4K/UHD content. We also benefit from our experience in sourcing media content from the largest French and
international production companies (including NBCUniversal and Discovery) and our acquisition of
NextRadioTV, which enable us to expand our catalog of media partners and premium content offerings. For
example, we, through our unrestricted subsidiary SportCoTV, hold the rights to broadcast and/or distribute various
premium sporting events, includiniget UEFA Champions League, UEFA Europa League, UEFA Super Cup and
UEFA Europa Conference League (edblough an agreement with Candbr the 20212024 seasons), the
French Athletics Federation, the English Premier League (through an agreement with ,GeaFdench
Basketball League and the English Rugby Premiership, which are commercialized in France via exclusive RMC
branded channels.

We benefit from a strong brand and extensive retail distribution network

We believe that our strong brands and ourilreliatribution networkswill enable us to leverage our extensive
fixed and mobile infrastructure and béstclass product offerings to drive growth.

Strong brand image/Ne continue to invest in strengthening our brands, by focusing on network reliabity
high-quality customer care. We believe that improvements in such areas, among other factors, have made an
impact and helped achieve net additions in fibre unigue home subscribers apdigasbbile subscribers in

each quarter since first quarterd® 1 8 . BuSness of the GrodpResidentiaMarke® Brand Policy .

Multi-channel distribution networkiVe also benefit from a strong distribution network, including physical and
digital channels. Our physical distribution channels include an extensiverketivstores and other physical

points of sale, which we believe offer a compelling customer experience by providipgrphase advice on
devices and services, subscriptions and customer support, includingadéteiservice and claims. Our online
plaforms complement our physical network throwgtue-added services, including technical support and news,

and through our online stores, which showcase our product offerings and serve as one of the main distribution
channels for certain of our businessvemas offers. Our mukchannel networks are supported by our customer
service and support teams, which offer a comprehen
claim management, technical s Bugimessofthe GroupMasketingy. pr ogr
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Cash flow generation

We generated Adjusted EBITDA of 04,346 million and
t welve months ended June 30, 2 0 2 illion@mndrogpitaexpetditures A d |
of 0 2, MiBidh for the twelve months ended JuBeD |, 2 0 Z0mmar Eiranciél Information and Other

Datad Capital Expenditures . We believe that our |l arge and dive
monthly subscription structuprovide a certain level of predictability as to future cash flows. We believe that our
ability to generate cash is a direct result of our rigorous focus on cost optimization and organizational efficiency
as well as a prudent capital expenditure policy.

Wehave a proven track record of unlocking value through operational excellence.

We believe that our entrepreneurial culture and efficient decision making processes allow us to quickly react to
changes in our operating environments and to seize busippegunitiesas they arise. We believe a key driver

of our success has been our ability to timely implement best operational practices that drive the previously
identified improvements in the profitability of our businesses. In our businesses, we have sligsasgiified
organizational structures, reduced management layers, streamlined dewgiog processes, optimized costs

and redeployed resources with a focus on network investment, customer service enhancements and marketing
support. We expect to cantie to focus on achieving operational synergies, including through the integration of
our customer and technical services businesses, ACS and ATS France.

We have an experienced management team and supportive shareholder with a proven track record.

Experienced management with proven track recddir management has extensive experience in the cable and
telecommunications industry and in the French market in particular. The Altice Europe Grotgeglogs talent

and expertise across its businesses, allgwinus t o benefit from the Altice E

experience around the world. We believe this diversity of experience differentiates us from our more traditional
and localized industry peers. We were created as the successful comhihatidtiple cable, mobile and media

assets in France, which our existing management and shareholders have successfully consolidated into a fully
integrated and profitable company. The senior management team includes Grégory Rabuel, CEO of the Group,
Malo Corbin, CFO of Altice Europe, and Armando Pereira, COO of Altice Europe. Dennis Lodewijk Okhuijsen
serves as an advisor to Altice Europe on all financing and capital structure activity.

Strong shareholder suppoithe Altice Europe Group is supported by emtrepreneurial shareholder, Patrick
Drahi, founder of the Altice Europe Group, with over 20 years of experigwoag and managing cable and
telecommunications companies globally.

Strategy

We intend to leverage and continue to modernize our supetigomein order to compete in all market segments

to address the growing need for high bandwidth, rapid and reliable network access driven by the digitization of
everyday life and business. We intend to continue to offer innovative and differentiatedtpredundces and
content in order to generate growth and improve user experience. The key components of our strategy are to:

Grow operating margins and cash flow by leveraging our operational expertise.

We have a successful track record of improving thopmance of cable and telecommunication operators. We
expect to continue to streamline processes and service offerings iamgt@we productivity by centralizing our
business functions, reorganizing our procurement processes, eliminating duplicatigemamafunctions and
overhead, terminating loweturn projects and neassential consulting and thighrty service arrangements,
optimizing the convergence of our product and service offerings and investing in our employee relations and our
culture acrgs our organization. We aim to continue to focus on achieving operational efficienciesmbgsiing

in our fibre/cable network, migrating existing DSL subscribers to our own network and reducing the need for third
party network services, (ipptimizing our sales channels and simplifying our brand portfolio,iiilementing

further procurement efficiencies by leveraging our bargaining power arfditigr reducing overhead costs. We

aim to achieve such operational efficiencies and successfullyratéeour businesses through our experienced
management team, which has a proven track record of delivering such improvements.

23

us-t

ur




Invest in fixed and mobile infrastructure, as well as sales, marketing and innovation, to maintain our
competitive advantage ararovide besin-class services and user experience to our French subscribers.

We aim to remain a technology leader in France by providing innovativeinbesiss services to our subscribers.

We believe that our fibreptic network is the most advancedddn-end fibrebased fixed network in France,
capable of delivering an enhanced user experience to French subscribers and taking advantage of the expecte
growth in bandwidth demands, while optimizing cost structure. As of June 30, 2021, our fibre neesek
approximately 23,083,000 homes in France (including fibore homes passed by XpFibre (without giving effect to
the Covage Disposition)). We intend to continue the expansion of our fibre network in France through engagement
with local communities and gernment and capitalize on our past investments in improved fibre/cable
infrastructure. Moreover, XpFibre plans to significantly expand its network in low density areas, which has been
supplemented by the Covage Acquisition which was completed on Dec8mbP@20. In addition, we aim to
leverage our mobile network to offer subscribers the most compelling 4P offers in the French market, in particular,
through our statef-the-art 4G network. We accelerated the bidlat of our 4G network over the last fewars

and achieved 4G population coverage of 99.6% in France as of June 30, 2021. For our residential customers, ou
focus is on new customer platforms and faster data speeds. For our business customers, we are introducing ne
value-added services, such asxhgeneration remote voice protocol services, hosting and cloud services, which
require high bandwidth and offer higher margins. For our media clients, we offer advanced, targeted and multi
screen advertising services and data analytics using our peopriistta and the advanced technology platforms

that we have developed and acquired. We have already invested heavily in our network, having incurred
significant capital expenditure (between22% of total consolidated revenue) over the years ended Dec8inbe

2018, 2019 and 2020 and for the six months ended June 30, 2021 respectively, a significant portion of which has
been spent to improve our mobile network and roll out new fibre/cable homes. We intend to continue to build up
our brands and invest in ometworks, services and new technologies in order to maintain our competitive
advantage and position ourselves to grow in the future.

Furthermore, following the completion of the 5G spectrum allocation by the French government, we have obtained
a total of80 MHz of frequencies in the 3318 GHz band. The Group became the first player in the market to
offer 5G technology to its customers in certain areas on November 20, 2020 and has 245 MHz in all the frequency
bands put into service in Fran€&n March 192021 we launched 5G services in Paris, with close to 80 authorized
sites and continue to expand the deployment of our 5G network in other locations. As of June 30, 2021, we have
deployed 5G technology in more than 600 municipalities (about 1,751 reep atross France.

Provide a compelling value proposition to residential subscribers in 3P and 4P.

Provide high speed broadband, high quality content and superior mobile services to existing and new residential
subscribersWe believe that our network ldarship, operational excellence and mplty strategy are key

factors to our success in France. Our strategy is to continue to increase oynlagudtistomer penetration. We

aim to offer existing and new residential subscribers mdeketing 3P and 4Bpackages by accelerating
investment in both fibre/cable and 4G and 5G infrastructures and leveraging our differentiated product offerings,
access to premium content, large customer base and premium brands. Our significant investments in media
businessessuch as our investment in NextRadioTV and broadcast rights to premium content, evidences our
strategy to provide premium content across all platforms to complement our fixed and mobile services and thereby
drive bundling and convergence to our mplay dferings. As of June 30, 2021, we had approximately 6,704,000

total fixed customerand approximately 18,159,000 total mobile subscribers.

Leverage our large customer base te apd crosssell our fibre/cable, mobile and premium content products as

well as gain market share from new custom@sar primary focus is to u@nd crosssell offerings to our existing
customer base, including fibre/cable, mobile and premium content. We believe that our competitive and
differentiated product offerings will act astural drivers of upand crossselling. For example, we expect the
investments in improvements to our innovative-tegt box technology will attract new premium package
customers and prompt existing fixed customers to upgrade to our fibre/cable anshpackages which offer

these products as standard. In addition, we intend to leverage our leading product offerings, brand image and storg
network to increase our market share by capturing new subscribers that are in need of higher speeds and bandwidt

Selectively invest in key premium content to enrich our communications service offerings and differentiate our
offerings in the market place.

We plan to invest selectively in premium content and accelerate the development of multimedia projects as part
of our longterm strategy of converging our telecommunications assets métiia channels and content
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development, production and distribution to offer greater value and differentiated products and services to our
customers. Through our unrestricted subsidBpprtCoTV, we hold the rights to broadcast and/or distribute in
France various premium sports events, including the French Athletics Federation, the English Premier League
(through an agreement with Canal+), the French Basketball League, the EnglishFReigigrship, the UEFA
Champions League, the UEFA Europa League, the UEFA Super Cup and the UEFA Europa Conference League
(each of the UEFA leaguéisrough an agreement with Candibr the 20212024 seasons). We believe that these
arrangements will enhancair profile in the market and help us differentiate ourselves from our competitors. In
addition, we have made notable investments in the French media businesses in 2016 and 2017, including the
acquisition of NextRadioTV, which have strengthened our posés a true content publisher. We have also made
substantial investments in other high quality content, which serve to differentiate our service offerings from those
of our competitors.

Leverage our networks to exploit new growth opportunities, includmgsiness services markets.
We believe that our dengibre/cablenetwork will position us ideally to service new demand from corporate

customers and to benefit from the convergence of fixed and mobile usage with relatively lower levels of capital
investmen compared to some of our peers. We aim to leverage ouirwelited infrastructures to offer tailored

data solutions and capture profitable growth in these markets, thereby maximizing the return on our network assets|.

As the B2B telecommunications marlghtifts to next generatioservicesincluding IP VPN, hosting and cloud
services, which are more bandwidth intensive and complex and offer higher margins, we will look to
opportunistically expand our business services, which offer important economeedecfisd synergies with our
residential operations. Ofibre/cablenetwork is both powerful and flexible, has the high capacity bandwidth
necessary to offer these next generation services and is fully adaptable to future services that may require ever
greater bandwidth capacity and reliability. We intend to capitalize on the combination of our powerful network
and expertise in critical network architecture to grow our customer base and increase our offering of higher margin
next generation and data procsiand services.

In addition, as mobile internet traffic is expected to grow, primarily due to the development of smart devices
supporting multiple wireless technologies, we believe that our high capacity backbone will differentiate us from
our competitorsas it enables us to offer a compelling backhaul offload offering to MVNOs. We benefit from a
full range of services deployed to meet the evolving needs of B2B subscribers and hatieriel data centers.

We are also a strong challenger to the incumbpetaior in the B2B market and, in recent years, have been able

to strategically redeploy our sales force to fully address, and compete effectively against, the incumbent operator
in all B2B market sutsegments. We intend to continue to increase our mahat in the B2B segment and
address adjacent market segments including cloud services and M2M communications.

Recent Developments
Acquisition of Coriolis S.A.

On September 17, 2021, Altice France entered into an exclusivity agreement to acquire 100BlisfSCA.

( t KCerioli8 Acquisitond) f or an upfront purchase price of 029
million. Coriolis S.A. is a French independégiecommunications group, built over more than 20 years by French
entrepreneur Pierre Bontemps. Coriolis S.A., through its brand Coriolis Telecom, offers mobile and fixed
telecommunications services. In addition, Coriolis S.A. has developed a custoatiemsbip management
division, Coriolis Service, serving both internal and thpedty customers relying on five contact centers in France

and abroad. The Coriolis Acquisitimsubject to customary regulatory approvals and is expected to be completed

in the first half of 2022.

Transactions with Altitude Infra

On July 1, 2021, XpFibre Holding and Covage entered into a share purchase agreement with Altitude Infra for
the divestiture of certain assets of Covage, conforming to the remedies previously pimpdisedEuropean
Commi ssion as part of CdavégeDispasitiodg e Adceguidd istpiosral ( trlee afi
fibre loop business, comprising fibte-the-office (FTTO) networks, including several mixed FTTO and FTTH
networks. The trans#ion is expected to close in the fourth quarter of 2021, subject to the required approvals.
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Agreement to acquire Afone Participations

On May 17, 2021, Altice France entered into an agreement to acquire 100% of MVNO Afone Participations which
furtherhold 50% of the AR®gl oMobil e businesso (wAftnd t he
Transactiond) f or an upfront purchase price of G450 milli
the completion of the Afone Transaction, AltiEeance will become a partner of the Leclerc group, reinforce its
mobile customer base by 770,000 new consumers and
Afone Transaction is expected to be completed in the third quarter of 2021.

Acquisition of Prixtel

On June 25, 2021, Al ti ce Fr an clrixta Acquisiioné)d fl@®0O %a o f u MVMN
[ alt li

purchase price of 020 million, a -detf eafr edp ctomm si 5 emi
2025 Strategic Plan

On March 3, 2021, the Group unveiled its strategic-mielr m p |l an, named, 6transfor
whereby the Group laid out its strategy in order to achieve certain business objectives by 2025, including, amongst
others, fibre and 5G coveragardets. As part of the plan, the Group announced that it intends to reduce its
headcount by approximately 1,700 employees, including 400 employees in its distribution business pursuant to
voluntary departure plans. The Livre 2, the document that outlweddtails of the restructuring was officially
presented to the workersd unions on April 8, 2021.
of 0385 million as at June 30, 2021. Thoe&adchievingits b e

i ntended o bFpreadilookirg Statenegie A

Transactions with Cellnex

The Company entered into an exclusivity agreement degbduary 3 2021 wi Cdinex0g | lprue s u@f
to which the Company will sell its 50.01% stdkeHivory to Cellnex for an implied enterprise value at 100% of

5. 2 bi |l Hvory Arangactitored )i The transaction is expected t
following customary regulatory approvals. The Company has designated Hivory aseatricted subsidiary

under the documents governing its indebtedness, and the proceeds generated from the Hivory Transaction arg

expected to be used to repay indebtedness of certain holding companies or unrestricted subsidiaries of the Group.

However, thee can be no assurance that the Hivory Transaction will be completed in a timely manner or at all,
and theProposed Financing is not conditional upon the closing of the Hivory Transaction.

Other Significant Developments
COVID-19 Pandemic

On March 11, 2020he COVID-19 outbreak was declared by the World Health Organization (WHO) as a global
pandemic, highlighting the health risks of the disease. There have also been extraordinary and wide ranging
actions taken by national, regional and local governmenthbeties to contain and combat the outbreak and
spread of the virus. In this context and following regulatory requirements published by the French government
over the last several months, the Group activated a response program in order to ensuré tredreefitty of,

and minimize the impact of the pandemic on, our employees, customers, business and operations. Please refer t
Note 4.3 of the 2020 Financial Statements for more information.

We have continued to provide our telecommunications servicesirteustomers during this pandemic. The
COVID-19 pandemic had a limited impact on the consolidated financial statements of the Group for the year
ended December 31, 2020 and the six months ended J
busness model. The Group has been impacted by a decline in handsets sales in the context of the closure of shop|
in France, a decrease in roaming revenue due to decreased travel, delays in the construction of FTTH homeg
passed in France and, in the year endecember 31, 2020, a decline in the advertising businesses.

As part of economic measures intended to mitigate the impact of the CO®/gandemic on businesses, the
French government announced a series of measures, certain of which we were engthedittfreom, including

partial unemployment benefit for employee salaries. We decided to apply for such government benefitfrom mid
March to midMay 2020 with respect to approximately 4,200 employees whose jobs were directly impacted by
the mandatory loakown imposed by the French government. Under such measure, the French government paid

26

no

I

D

ot
o n

ma |

t

u



the relevant employees the equivalent of 84% of their fixed and variable pay per month for the period between
March 2020 and May 2020 and the Group paid the remaining 16% he Gr oup recei ved a

million under this economic measure and there wer
subscribing to such measure.

Our future results may be impacted, including if residential or businessist discontinue their service or are
unable to pay for our products and services, if roaming revenue continues to decline due to reduced international
travel or if advertising revenue continues to decline. Additionally, in order to prioritize the denfidmelbusiness,

we may choose to delay certain capital investments or reassess our priorities relating to capital investments. Due
to the uncertainty surrounding the magnitude and duration of business and economic impacts relating to the
COVID-19 pandend, including the effort to contain and combat the spread of the virus, and business impacts of
government actions, we currently cannot reasonably estimate the ultimate impact of the- CIPADdemic on

our business.

The Group has taken into account theatt of the COVID19 pandemic in its accounting estimates, notably
those related to the valuation of noarrent and current assets (including goodwiill).

Based on the information above and available liquidity and cash requirements, the Group considees tha
assessment of the going concern assumption for the Group is not impacted as of the date of this Notice.

For more infor matiManagdmearsted sal B»ios cruesfseiront oanid An al
Results of OperatiodsKey Factors Affeting Our Results of OperatiodCOVID-19 Pandemié a Risk 0
Factord Ri s k s Relating to the Group6s 0 @ubusinesssfinanciall e c h
condition and results of operations may be adversely affected by the recent-C@@iddemic .

Take-Private Transaction

On September 11, 2020, Al tice ®ferorop eNexNHATivated )a,n da Naixrt
subsidiary of NedteAkot) ,AlttheS.c'onrt.rlo.l I(iing sharehol der of
conditiora | agreement had been reached roeftedt)i ng tbe anade
Oof feror for all common shares A and dJagetnsbared shaTlks

Offer was launched on November 25, 2020 and expired J anuar y Qffer,Perdddbd 1 (Atsh e efr

terms of the Offer, as amended, each minority shareholder who tendered in the Offer would receive a cash
consideration (cum dividend) eq Offet Pritedo) U SharBheldesefr T a
Altice Europe N.V. approved the resolutions relating to the Offer at the extraordinary general meeting held on

January 7, 2021.

At the expiry of the Offer Period, 90.89% of the listed shares of Altice Europe N.V., not already held by the
Offeror, were tendered and the settlement of the Offer was completed on January 26, 2021. Following the
consummation of the settlement of the Offer, the Offeror held 95.11% of the listed shares of Altice Europe N.V.
and approximately 92.02% of the total iedwshare capital of Altice Europe N.V. The Offeror then consummated

the postOffer merger, pursuant to which (i) Altice Europe N.V. ceased to exist following its merger into New
Altice Europe B.V., an entity created in connection with the-@dftr mergerand the surviving entity of such
postOf f er mer ger (under the terms of a triangular m
Amsterdam was terminated on January 27, 2021 and (iii) an advance liquidation distribution was made+o the non
tendering shareholders of Altice Europe N.V. on January 29, 2021 in an amount equal to the Offer Price per non
tendered share. As a result of these transactions, New Altice Europe B.V. became a privately held company. On
July 9, 2021, Next Private, beingetBole shareholder of New Altice Europe B.V., resolved to dissolve New Altice
Europe B.V. and to commence the liquidation process. All members of the board of directors of New Altice
Europe B.V. have been appointed as liquidators. The liquidation wifféetiee after the expiry of a twmonth

creditor opposition period, and subject to completion of the corporate and registration formalities. Upon the
effectiveness of the liquidation, all remaining assets of New Altice Europe B.V. will be transfereadi tal|
remaining liabilities of New Altice Europe B.V., if any, will be assumed by, Next Private. As of the date of this
Notice, Next Private owns indirectly 92.76% of the shares of the Company. The transactions described above are
referred to herein ab te Take-Private Transactiono .

The Transactions

The proceeds from the Proposed Financing, along with cash on balance sheet, are expected to be used to (i) fully
redeem the Existing 2026 Senior Secured Notes in a euro equivalent aggregate principal@moarte t o 0 1,
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million, (ii) pay the upfront purchase price and deferred consideration, as applicable, in relatio@aoidlie
Acquisition, the Prixtel Acquisition and the Afone Transaction and (iii) pay fees and expenses, including call
premium, in canection with the Proposed Financing and such redemption. The Proposed Financing and such

transactions are col | e@ransactiorisdy. rHeof weervreerd, ttoh eh eRreo pno saesd

conditional upon the closing of ti&oriolis Acquisition or the Afone Transaction.
The Company

Altice France S.A. is a French public limited liability company incorporated sacigté anonymehaving its
registered office at 16, rue du Général Alain de Boissieu, 75015 Paris, France, registered unaettifiokimh

number 794 661 470 RCS Paris. The Company changed its corporate name from SFR Group S.A. to Altice France
S.A. on February 9, 2018.

Principal Shareholders

As of the date of this Notice and following the completion of the TRidkeate Transaatin, Next Private, a private
limited liability company besloten vennootschap met beperkte aansprakelijkimsidrporated under the laws of
the Netherlands, registered with the Dutch Trade Registry under number 80275613, having its corporate seat at
Oostsingel 1, 3441 GB Woerden, the Netherlands, owns, through its direct and indirect subsidiaries, 92.76% of
share capital and voting rights in the Company.

Founded by telecommunications entrepreneur Patrick Drahi, Altice Europe is a convergent leader in
teleconmunications, content, media, entertainment and advertising. Altice Europe delivers innovative, eustomer
centric products and solutions that connect its over 30 million customers over fibre networks and mobile
broadband. Altice Europe is also a provideewtierprise digital solutions to millions of business customers. Altice

Europe innovates with technology, research and development and enables people to live out their passions by
providing original content, highuality and compelling TV shows, and intational, national and local news
channels. Altice Europe delivers live broadcast premium sports events and enables its customers to enjoy the mos
well-known media and entertainment.
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SUMMARY FINANCIAL INFORMATION AND OTHE R DATA

The following tables set forth summary financial information and other data of the Group. The consolidated
statement of income, consolidated statement of financial position and selected consolidated statement of cash flow

data pesented below are derived from (i) the unaudited condensed interim consolidated financial statements for

the Group as of and for the six months ended June 30, 2021 (which include comparative figures for the six months
ended June 30, 2020) prepared in agance with IAS 34 as adopted in the European Union and which have been
subject to a review by Deloitte & Associ @wmudiedd KPMG
Interim Financial Statementd) and (i i) the Engl i siteddoasolidatedfmancial r ans | a
statements for the Group as of and for the years ended December 31, 2020 (which include comparative figures as

of and for the year e 2026 Einarial Statemery ) ,3 10 e c2e0mbe)r (3t1lh,e 2fi0 1
includecompr ati ve figures as of and f o201%9Fmancigl Steaemendr)de d De ¢
and December 31, 2018 (which include comparative figures as of and for the year ended December 31, 2017) (the
fi2018 Financial Statement§ ) e ac h qordanrewite IFRSias ada@pted in the European Union and

which have been audited by Deloi&eAssociés and KPMG Audit, a department of KPNSGA. (together, the

flAudited Financial Statement® )The financial information for the year ended December 31, p0d@ded

below has been derived from the 2019 Financial StatenEmshistorical consolidated financial information of

the Group described above, including the Histodcalmpanyi n:
Consolidated Financiallnformation o .

I n this section, unl ess the context otherwise require
Aour o refers to Altice France and its subsidiaries as
nothaveowad such subsidiaries for the entire duration of
the businesses conducted by SportCoTV and its subsidiaries relating to the packaging and distribution of television
content, including premium sports comite

The summary financial information presented below should be read together with the section entitled
iManagement 6s Discussion and AnalysisoofiRichadeidall Ge
in this Notice, as well as the Historical @wlidated Financial Information, including the accompanying notes.

The Group has adopted IFRS 15 and IFRS 9 effective from Jabua®l 8. The summary financial information
presented below reflects the change in the accounting standards for all pezgsaggu. The Group has adopted

IFRS 16 using the modified retrospective method of adoption with the date of initial application of January 1,
2019. The financial information for the year ended December 31, 2018 in the 2019 Financial Statements and the
2018 Financial Statements has not been restated for the impacts of IFRS 16. See note 1.2.3 to the 2019 Financial
Statements and the 2018 Financial Statements, respectively.

As a result of certain transactions that have been consummated by the Group ahavéatse occurred during

these periods, and the inyaar timing of such transactions and events, the comparability of the Historical
Consolidated Financial | nformation over Muaancahg eonie ntthées p
Discussionand Analysis of Financial Condition and Results of OperafidDiscussion and Analysis of Our

Results of OperatiodsFor the six months ended June 30, 2021 compared to the six months ended Junes30, 2020
Significant Events Affecting Historical ResaltdMaria g e ment 6 s Di scussi on and Anal ys
and Results of Operatioddiscussion and Analysis of Our Results of Operabdrsr the year ended
DecembeB1, 2020 compared to the year ended DecerBhe2019 Significant Events Affecting Historica

Results aMdndgement 6s Discussion and Analysis oof Fi nanc
Discussion and Analysis of Our Results of Operafidfsr the year ended Decembgt, 2019 compared to the

year ended Decemb@i, 2018& Significant Event#ffecting Historical Resulés .

Unrestricted Perimeter

Unless otherwise specified, the tables in this section represent the consolidated financial results of the Group
(including (i) Altice TV with effect from July 8, 2020, following the completion of teerganization of Altice
Europebds and the Groupds content activities, (ii) Hi\
on December 21, 202XpFibre Holding (along with its subsidiaries) is accounted for as a joint venture and is

therdore consolidated using the equity method in the Historical Consolidated Financial Information.
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Altice TV

On July 7, 2020, the Group and Altice Europe reorganized the corporate organizational structure for content
activities. SportCoTV, a whollpwned subidiary of the Company, acquired the shares of Altice Pictures, a
subsidiary of Altice Europe incorporated in Luxembourg, which at the time held the rights for sports content,
including UEFAChampionsLeague and other premium content. Altice Pictures whsexjuently merged into
SportCoTV. The Group commenced consolidation of Altice TV in its financial statements from July 8, 2020

foll owing the completion of the reorganization of the
has been desigted as an unrestricted subsidiary under the agreements, instruments and indentures governing the
Groupbs indebtedness, including the Existing Senior S

Agreement and the Existing Term Loans Agreenssmd will be designated as an unrestricted subsidiary under

the Indenture (and therefore will not be subject to any of the covenants set forth therein). Certaafostand

income statement and cash flow items for Altice TV and a reconciliation to tlesponding consolidated income
statement and cash flow itekanagememea 6Gr dMDUupsciusspobavia
Financial Condition and Results of Operati@nBiscussion and Analysis of Our Results of Operatiofsr the

six months endedline 30, 2021 compared to the six months ended June 3@ 2@86r Information related to

Altice T aWMdnd@dgement 6s Discussion and Analysis of Finan
Discussion and Analysis of Our Results of Operadbscussiorand Analysis of Our Results of Operatidns

For the year ended December 31, 2020 compared to the year ended December 31Qth@tInformation

related to Altice TV .

Altice Finco France

In connection with the TakBrivate Transaction, the Company desigddte newly incorporated subsidiary,

Altice Finco France, which primarily conducted certain financing activities, as an unrestricted subsidiary under
the agreements, instruments and indentures dgtywagerning
an unrestricted subsidiary under the Indenture (and therefore Altice Finco France will not be subject to any of the
covenants set forth therein). The financial information, primarily including the indebtedness and interest expense
thereon, pertainip to Altice Finco France has been consolidated in the Unaudited Interim Financial Statements

of the Company.

Hivory

The Company entered into an exclusivity agreement dated February 3, 2021 with Cellnex pursuant to which the
Company will sell its 50.01% ¢tae i n Hi vory to Cell nex for an implied
The transaction is expected to close in the fourth quarter of 2021 following customary regulatory approvals. The
Company has designated Hivory as an unrestricted subsididey tire agreements, instruments and indentures
governing the Groupbés indebtedness, and will desi gne
Indenture (and therefore Hivory will not be subject to any of the covenants set forth therein)narrtogafi

information pertaining to Hivory has been consolidated in the Unaudited Interim Financial Statements and the
Audited Financial Statements of the Company, except that the assets and associated liabilities of Hivory have
been classified as held faale as per the provisions of IFRS 5 since March 31, 2021. Fpralfermaimpact of

the Hivory Transaction on the Adjusted EBI TD& and th
Adjusted EBITDA and Pro Forma Adjusted EBITDA a & Gapital Expaditure .

XpFibre Holding

XpFibre Holding (formerly known as SFR FTTH Network Holding S.A.S.), a joint venture in which the Group
owns a 50.01% interest (with the remaining held by the JV Consortium) was incorporated as a sole shareholder
of (x) XpFirbre Network (formerly known as SFR FTTH Network S.A.S.) and (y) XpFibre S.A.S. (formerly
known as SFR FTTH S.A.S.), and the XpFibre business was contributed to XpFibre Holding on December 8,
2020. XpFibre Holding and its subsidiaries have been designatadeatricted subsidiaries under the agreements,

i nstruments and indentures governing the Groupébs inde
the Existing Revolving Credit Facilities Agreement and the Existing Term Loans Agreement, lahe wi
designated as unrestricted subsidiaries under the Indenture (and therefore will not be subject to any of the
covenants set forth therein). XpFibre Holding (along with its subsidiaries) is accounted for as a joint venture and
is therefore consolidatagsing the equity method in the Unaudited Interim Financial Statements and the Audited
Financial Statements of the Company.
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Consolidated Statement of Income

For the year ended DecembeB1, For the six months ended June 30
2018Y 2019 2020 2020 2021
(in U0 millions)
Revenues............ 10,187 100.0% 10,798 100.0% 11,025 100.0% 5,244  100.0% 5,483 100.0%

Purchasing and

subcontracting (3,383) (33.2)% (2,898) (26.8)% (3,228) (29.3)% (1,402) (26.7)% (1,432) (26.1)%
Other operating

expenses........ (2,171) (21.3)% (1,910)0 (A7.7)%  (1,700) (15.4)% (913) (17.4)% (988) (18.0)%
Staff costs and

employee

benefit

expenses........ (930) (9.1)% (1,060) (9.8)%  (1,023) (9.3)% (502) (9.6)% (531) (9.7%
Depreciation,

amortization

and impairment  (2,672) (25.5% (3,475) (32.2)% (3,559) (323)% (1,663) (31.7)% (1,827) (33.3)%
Other expenses

and income..... (520) (5.8)% 2,601 24.1% (151) 1.4)% (26) (0.5)% 10 0.2%
Operating

INCOME..n.nn.. 512 5.0% 4,056  37.6% 1,364  12.4% 739 14.1% 715 13.0%
Financial income 9 0.1% 175 0.2% 61 0.6% 17 0.3% 64 1.2%

Interest relative to

gross financial

debt....cccocens (807) (8.2)% (837) (7.8)% (791) (7.2)% (385) (7.3)% (404) (7.4)%
Realized and

unrealized

gains/(loss) on

derivative

instruments

linked to

financial debt.. 9) o] 6 0.1% (267) (2.4)% 69 1.3% 16 0.3%
Other financial

expenses........ (120) (2.5)% (231)  (2.1)% (307) (2.8)% (81) (1.6)% (112)  (2.0%
Net result on

extinguishment

of financial

liabilities.......... (149) o] (79) (0.7)% o] o] o] o] (98) (1.8)%
Net financial

income

(expense)........ (1,075) (10.6)% (1,124) (10.4)%  (1,304) (11.8)% (380) (7.3)% (534) (9.7)%
Share in net

income (loss) of

associates and

joint ventures.. (13) (0.1)% (201) (1.99% (237) (2.1)% (114) (2.2)% (167) (3.00%
Income (loss)

before taxes.... (576) (5.7)% 2,731 25.3% a77) (1.6)% 244 4.7% 15 0.3%
Income tax

income

(expense)........ 99 1.0% 168 1.6% (23) (0.2)% (160) (B.1)% (84) (1.5)%

Net income (loss)
from continuing

Operations ....... (477) (4.7)% 2,899 26.9% (199) (1.8)% 85 1.6% (70) (]_.3)%
Net income (loss)
from
discontinued
operations....... ) ) s] ) ) 3 d 5 5 3
Net income (|oss) (477) (4.7)% 2,899 26.9% (199) (1.8)% 85 1.6% (70) (1.3)%
Group share........ (476) 4.7% 2,853 26.4% (255) (2.3)% 46 0.9% (138) (2.5)%
Non-controlling
interests.......... 1) 0.0% 46 0.4% 56 0.5% 39 0.7% 68 1.2%
2) The Group has adopted IFRS using the modified retrospective method of adoption with the date of initial application of January

1, 2019. The financial information for the year ended December 31, 2018 in the 2019 Financial Statements and the 28118 Financi
Statements has not be@stated for the impacts of IFRS 16. See note 1.2.3 to the 2019 Financial Statements and the 2018 Financial
Statements, respectively.
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Consolidated Statement of Financial Position

As of December31, As of June 30
2018
(restatedfVC) 2019 2020 2021
(ind millions)
GOOAWIll....vveeeeeiieiieiiiiiiceccceeeeee e, 11,072 11,076 11,046 9,772
Intangible assets 5,889 5,483 5,826 5,851
Contracts COStS......uvevvieeriiiiiie e ceeee e, 157 160 169 184
Property, plant and equipment.................. 6,331 6,323 6,502 6,057
Rights of US€@........ccovvieiiieiiiieeee e, o) 3,419 3,616 3,315
Investments in associates goiht ventures 20 1,551 1,317 1,143
Nornrcurrent financial assets...................... 1,116 1,029 2,098 1,079
Deferred tax assets.........ccccveeeeeeiiiiieenenn. 12 231 346 263
Other norRcurrent assets...........cccceeeeeeeenen, 266 248 213 198
Total NORCUITENt ASSELS......ceeeeeeeeeeeeeeeeienns 24,862 29,519 31,132 27,862
INVENTONIES......evvvvvveveivrririiirieeee e e e e e 304 349 414 416
Trade and other receivables...................... 3,550 3,422 3,403 3,416
Contracts assets......ccoeeeeevvvviiieeeeeeeeeeeeennn 227 217 215 204
Income tax receivables 111 49 56 49
Current financial assetS........cccceeeeeeiiiennnnn. 2 24 449 621
Cash and cash equivalents....................... 1,069 557 536 371
Assets held for sa.........ccoocvvvveveerrienen, 930 ) ) 2,162
Total CUrrent asSetS.......cocvevveeeeeveeeeeeenean, 6,192 4,617 5,072 7,239
Total ASSELS.....covveveeeeeeieveeeeeteeee e 31,054 34,136 36,204 35,100
Equity and liabilities
Share capital..........cccceveviiiiee e 444 444 444 444
Additional paidin capital.............ccccceerrnnen. 5,403 3,533 3,533 1,066
RESEIVES. ..ot eeeeeeeeeee e eeeee et eee e (2,025) 446 176 (2,033)
Equity attributable to the owners of the entity 3,822 4,423 4,152 (523)
Non-controlling interests..............cccco....... 216 226 281 307
Consolidated equity...............cccurrerimeeeen. 4,038 4,649 4,434 (216)
Non-current borrowings and financial
llabilitieS .......coeiieiiieeeee e 17,436 17,337 18,437 18,838
Non-current leaséabilities..............ccccceeunnes 0 2,804 2,972 2,752
Other noncurrent financial liabilities......... 367 312 317 308
Non-current provisSionS............ooocvevveeeeeens. 476 460 473 467
Non-current contracts liabilities................. 503 521 466 466
Deferred tax liabilities...........cccvvvvinnnnnnnnee. 126 44 13 16
Other noncurrent liabilities............ccccvvveee. 50 25 416 581
Total Noncurrent liabilitieS.........cccoceveeeeeenne. 18,959 21,503 23,093 23,427
Current borrowings and financial liabilities 360 427 763 4,046
Current lease liabilities..................cccvvneee. o) 676 733 663
Other current financial liabilities................ 1,086 1,170 1,120 1,018
Tradepayables and other liabilities........... 5,558 4,829 5,247 4,664
Current contracts liabilities.............. 479 502 624 637
Income tax liabilities....................... 115 145 34 47
Current ProvisSionS.........ceeeveveveeniereeeeneeens 217 150 119 406
Other current liabilities.........cccoeeeveiiiiiinnnn. 43 87 38 30
Liabilities directly associated tassets held
fOr SAIED ..o 199 ) ) 381
Current liabilities 8,057 7,984 8,678 11,890
Total equity and liabilities .............ccccceveeneeaee. 31,054 34,136 36,204 35,100
*) The Group reclassified the goodwill al | ocfiaAtsisoent sr ecllaatsesd ftioe dt haes
saled as of December 31, 2018. See note 20 to the 2019 Financ
Q) The Group has adopted IFRS 16 using the modified retrospective method of adoption with the date of initial appleati@myof

1, 2019. The financial information for the year ended December 31, 2018 in the 2019 Financial Statements and the 28I18 Financi
Statements has not been restated for the impacts of IFRS 16. See note 1.2.3 to the 2019 Financial Statement8 Bivhtima201
Statements, respectively.

2) Assets held for sale and liabilities directly associated with assets held for sale as of December 31, 2018 reflecisoaeskts di
and liabilities directly associated with such assets held for sale, as algplinatbnnection with the sale of a 49.99% interest in
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XpFibre S.A.S. 0 n Budinesscohthe ZGrogpMa2etial QontracBeXpFibfed Sale of a 49.99% Interest in
XpFibre S A D b e | oCertam Redationships and Related Party Transac@iomgansactions with Equity Associates and Joint
Venture$ XpFibre Holding and its subsidiariésAssets held for sale and liabilities directly associated with assets held for sale
as ofJune 30, 2021 reflects the assets and associated liabilities of Hivoryavaiploposed to be disposed off under the Hivory

Transaction. See Note 11 to the Unaudited ISonimary ReventFi nanci al

Developments Transactions with Cellnéx.

Selected Consolidated Statement of Cash Flow Data

For the year ended For the six months ended June
December31, 30
(in a4 millions)
2018
(restatedy? 2019 2020 2020 2021

Net cash flow provided by/(used in) operating
ACHVITIES....eeiiiii e 2,711 4,087 4,599 2,009 2,644
Net cash flow provided by/(used imyvesting
ACHVITIES....eeiiiie e (3,116) (666) (2,720) (1,105) (1,764)
Net cash flow provided by/(used in) financing
ACHVITIES...cv e eeei s 1,045 (3,921) (1,898) (974) (1,048)
Net change in cash and cash equivalents.... 640 (500) (19) (70) (167)

@

The amounts for the year ended December 31, 2018 were restated following the harmonization of the presentation aivthe cash fl
statement with the corresponding Altice Group presentation and in order to provide additional information in the cash flow
statenent, including the following revisions: (i) cash excludes bank overdraft and (ii) acquisitions and disposals of praperty, pl
and equipment and intangible assets are net of related change in working capital.

Adjusted EBITDA and Pro Forma Adjusted EBITD A

For the
twelve
For the year ended For the six months ~ months ended
December 31, ended June 30, June 30,
2018Y 2019 2020 2020 2021 2021
(in a4 millions)
Adjusted EBITDA (excluding Altice
TV)@ e 3,706 4,200 4,277 2,038 2,107 4,346
Adjustment fordisposal§)................... (174)
Adjustment for acquisitior.............. 76
Pro FormaAdjusted EBITDAY......... 4,247
1) The Group has adopted IFRS 16 using the modified retrospective method of adoption with the date of initial applicatiary of Jan
1, 2019.The financial information for the year ended December 31, 2018 in the 2019 Financial Statements and the 2018 Financial
Statements has not been restated for the impacts of IFRS 16. See note 1.2.3 to the 2019 Financial Statements anatioéga2018 Fin
Statenents, respectively.
2) Prior to adoption of IFRS 16 Adjusted EBITDA was defined as operating income before depreciation and amortization, non

recurring items (capital gains, noecurring litigation, restructuring costs) and sHaased expenses. Follawg the application of

IFRS 16 Adjusted EBITDA is defined as operating incoimefore depreciation and amortization, other expenses and incomes
(capital gains, nomecurring litigation, restructuring costs and management fees)lsasee expenses and aftgperating lease
expenses (i.e., straiglihe recognition of the rent expense over the lease term as performed under 1&&9e% for operating

leases) allowing comparability for each of the periods presefitedGroup believes that this measuressful to investors as it
provides them with a measure that excludes certain items that the Group considers to be outside its recurring opéfasing activ
or that are noitash, making trends more easily observable and providing information regarding thee® 6 s ear ni ngs
flow generation that allows investors to identify trends in its financial performance. It should not be considered &sta subst
measure for operating profit or profit for the period (as determined in accordance with IFR8pvesifitom operating, investing

and financing activities or any other measures of performance under IFRS or other generally accepted accounting principles.

Adjusted EBITDA as defined by us may not be comparable to similarly titled measures used bymzeies

Adjusted EBITDA presented in the table above excludes Adjusted EBITDA of Altice TV. The Group commenced consolidation
of Altice TV in its financial statements with effect from July 8, 2020 following the completion of the reorganizatioGodihe 6 s

and

and Altice Europeds content activities. The f odldnebasismgl t abl es

a corresponding reconciliation of the Groupds consolidated
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Reconciliation of operating income to AdjustecEBITDA

For the six months ended June 30,

2020 2021
(in 0 millions)
Altice Altice France Altice France
Franc (excl. Altice Altice TV (incl. Altice
e TV) stand-alone IC flows TV)
Operating iNCOMe.............occcvevrueuerernne. 739 879 (164) 0 715
Depreciation, amortization and
IMPAIrMeNt........c.ueveeiieeeees e 1,663 1,652 176 o) 1,827
Rental expense operating
[€ASE)..........ocviieeeieeee e (392) (416) o} o} (416)
Sharebased expenses.............ccccuvvveeee.. 2 3 o) o] 3
Other expenses and incofe.................. 26 (20) 0 o] (10)
Adjusted EBITDA 2,038 2,107 12 o} 2,119

(a) Following the application ofFRS 16 Adjusted EBITDA is defined as operating incorefore depreciation and
amortization, other expenses and incomes (capital gaingeoarring litigation, restructuring costs and management
fees), sharbased expenses and after operating leasensape
(b) For the six months ended June 30, 2020, other expenses al
intended sale dfibérationand other nomecurring expenses and charges relating to deal fees paid on M&A transactions
and certain COVIBL9 pandemic related costs, which were partiallyseff by the reversal of provisions relating to
performance based compensation. For the siximsaended June 30, 2021, mainly includes (i) the indemnity received
from Orange in order to close certain outstanding litigation and a settlement gain in relation to the DSP 92 litigation
and (ii) a provision for restructuring related to the telecom astlildition business of the Group for an aggregate
amount of G385 million.
For the year ended DecembeB1,
20189 2019 2020
(in U0 millions)
Altice
Altice France Altice TV France
(excl. Altice stand- IC (incl. Altice
TV) alone flows TV)
Operating iNCOME............cccceevevrveeenns 512 4,056 1,490 (125) d 1,364
Depreciation, amortization and
IMPAIrMENTt........cveeiieiiiiiiiiiieeeiiieee, 2,672 3,475 3,438 121 0 3,559
Restructuring cosf®...........cccccoovviveienn, 9) 0 )
Rental expense operating
[€ASE).......ccvvecveeceeceee e, o) (761) (810) 4 0 (810)
Sharebased expenses...........cccceveernnen. 2 31 9 o} 6} 9
Otherexpenses and incoffe.................. 529  (2,601) 151 ) 8 151
Adjusted EBITDA ........ccoevveveeererernne. 3,706 4,200 4,277 4) d 4,273
(@) The Group has adopted IFRS 16 using the modified retrospective method of adoption with the date of initial application
of January 1, 2019. The financiaformation for the year ended December 31, 2018 in the 2019 Financial Statements
and the 2018 Financial Statements has not been restated for the impacts of IFRS 16. See note 1.2.3 to the 2019 Financial
Statements and the 2018 Financial Statements, resggdor more information.
(b) For the year ended December 31, 2018, inclibesreversal of certain internal provisions in relation to the 2017
departure plan
(c) Following the application of IFRS 1@&djusted EBITDA is defined as operating incornefae depreciation and
amortization, other expenses and incomes (capital gaingecarring litigation, restructuring costs and management
fees), sharbased expenses and after operating lease expenses
(d) For the year ended December 31, 2018, mainly dedithe break p f ee wi th AENS of 0300 mill
cancellation of existing content wholesale contracts between Altice France and AENS due to its replacement with a
new revenue sharing contract with a lower guaranteed amount payable by rdtice,fmanagement fees paid to Altice
Lux of 0459 million, all owances related to Bouygues Tel ec
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related to |itigation of (064 million, c 0 metveork satelaradt e d t
buybacks of 028 million. For the year ended December
of a 49.99% stake in XpFibre S.A.S. for an aggregate
mainly includes the impact of the transferldbérationto Presse Indépendante S&f®nation and capital loss), which

amounted to G(55) million, a provision relating to t
business (part time workers, freelancers andounciomsul tants
September 15, 2020, whi ch a nrecuring ehdrges, mcludirfy @ealrfeed réldted to a n d
M&A transactions.

3) Reflects thgro formaimpact of the Hivory Transaction (representing the Adjusted EBITDA of Hivory on d-atane basis for

the twelve mont hs eSuthrealy Récent BevebpmedPranattipns with €atinedii

4) Reflects thepro formaimpact of the Coriolis Acquisitioni69 million) and the Prixtel Acquisitiordy million) representing the
edimated EBITDA of Coriolis S.A. and Prixtel for the year ended December 31, 2021, including certain estimated synergies

expected to be realized i n Summanpdecent Revelopmedighcquisitioa of EoridlisSafn s act i ons

and SummargiRecent Developmed#cquisition of Prixted Such estimates are based on a number of assumptions made

in reliance on the information available to us and management

are expected as a rdisaf operational improvements at the acquired businesses including reduction of operational complexity,
sales and marketing savings and other savings through elimination of duplicative functions. The assumptions used ¢ estimatin
thepro formaimpact andhe synergies arising from the Coriolis Acquisition and the Prixtel Acquisition are inherently uncertain
and are subject to a wide variety of significant business, economic, and competitive risks and uncertainties that cactigatause
results to diffematerially from those contained in the synergy benefit estimates. The synergy estimé&es femdnaAdjusted

EBITDA have not been prepared in accordance with the requirements of Article 11 of Regubtiomd&r the Securities Act.

The consummation dhe Coriolis Acquisition is subject to customary regulatory approtlsever, the issuance of the Notes,
or any portion thereof, is not conditional upon the closing o€réolis Acquisition.

5) Excludes the contribution of Altice TV. Certain coversampplicable to our indebtedness are calculated on the b&s Borma
Adjusted EBITDA (as described in such indebtedness) for the most recent two consecutive fiscal quarters on an annsalized basi
(i.e,, multiplied by 2). Thé°ro FormaAdjusted EBITDAas set forth in this Notice calculated for the last two quarters ended June
30,2021o0n an annualized 4ldamlisn. woul d have been 0

Capital Expenditures

For the
twelve
months
For the year ended For the six months ended ended
December 31, June 30, June 30,
20189 2019 2020 2020 2021 2021
(in a0 millions)
Capital Expenditures (accruéd) 2,247 2,355 3,138 979 1,575 3,734
Adjusted EBITDA less accrued
Capital Expenditures.............. 1,459 1,845 1,135 1,060 544 619
Q) The Group has adopted IFRS uging the modified retrospective method of adoption with the date of initial application of January

1, 2019. The financial information for the year ended December 31, 2018 in the 2019 Financial Statements and the 28118 Financi
Statements has not been agsd for the impacts of IFRS 16. See note 1.2.3 to the 2019 Financial Statements and the 2018 Financial
Statements, respectively.

) Capital expenditures (accrued) reflects the payments to acquire tangible and intangible assets, excluding the workiemsapital
and other impacts. For the year ended December 31, 2020, includes purchase price for the 5G spectrum allocation aanounting to
nominal value ofi728 million( of whi ch (4350 mi | | -yearrperiodsn equal instadimeptaandithedalamce a

0378 million to be paid over four years also in equsal instal

related to a new |IRU and the renewal of the 2G licences in
0155 million has been paid as of June 30, 2021.

The following table provides the capital expenditures for Altice TV and Hivarthe six months ended June 30,
2021:

Altice
France
(incl. Altice Altice France
TV and Altice TV Hivory (excl. Altice TV
Capital Expenditures (accrued) Hivory) stand-alone stand-alone and Hivory)
(inmn U0 millions)
For the six months ended June 30, 2021........ 1,5752 3 32 1,540
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We use cedain key performance indicators specified below to track the financial and operating performance of
our business. None of these terms are measures of financial performance under IFRS, nor have these measures
been audited or reviewed by an auditor, comsuilor expert. All of these measures are derived from our internal
operating and financial systems. As defined by our management, these terms may not be directly comparable to

similar terms used by competitors or other companies.

With effect from January,12021, we have revised the presentation of our key performance indicators, which
differs from our presentation for the prior periods. As of January 1, 2021, our key performance indicators include
fibre homes passed, total fibre customers, total fixedoousts and total mobile subscribers. The fibre homes
passed measure is comparable to the fibre/cable homes passed measure for the periods prior to January 1, 2021.
Total fibre customers, total fixed customers and total mobile subscribers include the csfsidmseribers in our
B2C and B2B segments, while in the periods prior to January 1, 2021, we only presented customers/subscribers
in our B2C segment. As a result, there is no directly comparable information available for any periods prior to
January 1, 2P1 with respect to the total fibre customers, total fixed customers and total mobile subscribers, due
to which the comparability of our operating performance based on these measures is limited.

The table below detail s tJane30&021.up

As of June 30, 2024
(in thousand)

Fibre homes passBl..........c..cccccevveiiieieeecneenen, 23,083
Total fibre customef.........c.cooeveeeeeeeiieeeeeee e 3,685
Total fixed CUStOMETS........covvvveiieieieieiee e 6,704
Total mobile subscribe®.........ccocvveeviieeeeeeeennn 18,159

6s key operati

ng

Q) Includes fibre homes now passed by XpFibre. Does notdffget to the disposition of a portion of the homes passed by XpFibre
in connection with certain remedies proposed by the European Commission, while approving the Covage Acquisition. The
disposition is expected to close in the fourth quarter of 2021,subjet o t h e r e q uBusiress ofahe Grodpv a |l s .
XpFibreo .

2) Total fibre customers represents the number of end users who have subscribed for one or more of our-blasedatsevices
(including pay television, broadband or telephony), withhegard to how many services to which the end user subscribed. Fibre
customer base for France includes FTTH, FTTB and 4G Box customers and excludéshehitdnolesale customers.

3) Mobile subscribers is equal to the net number of linesor SIM caadsthhave been activated on the
excludes M2M SIM cards. Does not give effect to the Afone Transaction.

4) Includes the operating data in relation to the FOT Business.

The table below detail s t heemtaBlg20p8)2019larel202® and dJuaet3D,n g

2020, respectively.

As of and for
As of and for the year the six months
ended DecembeBl, ended June 30,
20189 20199 20205 20209
(in thousand) (in thousand)
Fibre/cable homes pass$gd 12,295 15,364 20,625 17,457
FIXEA B2C....oiiiiiiiiiiiiieiiee et
Fibre/cable unique customéis..... 2,515 2,899 3,335 3,070
Fibre/cable customer net adds......... 284 264 437 172
Total fixed B2C unique customers............. 6,129 6,356 6,498 6,401
Total fixed B2C customer net adds........... 186 144 142 45
Mobile B2C........ccccoeeiiiiiiiiiene.
Postpaid subscribers..........cccccoiiiiiiieeniiiieen, 13,530 14,400 14,673 14,578
Postpaid net adds.........cccccoooiiiiiiiieeniiiiiieeeenn 1,022 652 272 177
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Prepaid subscribers..........ccoooiiiiiiiecc 1,534 1,451 1,289 1,300
Total mobile B2C subscribéfs..........ccccceeeeenn... 15,064 15,852 15,962 15,877

1) For the year ended December 3020, includes fibre homes now passed by XpFibre. Does not give effect to the disposition of a
portion of the homes passed by XpFibre in connection with certain remedies proposed by the European Commission, while
approving the Covage Acquisition. The disjtion is expected to close in the fourth quarter of 2021, subject to the required
appr ov aBusness & theGrddpXpFibred .

2) Fibre/cable unique customers represents the number of individual end users who have subscribed for one or more pf ¢he Gro
fibre/cable based services (including P&y, broadband or telephony), without regard to the number of services to which the end
user subscribed. It is calculated on a unique premises basis. The total number of fibre/cable customers does nbsirriheds s
to either the Groupds mobile or | SP s elabelwholeslesulbscriberse/ cabl e cus

3) Mobil e subscribers is equal to the net number of wotkiamdes or SI N
excludes M2M SIM cards.

4) Does not include the operating data in relation to the FOT Business.
(5) Includes the operating data in relation to the FOT Business.
Certain As Adjusted Information

The following table sets forth certain informatios adjusted to give effect to the Transactions as if such
transactions had occurred on Jun Eapilator.021. For furth

As of and for the As of and for the last
twelve months ended  two quarters ended June30,
June 30, 2021 2021 (on an annualized basis)
As adjusted for the As adjusted for the
Transactions Transactions
(in a4 millions)
As adjusted total net financial debt (after currency impac
of derivative instruments) of the Restricted Grdup..... 18,724 18,724
Pro FormaAdjusted EBITDA? ..........ccccceevveveeieireeeerennas 4,247 4,117
Ratio of as adjusted total net financial debt (after
currency impact of derivative instruments) of the
Restricted Group to Pro Forma Adjusted EBITDA ..... 4.4x 4.5x
1) Reflects consolidated total financial debttoé Restricted Group (comprising of the Notes, the Existing Senior Secured Notes, the

Existing Term Loans, the Existing Revolving Credit Facilities, and finance leases and other liabilities (prior to gicinip effe

IFRS 16)) after taking into account teechange rate effect of derivative instruments with respect to our existing debt minus cash

and cash equivalents of the Restricted Group, Swmmagiheas adj ust
Transactioné a @Gapitalizatod Ex cl udes the indebtedness and cash and cash eq
million principal amount of indebtedness), (ii) Bhave t CoTV (0
been classified as held for sas per the provisions of IFRS 5 since March 31, 2021 in connection with the Hivory Transaction)

and (iv) XpFibre Holding (along with its subsidiaries) which is accounted for as a joint venture and is therefore cahgsifdpte

the equity method in thelistorical Consolidated Financial Information. Each of Altice Finco France, SportCoTV, Hivory and

XpFibre Holding has been designated as an Unrestricted Subsidiary by the Company under the agreements, instruments and
indentures gover nedness atdiwil beGesmgnaedas ani Unréseribteéd Subsidiary under the Indenture (and

therefore will not be subject to any of the covenants set forth therein).

2) Certain covenants applicable to our indebtedness are calculated on the BesisaymaAdjusted EBITDA (as described in such
indebtedness) for the most recent two consecutive fiscal quarters on an annualizdécebasidtiplied by 2). ThePro Forma
Adjusted EBITDA as set forth in this Notice calculated for the last two quarters ende2DJ@021 on an annualized basis would
have been 04,117 million.
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RISK FACTORS

In this section, unl ess the context ot herwise requirt
Company and its subsidiaries.

Ri sks Rel ating t o,TeclnelogandGomaet#ionBu si ne s s

The Group faces significant competition in each of the industries in which the Group operates and such
competitive pressures could have a material adverse e

The French telecommunications marked imature market, marked by very active competition between the main
operators and very strong pressure on prices. Despite growth in market size, the French telecommunications
market has recently declined in value primarily due to price pressure in thke mabket following the arrival

of a fourth player in 2012 and the decline in regulated call termination rates. The Group faces significant
competition from established and more recent competitors and may face competition from new entrants and
market concetrations in the future. While the nature and level of competition to which the Group is subject vary
according to the products and services that it offers, in each case the Group generally competes on the basis of
prices, marketing, products, network ctage, characteristics of services, and customer service. The main
competitor of the Group in the residential and business services markets overall is Orange, the incumbent
telecommunications operator in France, that has greater financial resources ardnogvesextensive network

than the Groupédés and that is unlikely to be duplicat
Bouygues Tel ecBauwyguenTelecom )y i samsl (fii ad are the Groupods
residential markie In the premium pay'VvV market, Groupe Canal+ products are available throughout the French
territory via satellite, cable, and DTT and DSL technologies. In addition to Orange and Bouygues Telecom, the
Group also competes in the residential market witlrivgtional telecommunications operators such as Colt,
Verizon, AT&T, and BT, which offer multinationals ac
network is available only in France. The Group also has operations in the French Oversta®e3 ¢hat face

competition and competitive pressure risks similar to those described herein.

The Groupbs products and services are also subject t
or improvements in existing technologies. New plgyfrom sectors that are either unregulated or subject to

different regulations (including internet players such as Yahoo!, Google, Disney+, Microsoft, Amazon, Apple,
YouTube, Netflix and other audi ovi s WATO Xqf Anaexigimgs me d i
broadband internet net wor k) pl ayer s) have also emerg
These players are taking advantage of improved connectivity and platform agnostic technologies to offer OTT

and cloudbased servies. Telecommunications operators are expected to maintain traditional access services and

billing relationships over which users access services from adjacent players such-lasowellcompanies

offering music, video, photos, apps and retail. The rapitess of audiovisual content streamed through the
telecommunications network and insufficient innovation could lead to the emergence of other content or service
providers as well as the saturation of the market, which would put pressure on the revenuasgamsl of

operators like the Group, while simultaneously requiring them to increase capital expenditures to remain
competitive, which could adversely affect the Groupds

Moreover, the Group is alsading competition from notraditional mobile voice and data services based on new

mobile internet technologies, in particular OTT applications, such as Skype, Google Talk, Facetime, Viber and
WhatsApp. These OTT applications are often free of chargessibtevia smartphones and allow their users to

have access to potentially unlimited messaging and voice services over the internet, thus bypassing more
expensive traditional voice and messaging services, such as SMS and MMS, provided by mobile network
opeators, who are only able to charge the internet data usage for such services. All telecommunications operators

are currently competing with OTT service providers who leverage existing infrastructures and operate capital

light business models, enhancingthr abi |l ity to compete with businesses
capitatintensive business models. OTT service providers have over the past years become more sophisticated and
technological developments have led to a significant improvememe iguality of service, particularly in speech

quality. In addition, players with strong brand capability and financial strength, such as Apple, Google and
Microsoft, have turned their attention to the provision of OTT audio and data services. In therfhoni§ nor

traditional mobile voice and data services or similar services continue to increase in popularity and if the Group,

or more generally all of the telecommunications operators, are not able to address this competition, this could
cause declinesii subscri ber base and profitability across all/l
material adverse effects.
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In addition, the Group may face increasing competition from the-rglke rollout of public Wifi networks by
local governments anatilities and transportation service providers, new and existing Wifi telecommunications
operators and others, which particularly benefits OTT service providers. Due to their ability to leverage existing

infrastructure and to roll out public Wifiinadesf f i ci ent way, the Groupds compet
to offer their customers public Wifi access at attractive terms and conditions or as part of their current mobile and
l andline offerings, which magwuafrffectustloeneGrsoupdstaleil

competitors may realize cost savings bylofiding mobile data traffic onto their own Wifi networks or those of

their partners in order to reduce costs and increase bandwidth more quickly or efficiently thesufhead. An
increase in public Wi fi networks could also cause dec
services decreases.

The following is an overview of the competitive landscape in France:
1. Residenti@ Mobile

The Group competesith service providers that use alternative technologies for internet access, such as satellite
technologies or mobile standards suchMBS® ) uminde B3Gd 14 Gm
mobile technologies. These mobile broadband high sp¢eahet access technologies may enable both incumbent

and new broadband access providers to provide high bandwidth connection services for voice and data.

The French mobile telephony market is characterized by competition amongsteddlished mobile netwk

operators such as Orange, Bouygues Telecom and Free and other operators without their own mobile networks.
Competition has intensified, particularly as to price, since Free entered the market in early 2012 wihicetbw
unlimited calling package. e mobile telephony market in France is currently undergoing a transformation
because of competitive pricing, bundled packages no longer including subsidized handsets and the development
of Al ow costo brands.

After strong price decreases in 2013 and 204ch resultedin mobile postpaid prices in France being among

the lowest in Europe, price pressure eased in 2015 and 2016 but intensified again in 2017, weakened slightly in
2018, increased again in 2019, remained relatively stable in 2020 and intkins#@21. Furthermore, additional

access technologies such as 5G mobile technology recently launched in France will further increase competition

or lead the Group to increase capital expenditure for additional upgrades. Providers of mobile broadhand inter

access may be able to offer fast internet access speeds at a competitive cost, with the additional possibility of
all owing subscribers to access the internet remotely.
of operations and fimecial condition in future periods may be materially adversely affected.

2. Residentid Fixed

In the French payV market, the Group competes with providers of premium television packages such as
CanalSat, DSL tripkplay and/or quadruplplay operators sircas Orange, Free and Bouygues Telecom, which
provide IPTV, and providers of pay DTT (such as Canal+, which operates across multiple formats: including
IPTV, pay DTT, satellite and cable). The growth of IPTV, which is the most popular\palstribution gatform

followed by satellite and DTT, has changed the market, opening up the provisionO¥ s&yvices beyond the
traditional methods of cable and satellite, which is limited by the inability to install a satellite dish on the facade

of buildings in cetain areas, such as central Paris. The Group also competes with satellite television services that
may be able to offer a greater range of channels to a larger audience, reaching wider geographic areas (especially
in rural areas) for lower pricesthanthe i ces of t h eTVGenacaspAngincieasdih narkgt ahgare

of satellite distribution may have a negative i mpact
The Group also faces competition from satellite distributiofred to air television programming. While pay
DTTd&s s har-BY market is durently lawy, providers of pay DTT may in the future be able to offer a
wider range of channels to a larger audience for lower prices than the Group charges.

In the broadbad market, the Group provides high speed internet through its cable, FTTH and xDSL networks
and it competes primarily with xDSL and FTTH providers, with FTTH currently being the most widespread
technology used to access very high speed internet in Fra@naege is the leading DSL provider in France,
followed by Free, the Group and Bouygues Telecafhile the Group believes that it has the network advantage

in terms of its fibre optic/cable networ krageaffibbpear ed t o
networks as compared to its competitors, which currently places the Group at a competitive advantage to exploit
the increased demand in France forveighs peed i nternet in the areas covere

network, such cmpetitive advantage may be diminished to the extent that competitors increase the roll out their
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FTTH net wor ks. For fToer deglogment pfnfibre opticartetivarks and/er /DSiE2 by
competitors of the Group could reduce and ultimately eliteitlae gap between the speed and the power of the

fibre optic/cable network of the Group compared to the DSL networks of its main competitors n addi ti on,
Groupbs xDSL competitorsdéd networks cover moinmges Fr ench
very competitive.

3. Business Servicg@€82B

In the B2B segment the Groupds main competitors are
Telecom is also a competitor in the SME segment. The French B2B market for voice services &\egtieen

sensitive, with sophisticated customers, relatively short term (typically one year) contracts, and vulnerability to

cuts in mobile termination rates. The ability to compete effectively is partially a function of network capillarity,

and certainb t he Groupds competitors have a more extensive
customers also often seek combined infrastructure and software solutions. As a result, the Group also competes
with software and other IT providers of data aetivork solutions, which may decrease the value customers place

on its infrastructure solutions, leading to a reduction in its prices and margins. IT providers may also partner with

the Groupds infrastructure telecommunications compet.i

4. Business Seice® Wholesale

The French wholesale telecommunications mar ket is don
the Groupdbs mar ket shares vary depending on the segme
of telecommunications opators and construction companies, such as Vinci, Eiffage and Axiom (who may lay

down fibre in construction sites and then lease them on the wholesale market). The wholesale market for data
services in France is less volatile than the voice market. Coiopétitbased primarily, in addition to price, on

service quality and technological advancement. The wholesale market for dark fibre infrastructure in France is

more open than for wholesale voice and data carriage, as providing it does not require davise, aational

network and does not include any services would require technical expertise.

The Group expects competition in the French telecommunications industry to remain intense and there can be no
assurance that the Group will not be negativelyimpacd by any future consolidati on
or similar developments in one or more of the markets in which the Group competes.

The deployment of fibre optic networks and/or VDSL2 by competitors of the Group could reduce and ultimately
eliminate the gap between the speed and the power of the fibre optic/cable network of the Group compared to
the DSL networks of its main competitors.

The Group believes that one of its major competitive advantages is the power and speed of its fibre optic/cable
net work. As of June 30, 2021, the Groupds network pas
homes now passed by XpFibre (without giving effect to the Covage Disposition). However, competitors of the
Group are also deploying fibre andMbDSL2 networks enabling download speeds and bandwidths that could
rival those reached by the Groupds net wor k, and thus
Groupbs main competitors (Orange, F rueeeFTT-HmMetwolkotao y g u e s
increase and harmonize their network speed. On December 4, 2019, Orange unveiled its strategic plan through
2025 indicating its objectives for FTTH lines to include the deployment of approximately 19 million lines in

private areas (copared to 10.4 million already rolleaut as of June 2019) and approximately 4 million lines in
investment areas (compared to 0.4 million as of June 2019) in addition of approximately 13 million lines deployed

by a third party and eéinanced by Orange by023 Source:Orange press releage

Furthermore, other operators may obtain access to the infrastructure deployed by an operator, through joint
projects for financing. All of the DSL operators have announced various agreements on sharing the deployment

of FTTH in given areas. For example, Orange and Free entered into a contract in July 2013 providing for the
depl oyment by Free of a fibre network using Orangeos
allows for open access to all competing@iors.

I n addition, in 2013 the French gov e rbiliomeinvestedibynounced
private operators and local authorities) with the objective of providinghighyspeed internet access to the entire
territory in 2022. Thegver nment wi | | provide a s ubngllion partipfomk age of

funding from the Investments for the Future Program managed by the Office of the General Commissioner of
Investment under the 2015 Budget Act. The rollout has been dividethree zones: very dense areas
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(approximately six million households) and lalgnsity areas (approximately 13 million households), that are
already covered or will be covered by FTTH with privatklgded networks; and lowensity areas
(approximatelyl5 million households), where private operators wilireest with public partners. Orange and

the Group will lead the deployment of the vdrigh speed network in privatefyunded, low density areas, with

the Group being in charge of approximately 20%tluf network deployment. Various local and regional
authorities have already extended subsidies to network operators, including the Group, to install FTTH
connections. This trend should continue, as certain departments, municipalities and regionsHsuwtidas

Seine, Amiens and Louvin, for example, have entered into pphliate partnerships to encourage such
investments. In such areas, various operators will have access to the network and will be able to compete. In
addition, in accordance with themditions established by ARCEP, thipdrty operators may have access to the
infrastructure used by an operator, including byfinancing projects, for their own veilyigh-speed internet
offers.

As a resul t, FTTH depl oy medatcelérate ahdhthe sh@re of BT an the-bighp et i t ¢
speed internet mar ket could grow significantly, t her
advantage. VDSL2 technology has also been implemented in some areas by competitors of the Group.
Deployment of VDSL2 only requires adding VDSL2 cards in already deployed digital subscriber line access

mul ti pD®RLAMsDY @a@fid does not involve physical intervent.
deployment of this technology has acceleratedesOctober 2014 given the favorable opinion of the copper

experts committee that has allowed the marketing, starting from that date, of VDSL2 in indirect distribution on

al | lines from a MFO) dnsOriabgeidbenl bcamecoppper | oop.

If the competitors of the Group continue to deploy or significantly increase their fibre optic networks they could

be able to compete with the Group in terms of the offering of-bged internet and television services of a

quality and speed greater thaneoq u a | to those of the Group, thus pot e
competitive advantage, increasing the pressure upon prices and margins and leading the Group to make significant
investments in order to match the services they offer. DeployofeiDSL2 and/or fibre optic networks by

competitors also represents a risk for the business services activity of the Group, particularly with regard to
mediumsized, smalto-mediumsizedandvergmalls i zed busi nesses to witcabeh t he G
networks network presently represent an advantage. Although the Group is preparing for this deployment by
improving its product range and building out its fibre/cable network, such deployment could have a material
adverse effect gginanclalgosiGon and mdulss oftopestionse

Changes in competitive offerings for content, including the potential rapid adoption of pilaaged video
of ferings, could adversely impact the Groupds busines

The market for content is intensely compedi and subject to rapid change. Through new and existing distribution
channels, consumers have increasing options to access entertainment video, sports and other content. The various
economic models underlying these channels include subscription, tianagcadsupported and piraelyased

models. All of these have the potential to capture meaningful segments of the content market. Piracy, in particular,
threatens to damage the Groupbs businessngofeesedfort s f und
free to consumers is so compelling and difficult to compete against. Furthermore, in light of the compelling
consumer proposition, piracy services are subject to rapid global growth. Traditional providers of content,
including broadcasterss well as internet baseecemmerce or content providers are increasing their internet

based offerings. Several of these competitors have long operating histories, large customer bases, strong brand
recognition and significant financial, marketing andeotfesources. They may secure better terms from suppliers,

adopt more aggressive pricing and devote more resources to product development, technology, infrastructure,
content acquisitions and marketing. New entrants may enter the market, or existingrgrovey adjust their

services, with unique offerings or approaches to providing content. Companies also may enter into business
combinations or alliances that strengthen their competitive positions. If the Group is unable to successfully or
profitablycomgt e wi th current and new competitors, the Grou|
not be able to increase or maintain market share, revenues or profitability.

Acquisitions and other strategic transactions present many risks, including tsle that the Group may not be

able to integrate newly acquired operations into its business, which may prevent the Group from realizing the
strategic and financial goals contemplated at the time of any such transaction and thus adversely affect its
busines.

Hi storically, the Groupébés business has grown, in par
including the SFR acquisition that has enabled the Group to take advantage of existing networks, service offerings
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and management expertisheTGroup may continue to grow its business through acquisitions of broadband and
mobile communications businesses, content companies and ancillary services that we believe will present
opportunities to create value by generating strong cash flows andiopalraynergies or enter into other strategic
transactions. For instance, in 2018 we entered into certain strategic transactions, such as the Towers Transactions
and the sale of the Groupds Voice Car r oneare afsetsin nes s,
France, and the sale of a 49.99% interest in XpFibre S.A.S. to create an alternative FTTH infrastructure wholesale
operator. Moreover, in December 2020, XpFibre Network (a joint venture in which the Group owns a 50.01%
interest) acquiredll of the equity interests in Covage and in April 2021, XpFibre Network entered into an
agreement with Altitude Infra to divest certain ass:
comprising fibreto-the-office (FTTO) networks (includingeveral mixed FTTO and FTTH networks) pursuant

to remedies agreed with the European Commission. In addition, in February 2021 the Group entered into an
agreement with Cellnex pursuant to which it will sell the 50.01% stake held by the Group in HivorinexCel

In May 2021, Altice France entered into an agreement to acquire a 100% stake in MVNO Afone Participations
which furher holds 50% of the AR®gl oMobile businesso
future, the Group may enter intarslar transactions.

Any acquisition, disposal or other strategic transaction the Group may undertake in the future could result in the
incurrence of debt and contingent liabilities and an increase in interest expenses, amortization expenses related to
goodwill and other intangible assets or in the use by us of available cash on hand to finance any such acquisitions.
The Group may experience difficulties in integrating
than expected costs or fail tealize all of the anticipated benefits or synergies of these acquisitions, if any. Such
transactions may also disrupt the Groupbs relationshi
I n addition, t he Gr oup b Dy soch acguseions and thenirgegratibneof agdquieed r act e
businesses. Thus, if the Group consummates any further acquisitions or fail to integrate any previous acquisitions,
there could be a materi al adver se eahdresdls of oparatione.e Gr o u
There can be no assurance that we will be successful in completing business acquisitions or integrating previously
acquired compani es. I n addition, the Groupbs debt bur
tansactions, which could have a negative impact on the
overall operations.

Acquisitions or disposals of additional telecommunications companies may require the approval of governmental
authorities (¢her domestically or, in the case of the EU, at the EU level), which can block, impose conditions on,
or delay the process which could result in a failure on our part to proceed with announced transactions on a timely
basis or at all, thus hampering oumpoptunities for growth. In the event conditions are imposed and we fail to
meet them in a timely manner, the relevant governmental authority may impose fines and, if in connection with a
merger transaction, may require restorative measures, such as maudisgiosition of assets or divestiture of
operationsEven after entering into a share purchase agreement, exclusivity agreement or letter of intent, there
can be no assurance that such acquisition will close until such transactions are finalizedginbkicoriolis
Acquisition and the Afone Transaction.

Although we analyze and conduct due diligence on acquisition targets, our assessments are subject to a number

of assumptions concerning profitability, growth, interest rates and company valuatioms amguiries may fail

to uncover relevant information. There can be no assurance that our assessments or due diligence of and
assumptions regarding acquisition targets will prove to be correct, and actual developments may differ
significantly from our expctations. Moreover, our plans to acquire additional businesses in the future are subject

to the availability of suitable opportunities. The Gr
and may have greater financial resources aveailtdy investments or may be willing to accept less favorable

terms than we can accept, which may prevent us from acquiring businesses that we target to the benefit of our
competitors.

The operating complexity of t h es ofGmanagegmént haveursreasesls s an
significantly as a result of the growth of our business through acquisitions, which may place significant strain on

our managerial and operational resources. The Group may be unable to allocate sufficient managerial and
opemtional resources to meet our needs as our business grows, and our current operational and financial systems
and managerial controls and procedures may become inadequate.

Although the Group considers the operational and financial systems and managéés eod procedures that

we currently have in place to be adequate for the Gr
systems, controls and procedures needs to be kept wund
will have to maintain close coordination among our logistical, technical, accounting, finance, marketing and sales
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personnel. Management of growth will also require, among other things, continued development of financial and
management controls and informatitechnology systems. The constant growth may strain our managerial
resources which may require the Group to hire additional managerial resources. The Group may be unable to hire
managers with the relevant expertise or the hiring process may require aignifite and resources, all of which

could result in a disruption in the Groupds manageme
controls and procedures and, accordingly, the Groupds

The Group periodically evaluates, and has engaged in, the disposition of certanr@@ssets and businesses.
Divestitures could involve difficulties in the separation of operations, services, products and personnel, the
di ver si on of nm,rihe dissuptiomof odirdusimdss aad the potential loss of key employees. After
reaching an agreement with a buyer for the disposition of a business, the transaction may be subject to the
satisfaction of prelosing conditions as well as to obtainingcessary regulatory and government approvals,
which, if not satisfied or obtained, may prevent us from completing the transaction. Divestitures may also involve
continued financial involvement in the divested assets and businesses, such as indenutitiess fisrancial
obligations, in which the performance of the divested assets or businesses could impact our results of operations.
Any divestiture the Group undertakes could adversel)
operations. In céain cases, the Group has entered into or may enter into joint venture arrangements with a
majority or minority interest in such joint ventures. Even in cases where the Group has retained a majority interest,
the joint venture partner may have significarftuence over policies, including consent rights with respect to
certain specified matters. The Group has a lesser degree of control over the business operations of the joint
ventures and businesses in which it has made minority investments.

The Group midnt not be able to effectively implement or adapt its business strategy.

The Group has based its strategy on its vision of the market, especially the importancehoflvepeed

fibre/cable and mobile networks and of fixewbbile convergence. Atthecooef t he Gr oupdés str at e
revenue generation, profitability and cash flow growth. Key elements of this strategy have included:

(i) operational and financial turnaround under the leadership of a new management teaptim{i)ng

commercial performnce with a particular focus on customer services;cgiitinuing to invest in besih-class

infrastructure commensurate with its market position; andnf)etizing content investments through various

pay- TV models and growing advertising revenue. didiion, in 2021, the Group announced a strategictetioh

plan whereby the Group laid out its strategy in order to achieve certain business objectives by 2025, including,
amongst others, fibre and 5G coverage targets. However, the Group is evolvingrkeaaffected by economic,

competitive and regulatory uncertainty and the Group must regularly adapt its business model to take into account
market changes such as changes in consumer behavior, introduction of new technology, products or services,
compettion and the development of specific pricing policies, the adaptation of its structural costs, the streamlining

of its operational organization, and the adaptation of its sales strategy. If the measures taken by the Group do not
meet the demands, expeatais, or habits of the consumer, it will have an adverse effect on the return on
investments, financial targets, market share, and revenues generated. Consequently, any development of the
Groupbs business strategy t totheactpaltrendeasd dansands, expectatonss uf f i
or habits of the consumer in the telecommunications market may not achieve its desired goals and/or have a
material adverse effect on its business, financial position and results of operations.

Moreover, thetransformation of the Group following the execution of certain strategic transactions, including
nortcore asset disposals, strategic acquisitions and investments or entry into joint venture arrangements, could
create operational difficulties and unforesegpenses and could give rise to significant administrative, financial,

and managerial challenges involving the activity of the Group. Such strategic transactions may also disrupt its
ongoing business, cause mana g eimlegalrégslatay corgractudl, awor,t o b e
or other difficulties that have not been foreseen or disclosed.

Revenue from certain of the Groupbds services has been
to offset such trends.

Whi | e t htetal (evepuespintreased for the year ended December 31, 2019 compared to the year ended
December 31, 2018, there was a decrease in revenues in the resfoeatiahd media segments. Similarly, while

the Groupébés tot al r e v & Dacembeér 31¢c2020 aomparkd tb the year dnded eeeanber e n d e
31, 2019, there was a decrease in revenues in the equipment sales and media segments. Although the Group is
focused on achieving an operational financial turnaround, there can be no assurancettkatitbf declines in
revenue of certain of the Groupds services wild.l not c
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The Group expects its DSL business with Bouygues Telecom to continue to decline. In particular, churn in
Bouygues Tel ecomds DS Lalreatlyiled ® a Hearbasel in white fabebsobsaritsers. Hf the

revenue and profitability loss from such businesses is not offset by revenue and profitability growth in other Group
businesses, this could have a mactviias,ithe tesultssofiiiteopesatione f f e c t
and financial condition.

In addition, the Group could experience further decreases in customers on its DSL network in the future due to
their migration to fibre/cable networks providing them with access to giatéemet speeds compared with those
available on DSL net wor ks. I f the revenue and profit

e
not offset by revenue and profitability growth on th
adverse effect on the Groupbés business activities, th
Customer churn, or the threat of customer churn, may
The Groupbés ability to at tvicea ortto ircneasde proétabitity from sxistng c r i b er
subscribers will depend in | arge part on the Groupds

subscribers to switch from competit or snihimseeusioinetes t o
churn. Customer churn is a measure of the number of customers who stop subscribing for one or more of our
products or services. Churn arises mainly as a result of the contractual subscription period (generally 12 months

in the residentiasegments and between one and three years in the business services market), competitive
influences, the relocation of clients outside of t h
competitors), introduction of new products and technologieterioration of personal financial circumstances,

price increases and regulatory developments. Customer churn may also increase if the Group is unable to deliver
satisfactory services over its network, or if it modifies the types of services it maklablavia a certain region.

In addition, customer churn also arises upon the cancellation of services to customers who are delinquent in their
payments to the Group. In addition, the Group outsources many of its customer service functions to third party
contractors over which the Group has less control than if it were performing those tasks itself. The Group has
experienced significant churn in mobile and fixed customers in recent years due to intense competition.

Moreover, the churtne rlaagabeeli nb ushien €G3 0 urpady iwhdr ease for |
(as it is not involved in client services and retenti
customers has already led to a decrease in white label subsaxitiersis expected to continue in the long term.

S e dBusifiess of the GrodpMaterial Contract® White Label Agreemeris. I f the Group fails
communicate the benefits of the Groupds nebeabetoks t hro
attract new customers and our efforts to attract and retain customers may prove unsuccessful. In addition, any
interruption of the Groupbs services or the removal
our control, could conthut e t o i ncreased customer churn. Further
ability to attract new customers, for example by offering new product bundles or product offerings at lower prices

than the Group, which would make it difficult for the @poto retain its current subscribers, and the cost of
retaining and acquiring new subscribers could increas
also subject to tariff churn (i.e. an existing customer negotiating tariff decreaagg). dorporate customers in

particular are highly sophisticated and often aggressive in seeking to renegotiate the pricing of their contracts,
which tends to result in margin pressure. Increased customer or tariff churn may have a material adverse effect o

the Groupds business, financi al condition and resul ts

The Groupds growth prospect s -basqdand thobibemproducsmandiservicesd d e ma
and increased demand for bundled and premium offerings.

The use of broadband egision and fixedine telephony and mobile services in France has increased sharply in
recent years. The Group has benefited from this growth in recent years and its growth and profitability depend, in
part, on continued demand for these services indh@ng years. The Group relies on its mplay and premium
television services to attract new customers and to migrate existing customers to such services. Therefore, if
demand for multplay products and premium television services does not increaspeed, this could have a
material adverse effect on our business, financial condition and results of operations.

The Groupds future revenue growth depends in part on
product innovations.

In general, theelecommunications industry is characterized by the frequent introduction of new products and
services or upgrading of existing products and services, in connection with new technologies, as well as changes
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in usage patterns and in customer needs and prio i e s . The Groupds long term re
depend substantially upon its ability to continue to conceive, design, source and market new products and services

as well as continuing mar ket acc euytsand seevices.fShotiichtee Gr ou p
Group fail to or be significantly delayed in introdu
new products and services are not accepted by custo
sophisticat d or more popul ar products and services, the G

adversely affected.

If the Group is unable to obtain attractive content on satisfactory terms for its services, the demand for these
services could be reducethereby lowering revenue and profitability.

The success of-TVtshndcesGependyp dnsaccegssm § an attractive selection of television
programming. For example, the ability to provide movies, sports and other popular programming, including video

ond e ma W@Do()A content , i s a major f-akseroges, éspeaidlly peemitmm act s <
services. The Group relies on digital programming sup
content and VOD services. Thedsp may not be able to obtain sufficient high quality programming, sports and

ot her content from third party producers for the Grou
terms or at all in order to offer compelling digital cablevesion services. The Group also relies on certain of its
competitors for the provision of certain content offerings. In addition, to the extent that the Group is unable to

reach agreements with certain content providers on terms that the Group bsli@masonable, the Group may

be forced, or may determine for strategic or business reasons, to remove such content frompitadthenay

decide to replace it with other programming, which may not be available on acceptable terms or be as attractive
tocst omers. There can be no assurance that the Groupds
be renewed on favorable or comparable terms or at all, or that the rights the Group negotiates will be adequate for

it to execute dthreatGe gw.p 6Bh é& uisn aateislsi ty to obtain high |

ability to migrate customers from | ower tier programr
ability to execute its business strategy. Any or all oéhfactors could result in reduced demand for, and lower

revenue and profitability from, the Groupébés digital C
Programming and contente | at ed costs are one of the Gryearppthes | ar ge

cost of programming in the cable and satellite video industries has increased significantly and is expected to
continue to increase, particularly with respect to costs for sports programming and broadcast networks. The Group

may notbeabletpass t hese increased programming costs on to
competitive environment that the Group operates in. If the Group is unable to pass these increased programming
costs on to its subscribers, its business, finadadition and results of operations may be adversely affected.
Moreover, programming costs typically include a minimum guaranteed amount and a variable amount related
directly to the number of subscribers to whom the programming is provided, whichmay aff t he Gr oupds
to negotiate lowerpegs ubscr i ber programming costs and which coul d
expiration dates of the Groupbés various programming
portion of its programming contracts throughout each year. The Group may not be able to renegotiate these
agreements on terms as favorable as those of the current agreements, or at all, which could result in a decline in

the revenue generated or an increase iNheo up ds costs deriving from broadc
faces the risk of not being able to obtain new broadcast rights for content (including premium sports content) or
unexpected cancellations of the existing agreements as aresult of facorsbd t he Gr oupdés cont |
due to termination of the rights or licenses held by third party content suppliers.

The Group attempts to control its programming costs and, therefore, the cost of the video services it charges to its
customers, by negjating favorable terms for the renewal of its affiliation agreements with programmers. To the
extent the Group is unable to reach agreements with certain programmers on terms it believes are reasonable, the
Group may be forced to, or determine for stret@gasons to, remove certain programming from itslipeand

may decide to replace such programming with alternatives which may not be as attractive to consumers or
available on acceptable terms. Such negotiations have in the past and may inthé fiterecat t he Gr oup 6 s
of particular programming services.

Some of the Groupds programming contracts require it
minimum number of subscribers, even if that number is larger than the numberadfsattscribers, whereas

some of the Groupbdbs programming contracts are based
purchased under such contract. As a result, if the Group misjudges anticipated demand for the programming or if
theprog ammi ng it acquires does not attract the number o
television services may be impaired. Furthermore, as the Group purchases a significant portion of its content from
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various content providers under r@laly short term contracts, the prices the Group pays to purchase such content
is subject to change and may increase significantly in the future, which could have a material adverse effect on
the Groupds results of operations.

Furthermore, program provide and broadcasters may elect to distribute their programming through other
distribution platforms, such as satellite platforms, digital terrestrial broadcasting or IPTV, or may enter into
exclusive arrangements with other distributors. Such actionsmayimveni ence some of the Gr
and can lead to customer dissatisfaction and, in certain cases, the loss of customers, which may have a material
adverse effect on the Groupébés business, financial <con

In addition,as long as the Group continues to develop its VOD and other interactive services, its ability to acquire
programs for its free VOD offerings (replay), VOD by subscription, andtiome VOD will become more and

more crucial and will depend on the abilitiithe Group to maintain a relationship and cooperation with content
providers and broadcasters, for both standiafihition as well as HD content.

If the Group cannot obtain and keep competitive programs at attractive prices on its networks, demand for it
services could decline, thus limiting its ability to maintain or increase the revenue. A loss of programs or an
inability to ensure the availability of premium content under favorable terms could have a material adverse effect
on the business activities the Group, its financial position and its results of operations.

The Group6s b untensivecandsits datal expepditurea may not generate a positive return or the
Group may be unable or unwilling to make additional capital expenditures.

The Groupébs business demands significant capital exp
expenditures relating to equipment and labor. In particular, the Group incurs significant capital expenses for the
deployment of new technologies suab 4G and 5G (for the purchase of frequencies and the deployment of
network infrastructures) for its mobile operations and fibre optics (for the deployment of the fibre infrastructure)

and for its fixed operations. Moreover, as spectrum auctions areuafregnd the Group may need additional

spectrum in the future, the Group will likely participate in future spectrum auctions even though it might not, at

the time of auction, require additional spectrum capacity. Such participation would require siyicHioial

expenditures in the near term as acquiring spectrum is expensive, due in part to the fact that spectrum availability

is limited.

Furthermor e, new technologies and t he use of mul ti
requirements couldead to saturation of the networks and require telecommunications operators to make
additional investments to increase the capacity of their infrastructures. Moreover, the Group regularly invests in

the content that we offer in order to provide our subscs with a flexible and diverse range of programming and

other content options, including higluality local content and exclusive premium content, in order to reduce

churn.

For example, the structure of the French telecommunications market da#ewaélecommunications operators

to pass along their investment costs to the end consumer in proportion to the volume of data consumed.
Accordingly, telecommunications operators may not benefit from increased revenues from the growing demand
for data andcontent even though they incur the costs of such demand through their investments in infrastructure.

The Group is also bound by certain obligations of access and/or coverage for its fibre/cable and/or mobile network,
particularly under its mobile licencesuch as obligations to allow roaming or sharing of networks in certain
deployment zones. This requires the Group to make significant and frequent investments and the conditions for
the implementation of these obligations, including some prices (sudamng rates), may be regulated within

the EU. Given such constraints, the Group may not be able to operate its network under economically favorable
conditions, which could affect the profitability of its investments. The Group may be subject to sifigiatiais

in the future, which could have a material effect on the manner in which the Group operates its business and,
accordingly, on its outlook, financial position or results of operations.

It cannot be guaranteed that the Group will continue to haffigient resources to maintain the quality of its

net work and of its other products and services, and
elements for its growth of over the long term. Unforeseen investment expenses, an inabilityct tfiean at an

acceptable cost or even an inability to make profitable investments could have a material adverse effect on the
Groupbs business, outlook, financi al position or resu
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The Group is subject to increasing operating costs anfiation risks which may adversely affect its earnings.

While the Group generally attempts to increase our subscription rates to offset increases in operating costs, there

is no assurance that it will be able to do so due to competitive and other fabtmefofe, operating costs may

rise faster than associated revenue, resulting in a |
of operations. The Group is also affected by inflationary increases in salaries, wages, benefits and other
admiristrative costs which the Group may not be in a position to pass on to its customers, which in turn could

have a material adverse effect on its financial condition and results of operations.

The continuity of t he Gr oup 6 aperdunctioningcotits ITsandrnetwogkl v d e p €
infrastructure and any failure of this infrastructure could have a material adverse effect on the business of the
Group, its financial position and its results of operations.

The reliability and quality (both in termsf ser vice as wel |l as availability)
and networks, particularly for its mobile and fixed businesses, are key components of its business activities, the
continuity of its services and the confidence of its customers. Bfeeifically, the unavailability or failure of
information systems used by the Group, the Groupbds n
services and television, the Groupds websinifioantly and t he
di srupt the Groupdbs business.

A flood, fire, other natural disaster, war, act of terrorism, power failure, ek, computer virus or other
catastrophe affecting a portion of the Grusinegs@s net wor
its relations with customer s. For example, the Groupéo
network disruptions and other adverse effects in the past, and may experience network disruption and other
adverse effects in thigiture, as a result of extreme weather and other environmental conditions. Measures with

the aim of remedying such disasters, safety and security measures, or measures for protecting service continuity

that have been undertaken or may be undertaken futilne by the Group, as well as the effects thereof on the
performance of its network, could be insufficient to avoid losses. The Group is insured against operating losses

only up to a capped amount, any disaster or other damage affecting the netwwrkGrbup could result in
significant uninsured |l osses. The Groupébés networ k may
probl ems, and such difficulties could escalate over
geneally built in resilient rings to ensure the continuity of network availability in the event of any damage to its
underground fibres, if any ring is cut twice in different locations, transmission signals will not be able to pass
through, whichcouldcause gni fi cant damage to the Groupds business
shortage, we do not have a back up or alternative sufj
occurrence of any such event could cause interruptions ilcsenreduce capacity for customers, either of which

could reduce the Groupbs revenue or cause the Group t
any such event may subject us to penalties and other sanctions imposed by regulsters.tReiGroup may

i ncur costs and revenue | osses associated with the
admi ni strative and capital costs associated with the
monitoring and redcing the incidences of fraud. Fraud also impacts interconnection costs, capacity costs,
administrative costs and payments to other carriers for unbillable fraudulent roaming charges.

I n addition, t he Group6s bus i ntieuady itslnetparknodesationsncentere r t ai n
and its billing and customer service systems. In particular, the support for a large number of systems critical to

the network of the Group is located at a relatively limited number of sites. While the Groupdmssvexbackup

systems, the risk that these systems may not be sufficient to handle a spike in activity cannot be ruled out, which
could lead to a slowdown or unavailability of IT systems for a period of time and, when involving the business
services custoars of the Group, to financial penalties. Moreover, the Group may incur legal penalties and
reputational damages to the extent that any accident
data or applications or the inappropriate disare of confidential information.

Moreover, the technical projects of the Group that are in progress, involving both information systems and
networks, and the plans for migrations planned in the short and medium terms for certain pieces of mobile network
equipment, may generate an increased risk of failures of networks and information systems. In particular, the
quality of the networks could be impacted by the deployment of theeB@ork as well as by the concurrent work

of renovating 2G, 3G and 4G netwer requiring, among other things, frequent technical interventions. Such
work could also result in breakdowns or interruptions in services for the customers of the Group.
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Furthermore, the development of the resources used by consumers (for examplentédencing, telepresence,

and c¢cloud computing for business services customer s
(smartphones, tablets, etc.) may generate risks of saturating the networks due to the large volumes of data that
such resoures generate or promote the use of.

The endof-year period is an extremely sensitive sales period. A major failure of the information systems or of

any component of the chain of production and logistics during that period would have negative consequences on
revenues. To reduce the likelihood of this type of risk occurring, the Group avoids changes to the network and
information systems during this period of the year (starting inMadember until the end of the year), however,

there can be no assurance thdter e  wi | | be no failure of the Groupbs r
endof-year period.

Should all or some of the risks described above materialize, this could have a material adverse effect on the
Groupbs busi ness, refuitsofopermaiioasl condi ti on and

The Group depends on hardware, software and other providers of outsourced services, who may discontinue
their services or products, seek to charge the Group prices that are not competitive or choose not to renew
contracts with the Goup.

The Group has important relationships with several suppliers of hardware, software and related services that we
use to operate our pay, broadband internet, fixelihe telephony, mobile and business services businesses. In
certain cases, we have neasglibstantial investments in the equipment or software of a particular supplier, making

it difficult for the Group to quickly change supply and maintenance relationships in the event that our initial
supplier refuses to offer favorable prices or ceasgsdduce equipment or provide the support that the Group
requires. For example, while we continue to promote a rapid take up of our premiurplenuftervices using a

single setop box, the Group faces potential risks in securing the required custortep $&tx equipment to
maintain this roll out as the Group currently relies on a single provider. Currently, the Group has a sufficient
supply of these boxes available, but any future shortages may involve significant delays in seeking alternative
suppliesmay constrain its ability to meet customer demand and may result in increased customer churn. Further,
in the event that hardware or software products or related services are defective, it may be difficult or impossible
to enforce recourse claims agaissppliers, especially if warranties included in contracts with suppliers have

expired or are exceeded by those in our contracts wi
suppliers are insolvent, in whole or in part. In addition, thenebeano assurances that the Group will be able to
obtain the hardwar e, software and services it needs f

at competitive terms and in adequate amounts (including as a result of supply shortaggmddemics such as

the QOVID-19 pandemic). In particular, in the case of an industry wide cyclical upturn or high demand for a
particular product, the Groupbds suppliers of softwar ¢
beyond the cap#y of their operations, which could result in delivery delays, particularly where suppliers elect

to prioritize other customer accounts. The Group has, from time to time, experienced extensions of lead times or
limited supplies due to capacity constraiatsl other supplyelated factors as well as quality control problems

with service providers. The Group may also not be able to recover monies paid to such suppliers or obtain
contractual damages to which the Group may be entitled (if any) in the evesupgpliers fail to comply with

their obligations in a timely manner.

The Group also outsources some of its support services, including parts of its subscriber services, information
technology support, technical services, and maintenance operations. @hgultf these arrangements be
terminated by either contract party, this could resul
result in it incurring additional costs, including if the outsourcing counterparty increases pricing déibthe

is required to locate alternative service providers oiarce previously outsourced services.

The Group is dependent on various third parties in order to provide commercially viable services. For example,

the Group depends on Orange to accessrtiopoof its network infrastructure and on Bouygues Telecom for

access to certain mobile networks, and following the completion of the Hivory Transaction, the Group will also
depend on Hivory for access to certain mobile infrastructure. The Group islhedepgndent on access to sites

and network infrastructure owned by third parties, including duct space and antennas used for our networks and
facility space (colocation). I n addition, t heet Groupéb
with the telecommunications networks of other fixigd, mobile and international operators globally. The Group

has limited or no control over the quality and consistency of the services that are supplied to us by third parties.

Any deteriorationinhie pr ovi si on of such services may affect the
of operations.
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The Groupbdés ability to renew its existing contracts
contractual relationships with these other suppliers upon the expiration of existing agreements, either on
commercially attractive terms, or at all, depends on a range of commercial and operational factors and events
which may be beyond its control. The occurrence of any of theserisks @i gni fi cant disruptio
supply of equipment and services from key sourcing partners could create technical problems, damage its
reputation, result in the loss of customer relationships and have a material adverse effect on its bueiogss, fin

condition and results of operations.

Pressure on customer service could adversely affect t

The volume of contracts handled by the Groupb6s custonm
introduction of new produad f f er i ngs can initially place significant
personnel. Increased pressure on such functions is generally associated with decreased satisfaction of customers.

In the business services market, customers require séoeeextremely reliable and to beastablished within

short timeframes if there is any disruption. Penalties are often payable in the case of failure to meet expected
service quality. In addition, product installation can be complex, requiring spedi&howledge and expensive
equipment. Delays and service problems may result in both penalties and the potential loss of customers. In these
segments, the Group relies on its experienced customer relations personnel to handle any customer issues or
requess, and the loss of such personnel can result in the loss of customers.

The Group has, in the past, experienced significant levels of customer dissatisfaction as a result of operational
difficulties. Improvements to customer service functions may be nagetsachieve desired growth levels, and,

if the Group fails to manage such improvements effectively and achieve such growth, the Group may in the future
experience customer service problems and damage its reputation, contribute to increased chdimmituod/or
slow the Groupds future growth.

The operation of the Groupds conditional access syst
illegal piracy risks.

I n order to transmit encrypted di-g§\Mpackdgespnd torgbilliagits , i nc |
customers, the Group generates conditional access systems, which rely on a proper functioning of its conditional
access systems. Even though the Group requires its conditional access system providers to provide state of the art
security for the conditional access systems, t he sec¢
compromi sed by illegal piracy atopdboxestrdydire smarecardsdefored n add
subscribers can receive programmargl its smart cards have been and may continue to be illegally duplicated,
providing unlawful access to our television signals. While the Group works diligently to reduce the effect of piracy,

there can be no assurance that the Group will be able tosstidbe eliminate the piracy it currently faces. In

addition, there can be no assurance that any new conditional access system security that the Group may put in
place will not be circumvented. Encryption failures could result in lower revenue, higleeandshcreased basic

cabl e subscriber churn or may ot herwise have a mate
condition and results of operations.

If the Group fails to successfully introduce new technologies or services, or to respornédctmological
developments, its business and level of revenue may be adversely affected and it may not be able to recover the
cost of investments that it has made.

The Groupébés business is characterized rewprodacsand t ec hn
services, and it is difficult to forecast the impact such technological innovations will have on our business. If any

new or enhanced technologies, products or services that the Group introduces fail to achieve broad market
acceptanceoe x peri ence technical di fficulties, the Groupobs
adversely affected. As a result, the Group may not recover investments that it makes in order to deploy these
technologies and services. Enhanced fixed servicesmmficture access and mobile services provided by
competing operators may be more appealing to custom
competitors to offer not only new services, but to also offer existing standard services at lowerT peic&oup

may not be able to fund the capital expenditures necessary to keep pace with technological developments. It is
possible that alternative technologies that are more advanced than those the Group currently provides may be
developed. The Group manot obtain the expected benefits of its investments if more advanced technology is
adopted by the market. While the Group attempts to stay ahead of the market, closely following technological
developments and making investments implementing such develtpritas difficult to forecast the effect that
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technical innovations will have on the Groupds busine
technologies to meet customer needs within an appropriate time frame, or a competitor onagfdiesus, which

could have a material adverse effect on our business, financial condition and results of operations. Even if the
Group adopts new technologies in a timely manner as they are developed, the cost of such technology may exceed

their benefis . The Groupbés inability to obtain the funding
upgrade its systems and provide advanced services in a timely manner, or successfully anticipate the demands of
the marketplace, could adversely affecttheltGpp6s abi |l ity to attract and retain

Furthermore, given the pace at which the Group launches new offers into the market and the multitude of its
bundled service offerings, it may experience vulnerability to revenue leakagesslt of the dynamic changes

in networks and I T systems. The Gr ou prélatedteehmobogiase c h ai
and processes providing a seamless set of services to the end customer. Although the Group closely monitors the
risks related to revenue loss and continuously improves controls in its revenue assurance processes in order to
prevent and/or detect cases of revenue leakage, as the set of technologies and business processes grows bigger
and more complex, the chance ofdeaé increases in each connection of the revenue chain. Revenue leakage may
have an impact on the Groupds ability to bill custon
payment, which may adversely ildyf fect the Groupbs mar gi

The Group anticipates that, over time, new products and services it may introduce will require upgraded or new
customer premises equipment, which may constrain the
and services. For examptbe Group does not expect that previously installed internet modemstop d&ixes

will be able to support all the enhancements the Group may introduce to our broadband interrEVmseraices

over ti me. A portion of reforb equi@rsame fodnsof upgrdoes ar potemtially 8 wi | |
replacement of their customer premises equipment. Implementing such upgrades may entail additional costs to us

and could delay the introduction of enhanced services and therefore reduce our cash fioofitatmlity,

particularly where customers rent such customer premise equipment from us. In addition, we will need to expend
significant capital expenditure to fulfil universal service obligations and to upgrade the parts of our networks that

are xDSL.

In particular, the Group must also continue to increase and improve the functionality, availability, and
characteristics of its network, particularly by improving its bandwidth capacity and its 4G coverage, as well as the
introduction of 5G technology, to eset the growing demand for the services that require-igtyspeed
telephony and internet services as the telecommunications industry in each of the markets in which the Group
operates is facing challenges relating torgpid, significant technologit&volution; (ii) frequent improvement

of existing products or services resulting from the emergence of new technologies; diné ¢&jablishment of

new industry practices and standards that make current systems and technologies obsolete. Thare can be
assurance that we will have sufficient capital to finance such upgrades or that such upgrades will generate a
positive return.

The Group may also be required to incur additional marketing and customer service costs in order to retain and
attracte x i sting customers to any wupgraded products and se
advertising pressure, and potentially more extensive marketing campaigns, which may adversely affect our
margins. Any of the above occurrences couldeha material adverse effect on our business, financial condition

and results of operations.

The Group relies on interconnecting telecommunications providers and could be adversely affected if such
providers fail to provide these services on a consistasidand without disruption.

The Groupébdés ability to provide commercially viable t
interconnect with the telecommunications networks of fikked, mobile and international operators in France in

order tocomplete calls between our subscribers and parties on alifiteedr other mobile telephone network, as

well as third parties abroad. Generally, fid@te telephony, mobile and international operators in France are

obliged by law to provide interconnémh to, and not to discriminate against, any other licensed
telecommunications operator. The Group has no control over the quality and timing of the investment and
maintenance activities that are necessary for these entities to provide us with inteiaconodbeir respective
telecommunications networks.

The failure of these or other telecommunications providers to provide reliable interconnections to us on a

consistent basis and under terms that are favorable to us could have an adverse effectsamesar fimancial
condition and results of our operations.
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In addition, interconnection agreements and interconnection rates are normally subject to regulation in France.
Reduced interconnection rates and other decisions by regulators may have a mgiadalon our business,
financial condition and results of our operations.

The Groupébs business activities and devel opment depen
arrangements with other players in the telecommunications field.

The Gioup has entered into various contracts and arrangements with other players in the telecommunications field,
including mobile and wireless network sharing agreements as well as agreements relating to fibre egiics roll

For a detailed summary of matersalg r e e ment s ent er e dBusiness of thb GrodpMaterialGr oup,
Contract# . The Group is exposed to various risks related
under the network sharing agreements, the Group is dependent upopiaykes for a part of their networks. In

particular, the Group may not have any direct operational control of and may have no control over a portion of

the networks that are managed by the counterparties to the network sharing agreements. Therefoup,whié G

not be able to control the quality of the network provided to the customers involved or to implement corrective
measures necessary in the event of defect and will be exposed to the risk of failure on the part of its counterparties.

Additionally,t he Gr oupds arrangements may fail to generate
geographic coverage or quality of service. Delays in implementation may affect the ability of the Group to achieve

the objectives of geographic coverage and qualitservice. Implementation of arrangements will also require
significant capital expenditures and there can be no assurance that the Group will be able to make a return on such
investment or recoup such investments. Delays in deployment caused by tipeoGam inability to achieve the

targets provided for in the agreements could put the Group at risk under its contractual obligations to its key
partners which could have a materi al adverse effect
operations or outlook.

Further, in the event of partial or total cessation and/or failure of such arrangements, the Group may have to
redeploy networks and/or incur significant capital expenditure on-bpildr maintenance of networks in the

zones coveredybsuch agreements so as to maintain its geographic coverage and the quality of its services.

Moreover, the Group cannot guarantee that it will be able, in such a scenarios, to implement coverage equivalent
to that enjoyed by customers under its joint agress.

The competent authorities may, in the future, make decisions jeopardizing the overall economics and/or validity
of such arrangements with other players in the market. Third parties may also seek to gain access to shared
networks and take action agat the Group and its partners. For information on such proceedings faced by the
Gr o u pBusiress offihe GrodplLegal Proceedings Civil and Commercial Disput@sWholesale Disputés.

The Group is dependent on its national distribution network.

The Group ditributes its products and services meant for the general public and businesses directly or indirectly
through its national distribution network. Within the framework of our B2C activity, such distribution occurs
mainly through our spaces. For indirecttdisition of our services, we rely on independent partners, in which we
directly or indirectly hold minority stakes.

In particular, the French telecommunications market is characterized by rapid change in the habits and needs of
customers. Therefore, thedsip is committed to adapting its distribution network accordingly in order to respond

to new market characteristics. This evolution of the distribution network involves regular adaptation of indirect
distribution and thus on the part of all of its indegent partners. However, some of them might not have the

ability or might not wish to implement the necessary adaptations. In addition, the Group is engaged in significant
disputes with former or current partners, particularly demands {chaecterize agements for joint
arrangements as commercial agent agreements, to obtain compensation due to breakdowns in commercial
relations, and to invoke the status of management employee, as well as demands from its own employees for
recogniti on o $§asempoyeGndfar gpplisation bfdhe employment status applicable inside of

the ASFR Soci al JES ) Ecoomormeind i Umi.t 6T heA Group has alre
adapting its contractual tools in order to prevent such risks and maiged protective policies, however it

cannot guarantee that such claims will not increase or that the factual or legal arguments put forward by the Group

to rebut these claims will be received favorably by the courts. In particular, the Group maybtedhb apply

its employment status outside its current UES convent
distribution network and compel it to modify it. More generally it could have a significant material adverse effect

on the orgaization, business, financial condition, results of operations or prospects of the SmuBusiitess

51



of the Group Legal Proceedings Consumer DisputésLitigation over distribution in the independent network
(Consumer Market and SFR Business Téam)

The Group relies on third parties for access to, and the operation of, certain parts of our network.

The Group is generally dependent on access to sites and land belonging to, and network infrastructure owned by,

third parties, including for cable duct space antennas used for our networks and facility space (colocation). In

this respect, the Group has generally obtained leases, rights and licenses from network operators, including
incumbent operators, governmental authorities and individuals. For examjdeuiary 2014, we entered into the

Bouygues Network Sharing Agreement to share a portion of our mobile networks, and following the completion

of the Hivory Transaction, the Group will also depend on Hivory for access to certain mobile infrastructure. See
fiBusiness of the GrodpMaterial Contract® Wireless Network Agreeme8tBouy gues Tel ecom Agr «
The Group is dependent on Orange to access a portion of our network infrastructure, on Bouygues Telecom to
access certain mobile networks and on Canal+ Grsitip,which we have entered into a number of contracts, for

the supply of content.

These contracts are generally subject to rights of termination upon sufficient notice, in the event of a material
breach or upon the commencement of liquidation or insojvpraxeedings. In the event that the Group is unable

to reach agreements with third parties or favorably renegotiate or renew our existing roaming, network sharing
agreements or other agreements on terms we believe are reasonable, caasecdnd molalservices may be

adversely affected, which could have a material adverse effect on our business, financial condition and results of
operations. There can be no assurance that such agreements will be renewed on favorable or comparable terms.
Foradescripton of the materi al agreements t haBusinedsefth&r oup i
Groupd Material Contract® .

The Groupds ability to offer our services to customel
obligations mder such leases, licenses and rights. If the Group is not able to renew our current lease agreements

for these sites and/or enter into new lease agreements for suitable alternate sites, this could have a negative impact

on the coverage of our networkthird parties refuse to or only partially fulfil their obligations under or terminate

the licenses granted to us or prevent the required access to certain or all of such sites, it could prevent or delay the
connection to sites or customers, limitthe gtowto f our of ferings and influence t
quality services to our customers in a timely and cost effective manner. In addition, the costs of providing services

is dependent on the pricing and technical terms under which the Grgigen such access and any change in

such terms may have a material adverse effect on our business, financial condition and results of operations. In
many cases, the Group may not be able to find suitable alternatives at comparable cost or withirableeaso
timeframe.

The Groupbés reputation and financial condition may b
availability of our products.

Many of our products and services including LaBox technology are produced and/or maintained usieg comp

and precise technological processes. These complex products and services may contain defects or experience
failures when first introduced or when new or improved versions are released. Despite the testing procedures we
have implemented, we cannot guaee that faults will not be found in our new products and services after their
launch. Such faults could result in a loss of or delay in market acceptance of our products and services, increased
costs associated with customer support, delays in senétaedl revenue generation or lost revenue, defective
products eliminated from inventories and replacement costs, or could undermine our reputation with our
customers and within the industry.

Any loss of confidence by our customers may cause sales oftmurprbducts and services to drop significantly.
Furthermore, the Group may have difficulty identifying customers of defective products and services. As a result,
we could incur substantial costs to implement modifications and correct defects. Any gbribieleens could
materially adversely affect our business, financial condition and results of operations.

Furthermore, demand for our products or the products we offer as part of our services, including TV decoders,
high-speed routers, mobile handsets, aghothers, may increase rapidly. The Group may fail to accurately
estimate the demand for those products and services, which could result in a temporary shortage of supply leading
to a drop in new subscriptions for our services and could have a mateeed@ampact on our results of operation.
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The Groupds reputation and business could be materi al
liable, including criminally liable, for, data loss, data theft, unauthorized access or successful hacking.

The Groupbs operations depend on the secure and reliz
the nature of the Groupbs business involves the Trec
customers and employees. The techniquesd to obtain unauthorized access, disable or degrade service or
sabotage systems change frequently and often are not recognized until launched against a target and hardware,
software or applications the Group develops or procures from third partiesantain defects in design or

manufacture or other problems that could unexpectedly compromise information security. The Group may be
unable to anticipate these techniques or detect these defects, or to implement in a timely manner effective and
efficient muntermeasures.

I f unauthorized third parties manage to gain access
such systems are brought down, unauthorized third parties may be able to misappropriate confidential information,

cause interrupi ons i n the Groupébés operations, access its s
otherwise damage its reputation and business. While the Group continues to invest in measures to protect its

net works, any such un a uabletelevisoreservice coola ressilt it adosstohrevenGe, o u p 6 ¢
and any failure to respond to security breaches coul c

content providers, all of which could have a material adverse effect on its buBivassal condition and results

of operations. Furthermore, as an electronic communications services provider, the Group may be held liable for

the loss, release or inappropriate modification or storage conditions of customer or other data whictedre carri

by the Groupbs network or stored on the Groupds infra
liable or be subject to litigation, penalties (including the payment of damages and interest) or adverse publicity

that could adversely affeits business, financial condition and results of operations.

The Groupds reputation is in part dependent on our r €

The Group relies on thirdarty suppliers to provide services to its customers and to perfdoositgess activities.

The Group utilizes suppliers of equipment and software, including suppliers of TV decoders, conditional access
system suppliers, as well as suppliers of fégbed routers and mobile terminals. The Group also employs the
services of gbcontractors to maintain its network, manage call centres, and supply, install, and maintain
equipment set up at private households and at the premises of business services customers. The Group cannot
guarantee the quality of such services or that thexséces will comply with the quality and safety standards it
imposes or requires. If there are defects in the equipment or software or the services involving these products, or
if the tasks of our subcontractors are not performed properly, it may beailificeven impossible to make a

claim against the suppliers or subcontractors, particularly if the warranties provided for in the contracts entered
into with suppliers or subcontractors are not as extensive as those contained in the contracts ertetedénto

us and our customers in certain specific cases or if these suppliers or subcontractors are insolvent or have
suspended payments. These difficulties could undermine relations between the Group and its customers, as well
as the reputation of its brd.

Any delay or failure by the Groupds third parties sup
prices, or any decision not to renew their contracts with the Group could lead to delays or interruptions in its
activities. In additio, in many cases the Group makes significant investments in the equipment or software of a
particular supplier, which makes it more difficult to rapidly change its procurements or maintenance services if

its original supplier refuses to offer favorableces or ceases to produce equipment or provide services that the

Group requires. I f any of these risks materialize, te€
impaired and customers could be lost, which could result in a material @advessf f ect on t he Gr ou|
activities, its financi al Bosmess of tbenGro@pSupplierd s resul ts of

The Group may be held liable for the content hosted on its respective infrastructures or transmitted by its
networks.

In its capacity as an internet and/or mobile service provider and host, the Group could be held liable for claims
due to the content hosted on its infrastructures or transmitted by its networks (specifically in connection with
infringements in terms of pss, invasion of privacy and breach of copyright) and thus face significant defense
costs, even if its liability is ultimately not proven (since internet access providers and hosts are covered by a
limited exemption from liability scheme). The existencesoth claims could also harm the reputation of the
Group.
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The Groupds business may be adversely affected by acH
requirements relating to exposure to electromagnetic fields through telecommunicaggogpment.

The Group operates several facilities classified by the government as |@REdlation classée pour la
protecti on d¢inmanamdFiance partieularty itstdata centers. The Group remains attentive to
environmental risks thamight arise or be discovered in the future and it has adopted programs aimed at ensuring
compliance with applicable environmental regulations. Environmental and health concerns are expressed in
numerous countries and particularly arise in the context efddployment of mobile technology regarding
exposure to electromagnetic fields through telecommunications equipment, relay antennas and Wifi. A number of
studies have been conducted to examine the health effects of mobile phone use and network sites, @hd s

these studies have been construed as indicating that radiation from mobile phone use causes adverse health effects.
The World Health Organization has classified the radiofrequency of electromagnetic fields, linked particularly
with the use ofcordes phones, as fApossibly carcinogenic to huma
been established as being caused by mobile phone use.

Several lawsuits have been filed against mobile operators and other participants in the mobile indgisgy alle

adverse health effects and other claims relating to radio frequency transmissions to and from sites, handsets and
other mobile telecommunications devices. The perception of increased health risks related to mobile network sites

may also cause the Gmouncreased difficulty in obtaining leases for new mobile network site locations or
renewing leases for existing locations or otherwise in installing mobile telecommunication déhedears

generated by the potential health risks connected with efieatneetic waves could also lead third parties to act

against the Group by, for example, bringing actions demanding the withdrawal of antennas or towers, which could
affect the Groupbs conduct of operati onmtermlmdveriehe depl

effect on the Groupds business, financi al position a
risks existed or that there was a deviation from radiation standards which would result in a health risk from sites,
othermobi |l e technology or handsets, this would have a mz

condition and results of operations, including through exposure to potential liability, a reduction in subscribers
and reduced usage per subscrilbemthermore, the Group does not expect to be able to obtain insurance with
respect to such liability.

The possible inability of the Group to protect its image, reputation and brand and intellectual property could
have a material adverse effect on its bosss.

The brands under which the Group sells its products a
are well recognized brands in France and the French Overseas Territories, as apptieabteup has developed

the brands it uses througktensive marketing campaigns, website promotions, customer referrals, and the use of

a dedicated sales force and dealer netwétks.r a descri ption of t hRusinessofupbés br
theGrouDescription of tdhe Groupds Operations

These bands have been developed through extensive marketing campaigns, website promotions and customer
referrals, and the use of a dedicated sales force anf¢
to maintain and enhance the image and rejoutalf its existing products and services and to develop a favorable

i mage and reputation for new products and services.
services may be adversely affected by several factors, including if concerrsbanigdi)the quality, reliability

and benefit/cost balance of its products and serviceshéiijjuality of its support centers or (iii$ ability to

deliver the level of service advertised. An event or series of events that threatens the refutagar more of

the Groupbs brands, or one or more of the Groupbds pro
or product and subsequent revenues therefrom. Restori
services may beostly and not always possible.

The Group relies upon copyright, trademark and patent laws to establish and protect its intellectual property rights,
but no assurance can be given that the actions they have taken or will take in the future will be twlpopiant
violation of our intellectual property rights. Adverse publicity, legal action or other factors could lead to

substantial erosion in the value of the Groupb6s branc
a material adverseeffet on t he Groupébés business, results of oper e
Al t hough we try to manage the Groupbds brands, we car
circumstances that ar e o utpartiesisach asthacke3rsponsorées, orcinterfacas o | 0 |
with its clients, such as subcontractorsd employees o
I n particular, the Group6s i mage c¢hsologymoinnevatvdéstwg!| v t i ed
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box which it sources from a third party supplier. A

the brands under which the Group markets our products and services may have a material adverse effect on ou
business and results of operations.

The current macroeconomic environment is highly volatile, and continuing instability in global markets may

f

jeopardize the Groupbds growth targets, have a mater.i

condi on and results of operations and significantly

The Groupbs operations are subject to macroeconomic
of sovereign debt in the U.S. and certain European deamombined with weak growth and high unemployment

could lead to fiscal reforms (including austerity measures), sovereign debt restructurings, currency instability,
increased counterparty credit risk, high levels of volatility and, potentially, disngpiiothe credit and equity
markets as well as other outcomes that might adversely impact our business and financial operations. In Europe,
future developments are dependent upon a number of political and economic factors, including the effectiveness
of measures by the EU Commission to address debt burdens of certain countries in Europe and the overall stability
of the Eurozone.

The current macroeconomic environment is highly volatile, and continuing instability in global markets, including
instability relded to international trade, tariffs, sovereign debt issues, the risk of deflation and the stability of the
euro, has contributed to a challenging global economic environment. As France seeks to recover from any natural
disasters and pandemics (such as@@VID-19 pandemic) or the French government seeks new sources of
revenue due to high fiscal deficit, the government may impose new or increased taxes and levies. Accordingly,
our results of operations and cash flows may be adversely affected if the maormécenvironment remains
uncertain or declines further or the government increases taxes or levies as a result of fiscal deficits, pandemics
or natural disasters. We are currently unable to predict the extent of any of these potential adverse effects.

Furthermore, we rely on thirgarty vendors for the equipment (including customer premises equipment,
telecommunications equipment, network infrastructure and mobile handsets), software and services that we
require in order to provide services to our cust@am®ur suppliers often conduct business worldwide and their
ability to meet our needs is subject to various risks, including political and economic instability, international
regulations or sanctions, natural calamities, interruptions in transportasitamsyor power supplies, terrorism,
pandemics (such as the COVID pandemic) and labor issues.

With regard to currency instability issues, concerns exist in the Eurozone with respect to individual macro
fundamentals on a counthy-country basis, as wells with respect to the overall stability of the European
monetary union and the suitability of a single currency to appropriately deal with specific fiscal management and
sovereign debt issues in individual Eurozone countries. Following Brexit on Jariy&92, the U.K. entered

into a transition period which terminated on December 31, 2020, before which on December 24, 2020, the U.K.

n

a

and the European Uni onlradeg@ndeCeoperatiom Agieenenda) d ew hd ecahl watsh er aft

by the U.K. on Deember 30, 2020. The Trade and Cooperation Agreement was applied provisionally since
January 1, 2021 and entered into force on May 1, 2021. While it is difficult to predict the effect of Brexit on the
European and global economy, uncertainty regarding oremodified arrangements between the U.K. and the
European Union could result in additional volatility in the markets, increased costs and a material adverse effect
on the buying behavior of commercial and individual customers. Brexit has created sabgtalitical
uncertainty within the European Union, uncertainty in international financial markets and reduced economic
growth in certain jurisdictions. It is possible that other members of the European monetary union could hold
similar referendums regardj their membership within the Eurozone in the future. The realization of these
concerns could lead to the exit of one or more countries from the European monetary union aintrtitiiotion

of individual currencies in these countries or, in more extreimtumstances, the possible dissolution of the euro

entirely, which could result in the redenomination
denominated assets, liabilities and cash flows to the new currency of the countryhrthveyioriginated. This
could result in a mismatch in the currencies of the
together with the capital market disruption that would likely accompany any such redenomination event, could
haveamt eri al adverse impact on the Groupbs |liquidity

event would likely be accompanied by significant economic dislocation, particularly within the Eurozone
countries, which in turn could have an adverspact on demand for our products and, accordingly, on our
revenue and cash flows. Further, since we rely on access to the financial markets in order to refinance our debt
liabilities and gain access to new financing, ongoing political uncertainty and/@sgning of the economic
environment may reduce our ability to refinance our existing and future liabilities or gain access to new financing,
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in each case on favorable terms or at all. Furthermore, our counterparties may not be able to fulfil t@nsebliga
under their respective agreements due to a lack of liquidity, operational failure, bankruptcy or other reasons.

Moreover, any changes from euro to reuro currencies in countries would require the Group to modify its billing

and other financial sysins. No assurance can be given that any required modifications could be made within a
timeframe that would allow the Group to timely bill its customers or prepare and file required financial reports.

In light of the significant exposure that the Group t@ashe euro through its ewsienominated borrowings,
derivative instruments, cash balances and cash flows, a redenomination event could have a material adverse impact
on the Groupbs business.

On NovembeB, 2013, Standard8 Poor 6 s RatingedSErmhceédsdeswmgradgn de
notch to AA, where it currently stands. On Decentt®r2014, France was downgraded by Fitch by one notch to

AA, where it currently stands. On Septembe8 , 2015, France was downgraded by
where it currently stands. There can be no guarantee
rating in the future. Poor performance of the French economy, particularly due to a possible resurgence of the
Eurozone debt crisis, coultve a direct negative impact on consumer spending habits and on businesses in
relation to products and their usage levels. Such poor performance canfiké)it more difficult for the Group

to capture new subscribers and customersin@iease the liglihood that some subscribers or customers of the

Group might reduce the level of subscribed services or terminate their subscriptions arakéii) more difficult

for the Group to keep its prices at current levels.

Negative macroeconomic developmeint$-rance, in particular increasing levels of unemployment, may have a
direct negative impact on the spending patterns of retail consumers, both in terms of the products they subscribe
for and usage levels. Because a substantial portion of our reveruiédrom residential subscribers who may

be impacted by these conditions, it may be more difficult to attract new subscribers and more likely that certain
of the Groupo6s subscribers will downgr aecnoassurandes sconne
that a deterioration of any of these economies will not lead to a higher number-péying customers or
generally result in service disconnections. Similarly, a deterioration in economic conditions would be likely to
adversely affect thdemand for, and pricing of, our business services as a result of businesses and governments
reducing spending. Therefore, a weak economy and negative economic development in the French markets may
jeopardize our growth targets and may have a materiarseheffect on our business, financial condition and
results of operations. In addition, adverse economic conditions (including as a result of the- TIADdemic)

may lead to a rise in the number of our customers who are not able to pay for our services.

Each of the abovenentioned risks has been heightened by the impact of the CO¥zandemic on the world
economy.

Our business, financial condition and results of operations may be adversely affected by the recent €®VID
pandemic.

The COVID-19 pandemicand measures to prevent its spread, may have a material adverse impact on our business,
financial condition and results of operations. The severity and timing of the impact will depend on a nhumber of
factors, including the level and rapidity of infectidhe speed and efficacy of national and global vaccination
programs, duration of the pandemic and related containment measures, changes in consumer spending patterns,
measures imposed or taken by governmental authorities in response to the pandengcomaio conditions

in our markets, and negative effects on the financial condition of our customers, suppliers and vendors.

Under difficult economic conditions, including prolonged unemployment and employment furloughs, demand for
our products and serviseould decline and some customers may be unable or unwilling to pay for our products
and services. Additionally, in order to prioritize the demands of the business and/or depending on any restrictions
that may be imposed by the French government on deylotof new infrastructure, we may, or may be required

to, delay certain capital investments, such as FTTH or in other new initiatives, products or services, which may
adversely affect our business in the future. If these events occur and were to continesgnue may be reduced
materially which could result in reduced operating margins and a reduction in cash flows. While the-T3DVID
pandemic has had a limited impact on our financial results for the year ended December 31, 2020 and for the six
monthsended June 30, 2021, the Group has been impacted by a decline in handsets sales in the context of the
closure of shops in France, a decrease in roaming revenue due to decreased travel, delays in the construction of
FTTH homes passed in France and, in @& ended December 31, 2020, a decline in the advertising businesses.
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Governmental and negovernmental initiatives to reduce the transmission of CO@Dsuch as the imposition

of restrictions on work and public gatherings and the promotion of sodiahdisg, along with certain temporary
regulations concerning collections, or changes in consumer behaviour, have impacted and could continue to
impact our operations and financial results. Even though the strict lockdown in France was lifted on Ma@,11, 202
significant restrictions and social distancing measures remain in place, which continue to adversely affect the
overall French economy and, in turn, our operations. If a significant portion of our workforce is unable to work
effectively due to prolongediness, quarantines, shekir-place arrangements, government actions, facility
closures or other reasons in connection with the COlpandemic, our operations could be further materially
impacted. Our suppliers and vendors also may be affectedchynseasures in their ability to provide products

and services to us and these measures could also make it more difficult for us to serve our customers. Fhe COVID
19 pandemic is ongoing and there is a significant risk of recurring outbreaks in affect&ibscumd possible

future mutations in the virus may prove difficult to contain. For example, many countries in Europe-have re
introduced full or partial lockdowns in late 2020 and 2021 in order to stem subsequent waves of higher infection
rates. It is uniear whether measures being taken by the French government to contain the-C®pdBdemic

in France are adequate and will be effective in achieving their goals. It is unclear when, if at all, the X®OVID
pandemic will be contained. Although COWI® vacination coverage has broadened considerably since the
vaccines were first approved and became available in late 2020, the progress in vaccination rates has slowed in
certain geographies. In addition, while the vaccines generally have been reportedgtuybeffective against

the original COVID19 virus strain, their effectiveness against variants, including the Delta variant, is the subject
of evolving and sometimes conflicting information. The duration of effectiveness of the vaccines, as well as their
effectiveness against future variants is uncertain.

We have implemented enhanced health and safety measures in our operations in line with public health rules and
guidelines and industry practices to combat the spread of the GO¥iandemic. In additioto the increase in

costs associated with the implementation of such measures, we are also exposed to the risk of an increase in the
number of workplace and thiqglarty claims arising from actual or alleged failures to implement such measures
adequately, 0at all, and a potential increase in legal, advisory and other costs as a result of any-I80VID
pandemic related claims from workers or third party customers and suppliers that may come into contact with our
operations.

Financial markets have been expeading extreme fluctuations that may cause a contraction in available liquidity
globally as important segments of the markets react to the development. The pandemic may lead to a decline in
business and consumer confidence and presents the risk of amecmaession in France and around the globe,
which could adversely impact our results.

Further, political repercussions of responses to the C@\Pandemic by European Union institutions as well
as by other countries in the European Union could hav@lesmand hardo-predict consequences for the future,
including a destabilization of the European Union or its institutions or a-édavn or reversal of European
integration. In addition, the impact that the COWVIB pandemic will have on our businessaficial condition
and results of operations could exacerbate the other risks identifieéd Motice.

Changes in financial accounting standards may cause unexpected revenue fluctuations and affect our reported
results of operations.

The preparation of gwconsolidated financial statements requires management to make judgments, estimates and
assumptions that affect the application of policies and reported amounts of assets, liabilities, income and expenses.
These estimates and associated assumptions sed ba historical experience and various other factors that are
considered by our management to be reasonable under the circumstances and at the time. These estimates and
assumptions form the basis of judgments about the carrying values of assets &tigslitiiait are not readily

available from other sources. Areas requiring more complex judgments may shift over time based on changes
business mix and industry practice which could affect our reported amounts of assets, liabilities, income and
expenses.lmddi ti on, managementds judgments, estimates and
liabilities, income and expenses may be affected by changes in accounting policy.

In January 2016, the IASB issued a new standard coming into effect on Jan2@ip, IFRS 16Leasey which
superseded the standard (IAS 17) and its interpretations. 16RBecifies how to recognize, measure, present

and disclose leases. The standard provides a single lessee accounting model, requiring lessees to ret®gnize ass
and liabilities for all leases unless the lease term is 12 months or less or the underlying asset has a sufficiently low
value. IFRS 16 applies to annual reporting periods beginning on or after Janaamg. The Group has applied

IFRS 16 using the odified retrospective method, with the date of initial application of Jariua2919. Under
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this method, the standard is applied retrospectively with the cumulative effect of initially applying the standard
recognized at the date of the initial applicatidhe Group now applies IFRS 1Be@sey as amended for
&OVID-19 Related Rent Concessibns ef fective June 1, 2020, which prov
applying guidance under IFRS 16 on lease modification accounting for rent concessims as a direct
consequence of the COVAIO pandemic.

IFRS 16 had a significant impact on our consolidated statement of financial position from periods beginning on
Januaryl, 2019, due to the recognition of rigtituse related to leased assets andesponding lease liabilities.

Moreover, our consolidated statement of profit or loss was impacted as operating lease expenses no longer
comprise a part of operating expenses, but instead f
consolidéed statement of cash flows was also impacted given that payment for lease liabilities is now presented
within financing activities.

The principal effects of the application of IFRS 16 on our consolidated statement of financial position and results
of opertions as of January 1, 2019, were a recognition of-oglt s eROYAI) assets of U3, 233 n

include the |l ease assets in the amount of 0121 millio
from the property, plant and equipnieand intangible assets line items, and an increase in lease liabilities by
43,214 million, of -omhrircenn tt hlei achuirlrietnite sanidncnroenased by |

respectively.

The Group has completed its assessment of IFRS 16@esitiect to subsurfacing rights and has concluded that in

its relevant contracts, the suppliers have a substantive right to substitute the asset throughout the period of use and
therefore, such contracts do not constitute a lease. For further details anaoamting standards that may have

a significant impact on our consolidated financial statements, see note 1.2 to the 2019 Financial Statements and
note 1.2 to the 2020 Financial Statements.

The Group is closely monitoring the work of IASB and the IFR@rpretation Committee, aiming to clarify
interpretation of IFRS 16, which could lead to a revision of the accounting policies applied by the Group.

The liquidity and value of our interests intakertain
certain corporate actions may be adversely affected by shareholder agreements and other similar agreements
to which the Group is a party.

Certain of our operations (including, for example, XpFibre and, prior to the completion of the Hivory Transaction

Hivory), are conducted through subsidiaries, associates or joint ventures in which third parties hold a minority
equity interest or with respect to which we have provided third parties with rights to acquire minority equity
interests in the future. TherGioup 6s equity interests in such subsidiarl
partnership agreements and other instruments and agreements that contain provisions that affect the liquidity, and
therefore the realizable value, of those interests. Mioidtese agreements subject the transfer of equity interests

to consent rights, premption rights or rights of first refusal of the other shareholders or partners. All of these
provisions will restrict the ability to sell those equity interests and megraely affect the prices at which those
interests may be sol d. I n addition, the present or po
ability to block certain transactions or decisions that we would otherwise undertake. Altheughtk of our

investments vary, our operations may be affected if disagreements develop with other equity participants in the
Groupbs subsidiaries. Failure to resolve such disput
condition and redts of operations.

The Group is exposed to risks of consumer fraud.

As a telecommunications operator, the Group is exposed to risks of fraud in its various activities. These risks are
linked in particular with fraudulent subscriptions and orders for thehaise of subsidized terminals and telephone

lines. Furthermore, the change in the usage of mobile telephony services and applications against a backdrop of
the marketing of new offers, as well as the development of new means of payment, could encaudlagddr
occurrence of such fraudulent activity could have a
condition and results of operations.
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Ri sks Relating to the Group6s Financi al Profile

The Groupo6s signif i can tfectlitehusness, dfirancialoconditibn end resultssok | y
operations and prevent the Group from fulfilling its debt obligations under the Notes or impede its ability to
raise additional capital to fund our operations.

The Restricted Group has significant ocatgting debt and debt service requirements and may incur additional
debt in the future. As of June 30, 2021, after giving effect to the Transactions, the Restricted Group had total third
party debt, without giving effect to the exchange rate impact ofaenévinstruments (excluding other long term

a

f

and short term |iabilities, other than flB%Ramilore | ease

(comprising of the Notes, the Existing Senior Secured Notes, the Existing Term Loans, the Existing Revolving
Credit Facilities, finance leases and other liabilities (prior to giving effect to IFRF 6. description of such

changes to our fimac i a | profil e and o urDedcripiionaf Ingelatedrieysl h en d@rbd ledénse s

significant level of debt could have important consequences, including, but not limited to, the following:

1 requiring the Group to devote a significant portioritetash flow deriving from its operations

to the repayment of its debt, thus reducing

financing internal growth using working capital and investments and for other general business
requirements;

1 impedingtheGr oupdés ability to c¢ompTe/tbeoadhand ifternett h e r
services, fixed line telephony services, mobile services and business services in the regions in
which it operates;

1 restricting the Group from exploiting business opportunitbes making acquisitions or
investments;

1 increasing the vulnerability of the Group to a business slowdown or to economic or industrial
circumstances;

g Ilimiting the Groupo6s flexibility in planning
sector;

1 advesely affecting public perception of the Group and its brands;

1 limiting the ability of the Group to make investments in its growth, especially those aimed at
modernizing its network; and

T in particular, |l imiting thesiGhefulwrpandtoiadieasei t y t
the costs of such additional financing, especially due to restrictive clauses in our current debt
agreements.

P

0

Any of these factors or their consequences could have

its debt obligations under the Notes.

The terms of the agreements and instruments governini

not prohibit, us from incurring additional debt. The Group may refinance our outstanding debt or inarease o
consolidated debt for various business reasons which might include, among other things, financing acquisitions,
funding the prepayment premiums, if any, on the debt that we refinance, funding distributions to our shareholders
or general corporate purpes In the event that we incur additional debt, the related risks that we now face will
intensify.

The Group may not generate sufficient cash flow to fund its capital expenditures, ongoing operations and debt
obligations, and may be subject to certain thabilities.

The ability of the Group to service its debt and to finance its operations in progress will depend on its ability to
generate cash flow§he Group cannot provide any assurance that its businesses will generate sufficient cash flow
from operaibns or that future debt or equity financing will be available to the Group in an amount sufficient to
enable the Group to pay its debt obligations when The ability of the Group to generate cash flows and finance

its capital expenditures, current ogeons, and debt service obligations depends on numerous factors, including:
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1 its future operating performance;
1 the demand and price levels for its current and projected products and services;

1 its ability to maintain the level of technical capacity requadts networks and the subscriber
equi pment and other pertinent equipment conne

1 its ability to successfully introduce new products and services;

1 its ability to reduce the churn rate;

1 the general economic conditions and ottizumstances affecting consumer spending;

1 competition;

1 sufficient distributable reserves, in accordance with applicable law;

1 the outcome of certain disputes in which it is involved; and

T |l egal, tax and regul ator ybuginesg.el opments affecti
Some of these factors are beyond the control of the Group. If the Group is not able to generate sufficient cash
flows it might not be able to repay its debt, expand its business, respond to competitive challenges, or finance its
other cash and p#al requirements, including capital expenditures. If the Group is not able to meet its debt service
obligations, it might have to sell off assets, attempt to restructure or refinance its existing debt or seek additional

financing in the form of debt olgeity. The Group may not be able to do so in a satisfactory manner, or at all.

The agreements and instruments governing the Groupbos
I af

restrictions and i mi t at i on sabilityht@operatedatsubusihesa.dver sel vy f

The terms of the agreements and instruments governing
contain, a number of significant covenants ono other |

operate our business. These covenants restrict the G
other things:

1 pay dividends or make other distributions;
1 make certain investments or acquisitions, including participating in joint \etur
1 make capital expenditures;
1 engage in transactions with affiliates and other related parties;
1 dispose of assets other than in the ordinary course of business;
1 merge with other companies;
1 incur additional debt and grant guarantees;
1 repurchase or redeemudty interests and subordinated debt or issue shares of subsidiaries; and
1 grant liens and pledge assets.
All of these limitations are subject to certain exceptions and qualifications, including the ability to pay dividends,
make investments or to make miijcant prepayments of shareholder debt. However, these covenants could limit
the Groupbs ability to finance our future operations
opportunities and activities that may be in our interest. thiad i o n, the Groupbds ability

restrictions may be affected by events beyond our control. In addition, the Group is also subject to the affirmative
covenants contained in certain of the debt agreements it is a party to, which requiggsupgo maintain
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specified leverage ratios, séeDescr i pti onoof Thedé&bbedasessability to me
may be affected by events beyond its control and, as a result, the Group cannot assure you that it will be able to
meet theseatios.

In addition to limiting our flexibility in operating our business, the breach of any covenants or obligations under

the agreements and instruments governing the Group©os
agreement or instrumeand could trigger the acceleration of related debt, which in turn could trigger defaults

under agreements governing our other debt. A default under any of the agreements governing our other debt could
materially adversely affect our growth, financial citith and results of operations.

A substantial amount of the Groupbs indebtedness wil!]l
to repay this indebtedness or refinance this indebtedness at maturity on favorable terms, or at all.

All the borrowings of the Group outstanding as of June 30, 2021 (excluding other long term and short term
liabilities, other than finance lease liabilities prior to giving effect to IFRS 16), as adjusted to give effect to the
Transactions, will mature prido the maturity date of the Notes.

The Groupds ability to refinance its indebtedness, on
condition at the time of any contempl at edcoulddbéatnanci n
higher interest rates than its current debt and it may be required to comply with more onerous financial and other
covenants, which could further restrict the Groupbs b
its business,ifiancial condition, results of operations and prospects and the value of the Notes. The Group cannot
assure you that it will be able to refinance its indebtedness as it comes due on commercially acceptable terms or

at all and, in connection with the refmang of its debt or otherwise, it may seek additional refinancing, dispose

of certain assets, reduce or delay capital investments, or seek to raise additional capital.

The Group is exposed to interest rate risks. Shifts in such rates may adverselyitdféebt service obligations.

The Group is exposed to the risk of fluctuations in interest rates, primarily under the Existing Term Loans. In
addition, any amounts the Group borrows under the Existing Revolving Credit Facilities will bear interest at a
floating rateS e ®eséription of Indebtedne3sAn i ncrease in the interest rates
the funds available to repay its debt and to finance its operations, capital expenditures and future business
opportunities. The Group entergad various derivative transactions to manage exposure to movements in interest

rates; however, there can be no assurance that it will be able to continue to do so at a reasonable cost. There can
be no guarantee that t he guatlppordthe Graug fpin theeffects of eateresg i e s w
rate fluctuation, or that these hedges will not limit any benefit that we might otherwise receive from favorable
movements in interest rates.

Following allegations of manipulation of LIBOR, regulat@rsd law enforcement agencies from a number of
governments and the European Union are conducting investigations into whether the banks that contribute data in
connection with the calculation of daily EURIBOR or the calculation of LIBOR may have been naginigpoir
attempting to manipulate EURIBOR and LIBOR. In addition, LIBOR, EURIBOR and other interest rates or other
types of rates and indices which are deemed to be
international regulatory reform, inading the implementation of the IOSCO Principles for Financial Market
Benchmarks (July 2013) and the new European regulation on indices used as benchmarks in financial instruments
and financial contracts or to measure the performance of investment furicls,entered into force on Ju3e,

2016. Following the implementation of any such reforms, the manner of administration of benchmarks may
change, with the result that they may perform differently than in the past, or benchmarks could be eliminated
entirely, or there could be other consequences which cannot be predicted. For example, on March 5, 2021, the UK
Financi al Co n dcCAOt) Aauntnhoournicteyd (tfh a't certain LI BOR set
immediately after December 31, 2021 or after June 802 3B , as a ppdAiAcnaunderaent( )t .h e T Hie
FCA Announcement indicates that the FCA will no longer require any panel banks to continue to submit LIBOR
beyond the date from which the panel banks have notified their departure, or to require the |@BaBenc
Association to continue to publish LIBOR on the basis of panel banks submissions beyond such dates. It follows
that all LIBOR settings will either cease to be provided by any administrator or no longer be representative
immediately after the datestseut in the FCA Announcement. The International Swaps and Derivatives
Association has further announced on March 5, 2021 that the FCA Announcement constitutes an index cessation
event under the IBOR Fallbacks Supplement and the ISDA 2020 IBOR FallbattésdPfor all LIBOR settings.

The elimination of the LIBOR benchmark or any other benchmark, changes in the manner of administration of
any benchmark, or actions by regulators or law enforcement agencies could result in changes to the manner in

—
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which a bachmark is determined, which could require an adjustment to the terms and conditions, or result in

other consequences, in respect of any debt linked to such benchmark (including, but not limited to, the Existing
Revolving Credit Facilities and/or the Exigy Term Loans having interest rates that are linked to LIBOR or
EURIBOR, as applicable). Any such change, as well as manipulative practices or the cessation thereof, may result

in a sudden or prolonged increase in reported EURIBOR or LIBOR, which cowdahnaadverse impact on the
Groupbs ability to service debt that bears interest a

Changes or uncertainty in respect of LIBOR may affect

Some of the Groupds sour c eSse @rdcripfion of thdebtegnedsreen Lbanén k e d t o
a n deséription of IndebtednedfRevolving Credit Facilities . Various interest rate b
LIBOR) are the subject of recent regulatory guidance and proposals for reform. Some reforms areftéagy

while others are still to be implemented, including the EU Benchmark Regulation (Regulation (EU) 2016/1011,

as amended). In addition, the FCA Announcement indicates that all LIBOR settings will either cease to be
provided by any administrator ao longer be representative immediately after December 31, 2021 or June 30,

2023, as applicable. These reforms and other pressures may cause such benchmarks to disappear entirely, to
perform differently than in the past (as a result of a change in métigydar otherwise), create disincentives for

market participants to continue to administer or participate in certain benchmarks or have other consequences
which cannot be predicted. Based on the foregoing, investors should in particular be aware that:

1 any of the reforms or pressures described above or any other changes to a relevant interest rate
benchmark (including LIBOR) could affect the level of the published rate, including to cause it
to be lower and/or more volatile than it would otherwise be; and

T from the cessation date of LI BOR, the rate of
funding may be determined for a period by applicabletfatlk provisions, although such
provisions, often being dependent in part upon the provision by referenke tfoffered
guotations for the LIBOR rate, may not operate as intended (depending on market circumstances
and the availability of rates information at the relevant time) and may in certain circumstances
result in the effective application of a fixed ratesed on the rate which applied in the previous
period when LIBOR was available.

More generally, any of the above matters or any other significant change to the setting or existence of LIBOR
could affect the Groupb6s alei IGrtoy ptdbs mebautr caewsr od b Ifiugalti i
a materi al adverse effect on the I|iquidity of, and t1
a | sdorhefiGroup is exposed to interest rate risks. Shifts in such rates may adverseljhadfectGr oup 6s deb
service obligationd Changes in the manner of administration of LIBOR could result in adjustments to the
conditions applicable to the Groupébdés sources of fundi
funding. No assuranagn be provided that changes will not be made to LIBOR or any other relevant benchmark

rate and/or that such benchmarks will continue to exist.

Currency fluctuations and interest rate and other hedging risks could adversely affect our financial results.

The Groupbs business is exposed to fluctuations i n c
of the Group is euro and most of the Groupds revenues
and will continue to conduct, tnaactions in currencies other than such primary transactional currencies,

particularly the U.S. dollar. A significant portion o

exchange rate between the U.S. dollar and the euro has flucsignéditantly in recent years and may continue

to fluctuate significantly in the future. The Group has historically covered a portion of our U.S. dollar cash
outflows arising on anticipated and committed obligations through the use of foreign exchamgtveder
instruments. Further, while we manage the risk of certain currency fluctuations in respect of a portion of our
existing debt and to hedge our exposure to interest rate changes in respect of indebtedness linked to interest rates,
these arrangementaay be costly and may not insulate us completely from such exposure. There can be no
guarantee that our hedging strategies will adequately protect our operating results from the effects of exchange
rate fluctuation or changes in interest rates, or thatthedges will not limit any benefit that we might otherwise
receive from favorable movements in exchange rates or interest rates.
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Disruptions in the credit and equity markets could increase the risk of default by the counterparties to its
financial instrume nt s, undrawn debt facilities and cash inves
financial position.

The Group seeks to manage the credit risks associated with its financial instruments, cash and cash equivalents

and undrawn debt facilities; noneth&dedisruptions in credit and equity markets could increase the risk that the
Groupbs counterparties could default on their obligat
to fail or otherwise be unable to meet its obligations to it,tGheoup 6s cash fl ows, result
financial condition could be adversely affected. It is not possible to predict how disruptions in the credit and equity
markets and the associated difficult economic conditions could impact our future fimeosii@n. In this regard,

the financial failures of argucemmountdagailaBle undepconsmittedo unt er
credit facilitesand (bh dver sely i mpact the Groupbés ability to acc
institutionand (ii)sust ai ned or further tightening of the credit
to access debt financing on favorable terms, or at all.

Negative changes in our credit rating and future ratings downgrades of sovereapt chay have a material
adverse effect on our financial condition.

One or more independent credit rating agencies may assign credit ratings to the Notes. The ratings may not reflect
the potential impact of all risks related to the structure, market, adalitiisk factors discussed herein and other
factors that may affect the value of the Notes. A credit rating is not a recommendation to buy, sell or hold securities
and may be subject to revision, suspension or withdrawal by the rating agency at aiotessurance can be

given that a credit rating will remain constant for any given period of time or that a credit rating will not be lowered

or withdrawn entirely by the credit rating agency if, in its judgment, circumstances in the future so warrant. A
suspension, reduction or withdrawal at any time of the credit rating assigned to the Notes by one or more of the
credit rating agencies may adversely affect the cost and terms and conditions of our financings and could adversely
affect the value and tradirgf such Notes.

A downgrade in our credit rating may negatively affec
operations and capital needs, which may affect our liquidity. It may also increase our financing costs by increasing

the interst rates of our outstanding debt or the interest rates at which it is able to refinance existing debt or incur
additional debt. There can be no assurance that the C
to the Notes, will be maintagd at existing levels.

Because the financial condition, revenues and profitability of our operating subsidiaries are closely linked to the
economies of their countries of operations, we expect that the Group as a whole will also be impacted by any
downgding in the sovereign debt rating of such countries. Any deterioration in the economic condition of the
other countries in which we operate or any ratings downgrade of sovereign debt of these countries may have a
material adverse impact on our businesmricial condition and results of operations.

The Gr o ulpal assetsanaygoecome impaired in the future, which could cause acash charge to its
earnings.

The valuations of certain of the Gr ougidiscreasesstetiies i n ¢
book value of long lived assets, including property, plant and equipment, and intangible assets. Amortizable long
lived assets must be reviewed for impairment whenever indicators of impairment existhiddizable long
lived assetsre required to be reviewed for impairment on an annual basis or more frequently whenever indicators
of impairment exist. Indicators of impairment could include, but are not limited to:
1 an nability to perform at levels that were forecasted;
1 apermanent ddine in market capitalization;
1 an implementation of restructuring plans;

1 changes in industry trends; and/or

1 unfavorable changes in our capital structure, cost of debt, interest rates or capital expenditure
levels.
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Situations such as these could resuétriimpairment that would require a material vvash charge, which could
have a material adverse effecttome Gr oupés business, financi al condi ti

A significant amount of the Gr oup deassétsahatknaywnatfemeratec onsi s
cash in the event of a voluntary or involuntary sale, and we may be required to record a significant charge to
earnings if our goodwill or intangible assets become impaired.

As of June 30, 2021, mnihlel iGrm upf rcemmsdaleidd ait3esd 1t00t. Bl a's
wer e goodwi | riliomawede othes int8ngilile aksets. Intangible assets primarily include customer
relationships, trade names, franchises and patents, software and licencesraamdartiieable intangibles. While

the Group believes that the carrying values of our intangible assets are recoverable, you should not assume that
the Group would receive any cash from the voluntary or involuntary sale of these intangible assets, Ipafticular

the Group were not continuing as an operating business. Moreover, we may be required in the future to record
additional charges to earnings if a portion of our goodwill or intangible assets become impaired. Factors that could

lead to impairment of gmwill and intangible assets include significant adverse changes in the business climate,

a deterioration in our performance or a decline in expected future cash flows. Any such charges would adversely
impact our financial results.

Risks Relating to Legishtive and Regulatory Matters

The Group is subject to significant government regulation and supervision, which could require it to make
additional expenditures or limit ourevenues and otherwise adversely affect our business, and further
regulatory changesould also adversely affect our business.

The Groupds activities as a cable televisidmandbr oadb a
international long distance telephony and mobile operator are subject to regulation andisopeywsrious

regulatory bodies, including local and national authorities in France. Such regulation and supervision, as well as
future changes in laws or regulations or in their interpretation or enforcement that affect us, our competitors or

our industy, strongly influence how we operate our business. Complying with existing and future law and
regul ations may increase our operational and admini st
difficult to implement price increases, affech e Gr oupds abil ity to introduce ne
marketing and other business practices, and/or otherwise limit our revenues. In particular, our business could be
materially and adversely affected by any changes in relevant laws uatregs (or in their interpretation)

regarding, for example, licensing requirements, access and price regulation, interconnection arrangements or the
imposition of universal service obligations, or any change in policy allowing more favorable conditiottsef

operators or increasing competition. There can be no assurance to you that the provision of our services will not

be subject to greater regulation in the future. Furthermore, a failure to comply with the applicable rules and
regulations could re#uin penalties, restrictions on our business or loss of required licenses or other adverse
consequences.

Although the regulations applicable to our business vary, such regulations may include, amongst other things:
1 price regulation for certain of theervices we offer, exit fees and cancellation charges;

1 rules governing the interconnection between different telephone networks and the
interconnection rates that we can charge and that we pay;

1 requirements that, under specified circumstances, a cabdersgatry certain broadcast stations
or obtain consent to carry a broadcast station;

1 rules for authorizations, licensing, acquisitions, renewals and transfers of licenses and franchises;
1 requirements that we provide or contribute to the provision of cartaiersal services;

1 rules and regulations relating to subscriber privacy and data protection;

1 rules and regulations relating to our networks, including universal access obligations imposed

on us, ceinstallation and cdocation obligations (including ousubmarine cable landing
stations), right of way and ownership considerations;

64



1 rules governing the copyright royalties; requirements on portability; and

1 other requirements covering a variety of operational areas such as equal employment
opportunity, emergency alert systems, disability access, technical standards, environmental
standards, city planning rules and customer service and consumer protection requirements.

The regulations applicable to our operations within the EU often derive from EU Béciihe various
Directives require EU Member States to harmonize their laws on communications and cover such issues as access,
user rights, privacy and competition. These Directives are reviewed by the EU from time to time and any changes
to them could lad to substantial changes in the way in which our business is regulated and to which we would
have to adapt.

In addition, the Group is subject to antitrust rules and regulations and is, from time to time, subject to review by
competition authorities conaging whether it holds market power in any of the market in which it operates. To
the extent that the Group is deemed by relevant competition authorities to hold significant market power, we can
be subject to various regulatory obligations, in particuldhéncontext of acquisitions subject to merger control

from competition authorities. Competition authorities may for instance require the Group (i) to grant third parties
access to our bandwidth, frequency capacity, facilities or services to distribiatevtheservices or resell our
services to end customers, or (ii) to divest certain strategic assets. Recently, in the context of the Covage
Acquisition, the Group was considered by the European Commission to have significant market power in France
on the BB market (although not holding a dominant position), and more particularly on the wholesale segment
of fibre-to-the-office networks. As a resulthe European Commission proposed a divestiture of certain assets in
Covage, leading to theéovage Dispositionf the Group is deemed to hold significant market power and becomes
subject to regulatory obligations, our business, results of operations and financial position can be materially
adversely affected.

Future regulatory changes could have a materialadsee ef f ect on t he Groupb6s busin

The Group is subject to the provisions ofCRCEe) ,French
which imposes certain general obligations on all operators and certain specific obligations on mobile operators.

The French regulatory framework applicable to operators is also subject to the analysis of the relevant markets
carried out by the AREEPOEr hwh it b c b m defibinguhg eldvaniviatkéits ( i )

in France, (ii)analyzing the marketsr identifying the companies reputed for exercising significant influence on

these markets and (iideciding whether or not to impose on these companies regulatory obligations to remedy

the effects of such influence.

The Group is not considered by ARCEPbe an operator deemed to have significant influence over a relevant
market, except over the markets for veaal termination on its fixed and mobile networks. Nevertheless, it
cannot be guaranteed that the Group, in the future, will not be ideriifi&RCEP as an operator deemed to
exercise significant power in one or more relevant markets, and that ARCEP will not therefore impose additional
regulatory obligations in this regard. For example, there can be no assurance that, in the future, pantitwdarl
context of a growth in FTTH networks, the Group may be required to grant competitors some access to its fibre
optic network, under conditions to be determined.

The Group is also subject to individual obligations imposed by ARCEP, the contehichf may change or be
clarified depending on ARCEPO&6s analysis or new deci si

§ Obligations arising from ARCEPG6s authorizatior
are detailed by the decisions but some of them still need to be elahgpated the future by
ARCEP ¢.g, the obligation to provide reasonable wholesale offer and fixed internet access for
certain zones to be identified by ARCEP as of July 1, 2023);

1 Obligations resulting from ARCEP decisions issued following disputes atlay competitors.
For example, ARCEP recently issued two decisions following disputes initiated by Bouygues
Telecom and Free, requiring XpFibre S.A.S. to amend pricing conditions of FTTH network
access contracts (ARCEP decision no. 20268RDPI of Novenber 5, 2020 and decision no.
20201498 RDPI of December 17, 2020). These decisions, as well as potential future decisions
related to disputes with competitors, shall set a reference framework pertaining to pricing
conditions of such contracts.
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Failure to omply with such obligations as well as general regulatory rules may result in sanctions from ARCEP
ranging from penalties to suspension or withdrawal of authorizations (pursuant to Articld 1 .o36he CPCE).

The Group monitors the regulations to whiths subject; however, the weight of the regulatory burden on

fel ectronicd telecommunications operator s, including
different obligations in their regard depending on the level of ownership of diteess networks and the level

of market power that may be more or less significant to or constrictive upon certain operators by virtue of changes

in the technology used for providing services. If the Group becomes subject to regulations relatively more
constrictive than its competitors, this could have a material adverse effect on its business, results of operations or
financi al position. Furthermor e, as an fdelectronico
services, the Group is swgjt to special taxes. The burden of such taxes could increase in the future due to changes

in legislation. In addition, the Group cannot guarantee that additional taxes will not be instituted in the
telecommunications industry. Any future restrictionsloret Gr oup6s abil ity to mar ket |
the way it wishes could have a material adverse effect on its business, results of operations or financial position.

The European Commi ssiono6s fADigital 8tnghe Maokepbté bag

The EU Regulation 531/2012, which initially set a rate for roaming, was further amended through the regulation
2015/2120 of 25/11/2015 to establish the conditions and the viability of a removal of retail roaming charges from
Junel 5, 2017 (fAroam | i kusagex Mordowemtaedregslatidn jnieoduces measufes relating
to finet neutralityo.

Furthermore, the roaming regulation was completed by other pieces of legislation:

1 Implementing regulation EU 2016/2286 of 18/2016 laying down detailed rules on the
application of fair use policy and on the methodology for assessing the sustainability of the
abolition of retail roaming surcharges and on the application to be submitted by a roaming
provider for the purposes dfdt assessment; and

1 Regulation UE 2017/920 of 17/05/2017 amending Regulation (EU) No 531/2012 with respect
to rules for wholesale roaming markets.

The Commi ssionbs proposals on telecommunications mar K
support the creation of Gigabit Society. The electronic communications code proposal aims to make investment

in very high capacity networks a binding objective and it also aims to promote sustainable long term competition.

It was adopted throudbirective 2018/1972 of December 11, 20&8tablishing the European Electronic
Communi cat i oEFEECOQo0,d ewh(itchhe efint er ed i nto force on Decemb

This legislation is expected to have both a positive and adverse effect on revenue generated from éhe Group
operations due to anticipated price decreases, higher operational costs and increased competition. All of these
factors may adversely affect the Groupds business, fi
together the rules on eleshic communications networks and services and aligns them with the latest
technological developments. The EECC regul aBCBs (i) el
and&EC®H) , (ii) associated f aci |l nofneworksaanddsenscesr (w)i rade s , (i
spectrum use and numbering resources, (v) access to and interconnection of electronic communications networks

and associated facilities and (vi) the protection ofesers.

It aims to:

1 Promote connectivity, accessdnd takeup of very high capacity networks by all citizens and
businesses of the EU;

1 Promote competition in the provision of electronic communication networks and services;

1 Contribute to the development of the internal market in the field of electromimaaications
networks and services, radio spectrum, and connectivity; and

1 Promote the interests of European citizens.
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The EECC has singled out citizen connectivity as a key objective for the EU, since it is instrumental in
guaranteeing freedom of expressipluralism, democracy, culture, social cohesion, and even safety. The EECC

al so adopts a broader definition of ECS ¢thwetopgubate
AOTTO services). ECS now i ncl urdseosn ail ntceormneutn i abC8d ¢ sosn ss esre
and services consisting wholly or mainly in the conveyance of signals. The EECC also provides for strategic
planning and coordination of a radio spectrum policy, as well as for effective management of radio dpectrum

Member States.

Finally, national regulation authorities are responsible for ensuring access, interconnection, and the
interoperability of services. Consequently, and under certain circumstances, they can impose on undertakings
obligations such as intavanecting networks, ensuring the interoperability of their services and granting physical
access to their infrastructure.

A public concertation was initiated on December 2019 with regard to the transposition into French national law
of the EECC. The condation covers the following topics:

1 the maximum duration of the contracts between customers and service providers,

1 framing the conditions under which bundled offers (mobile phone and plan) can be offered to
the customers,

1 the regulation of added valservices,

1 the termination conditions (to ensure that termination provisions do not carry any deterrent
effect), and

1 the conditions under which service providers who refuse to respect the provisions of the EECC
(number portability, change of operator, et@h be sanctioned.

Member States were required to enact the EECC into their national laws by December 21, 2020. On December 3,
2020, the French government was authorized by the French Parliament to issue any act necessary to enact EECC
into national lawAn ordinance was adopted on May 26, 2021 for this purpose (ordinance ne62W)2 Which
incorporated the content of the EECC in the CPCE and entered into force on May 28, 2021

The I egal status of the Group9ds entetchalemgésolirenewals. mpl ex an
The | egal status of the Groupds network is complex a
could affect the predictability of the Groupds rights

The Groupbs t el ecommenidllyamposed of the ghysiwwad mfkastrictsire @mduits,

network heaeknds, switches and radio frequency stations) in which telecommunications (mainly cable)

equi pment is installed. These componentregimed Astthee Gr o u
Group does not own certain land where such physical infrastructures are located and infrastructure is established

on public or private property, it has entered into concessions,-offay, leases or even IRUs with the owners

of the land In order to establish a substantial part of its telecommunications network and of its wireless network,

the Group has thus entered into public and private property occupancy agreements with public and private entities

or holds public property occupancgmmits. Under these agreements or permits, the Group may install its network
equipment along roads, highways, railways or canals, for example. No transfer of ownership takes place within

this framework.

Such agreements are entered into for terms thatgragtly, from 3 to 25 years. The Group does not have any

right to renewal of such agreements, although the agreements with the shortest terms generally provide for tacit
renewal . The Groupbds occupancy of ppublitpraperty isalywagsr t vy, as
precarious and subject to considerations beyond the
has entered into these agreements or that have issued permits to it can thus at any time terminate these public
propety occupancy agreements for misconduct or for reasons of public interest and some of the agreements even
exclude any compensation in such case.

If the Group fails to obtain such renewal, the company involved would be obliged, upon expiration of these
agreenents, (i)to return the site to its original condition upon the demand of the manager or owner of the public
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property involvedand/or (ii) to transfer to the latter, in certain cases for the payment of compensation and in
certain cases free of charge, @sship of the facilities established on the property involved.

If the Group loses all or part of the rights relating to its network, it could have a material adverse effect on the
business, financial position, results of operations or outlook of the Group.

The Group can only operate its business for as long as it has licenses from the relevant authorities and it may
not be able to obtain, retain or review the licenses and authorizations necessary for conducting its activities.

The Group is required to holitenses, franchises, permits and similar authorizations to own and operate the
Groupbs networks and to broadcast its signal to its
comply with applicable laws and regulations, meet certain solvexgpyirements and maintain minimum levels

of service. Should the Group fail to comply with these, it may be subject to financial penalties from the relevant
authorities and there may also be a risk that licenses could be partially or totally withdravimp®sigion of

fines and/or the withdrawal of licenses could have a material adverse effect on our results of operations and
financi al condition and prevent us from conducting t
generally granted fofixed terms and must be periodically renewed. The procedure for obtaining or renewing

these licenses can be long and costly and authorities often demand concessions or other commitments as a
condition for renewal. In addition, these licenses may not tarathble or renewable in a timely manner or at all.

In some instances, such authorizations have not been renewed at expiration, and we have operated and are
operating under either temporary operating agreements or without an authorization while negetiativeg

terms with the local franchising authorities. Should we not be able to obtain or renew the licenses needed to
operate or develop our business in a timely fashion,
compromised. In ceinan cases the Groupébés mobile licenses requi
(population coverage, sharing in certain areas, national roaming) and the Group may suffer adverse consequences

if is not able to comply with these obligations. In certainrdries, we have provided significant bank guarantees

to guarantee our performance under our licenses. If the Group is found to be in material breach of our licenses,

the guarantees may be forfeited and our licenses may be revoked.

Some of t h evitie® depang @nsobtagning or renewing licences issued by regulatory authorities,
particularly ARCEP in the telecommunications field and CSA in the audiovisual field. Under the licences

all ocated to the Group©6s s ubselvedsto @mplymgwith dertaia obligatibtser hav
(population coverage, sharing in some areas, roaming allowance). The Group is required to deploy a 3G and 4G
generation radio network adhering to certain rates of coverage for the metropolitan populatiomgdadooadi

given timetable. Within the framework of its 4G licences, if certain conditions are met, the Group will eventually

have to allow Free Mobile roaming on a portion of its 4G network. The Group will also have to provide coverage,

in conjunction with ther 800 MHz band holders and under its 2G licence, for the city centers identified under the
Awhite zonesodo pl an, and accede to reasonable request
Group will also have to accede to reasonable reqtestbow MVNOSs throughout its verligh-speed mobile

network open to the public in Metropolitan France. A failure to adhere to any one of these commitments could

put the Group at risk under its regulatory obligations and possibly expose it to pen@ésst(tal or partial
suspension or withdrawal of licence). This could have
position, results of operations or outlook of the Gro
over the future of some spectrum resources and with a view to issuing a call for applications that will enable a
reallocation of longstanding 2G and 3G frequency bands for a period of 10 years (the licences relating to which

will begin to expire in 2021), AREP has laid the ground rules for public consultation on the terms and conditions

for such reallocation in its decision no. 280884. The frequencies concerned are the frequencies in the 900 and

1800 MHz bands that were allocated to Orange, the GrouBaunghues Telecom in 2006 and 2009 fory&ars,

and the 2.1 GHz band frequencies allocated to these same three operators in 2001 and 2002 for 20 years. Some of
the existing 900, 1800 and 2100 MHz frequency licences for Metropolitan France are set tm&qiite 2022

and 2024. The terms for allocating frequencies seek to satisfy two main goals: digital regional development and
achieving fair and effective competition between operators. The call for applications procedures for the allocation

of 900, 180(and 2100 MHz band frequencies took into account the goal of ensuring fair and effective competition

in the mobile market by implementing the conditions needed to ensure that all mobile operators have fair and
equal access to spectrum. It has been apprbydte Minister responsible for electronic communications who

launched the allocation procedure in early August 2018. The licences were awarded by ARCEP on Nidjember

2018, and the frequencies are available starting March 25, 2021. On December 2Be2Rlister responsible

for electronic communications issued an order listing the zones in which the Group, along with Bouygues Telecom,
Free Mobile and Orange, shall provide access to their
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On December 15, 202B.RCEP lifted our obligation to share networks for new sites in certain deployment zones

for 900, 1800 and 2100 MHz band frequencies; this decision will be effective for the duration of the lifting of
Orangeds same obl i gat i oasis dfthafivayeardcoconbtreicticn agreemedt&ntered n t h e
into by Orange and Free Mobile on January 15, 2BF0EP decisions nos. 202@86 and 202{1485.

The acquisition of licences also represents a high cost, the timing of which varies depending dhewhen
frequencies involved are auctioned. Furthermore, this cost could rise due to strong competitive pressure in the
telecommunications field. If we fail to obtain or retain, in a timely manner, the licences necessary for performing,

continuingordevelopig our activities, the Groupbs ability to ac
to alteration. In addition, the Group may fail to be awarded the desired licences, which could have an adverse
effect on the Gr oup 6 sesuiswoEoparationsor outfookn anci al position,

The Group is subject to requirements in terms of protection of personal data and data security.
Within the context of our business activities, we must collect and process personal data.

In the EU, the European Parliameamid the European Council adopted the regulation on the protection of natural

persons with regard to the processing of personal data and on the free movement of such data, and repealing
Directive 95/ 46/ EC ( Gener &GDPRD a tAprih®/y2016.eThetGDPBRhastbeeg u | at i ¢
directly applicable in all EU member states since §8y2018, replacing Directive 95/46/EC and current national

data protection legislation in member states, and was implemented in the EEA countries with effectdaone the

date. The GDPR significantly changes the EU/EEA data protection landscape, including strengthening of
individual sé rights, stricter reqguirements on compan
substantial administrative fines. The BR also offers data subjects the option to let a privacy organization litigate

on their behalf, including collecting the potential damages. After an initial transition period, data protection
authorities across the EU have now begun using their new gsaingtipowers (in 2019, Google was fined

U 5 ndillion by the French authority (CNIL), British Airways and Marriott were provisionally fined £a#i8n

and £99million, respectively by the UK authority (ICO), and many cases are currently under investigation)

The Group does business in the hosting of data relating to the health of individuals, which subjects us to the
specific obligations provided for by the Public Health Code such as obtaining and maintaining authorization or
certification for the hosting ofuch data. If we breach our obligations or fail to adhere to the requirements
applicable to sensitive data processing, the Group may be subjected to criminal and financial penalties likely to
have a material adverse impact on our business, financialopositd results of operations.

In its judgment on Octobd , 2015 ( k reschrems Jadgmendh e @ he European Cour
overturned the decision by the European Commission that the transfer of European personal data to the United
Statesunderti@Saf e Har bor 06 framework provides an adequate | ¢
agreement negotiated by representatives of the EU and the United States have been overturned by a judgment of

the European Court of Justice of July 16, 2025¢ 3 1 1/ 18, &chremsHo )aswhiii ch coul d i mp
business and results.

In 2016, the CJEU further clarified what safeguards are required for data retention to be lawful. In the case of
Tele2 Sverige and Home Secretary v. Watson, the court amttiinat Member States cannot impose a general
obligation on providers of electronic telecommunications services to retain data, but did not ban data retention
altogether. Such retention is compatible with EU law if deployed against specific targets &efigus crime.

Retention measures must be necessary and proportionate regarding the categories of data to be retained, the means
of communication affected, the persons concerned and the chosen duration of retention. Furthermore, national

a ut h or dedstio¢he rdtairmed data must be conditional and meet certain data protection safeguards. New data
retention rules are currently being discussed at an EU level in response to this decision.

In the case of Breyer, the CJEU concluded that Internet Praaddoésses may constitute personal data where

the individual concerned can be identified, even where a third party must obtain additional data for the
identification to take place. The CJEU also held that website operators may rely on a legitimateastelegéal

basis when retaining and using their visitorsdéd persor
it follows that online media service providers can | a
interest,rather than just for the purposes previously outlined in the invalidated Data Retention Directive. Thus,

the grounds justifying data retention have become broader.
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The French legal framework for data protection has been gradually brought in line withRtkeaad the Police

and Justice Directive. The French Data Protection Law of JaBua878 (Law no. 74.7), was amended by Law

no. 2018493 of June0, 2018 and its implementing decree, and by decre20i®:687 of Augustl, 2018. Such

Law was rewritterand made consistent with GDPR by Order no. 20285 of Decembet2, 2018. Finally, a

new decree implementing the Law, no. 235 of May29, 2019 came into force on June 1, 2019. The French
legal framework for data protection has now been stabilisathpibses obligations on companies processing
personal data in the context of the activities of an establishment in France concerning the conditions in which such
a company may process personal data of individuals, the obtaining of their consent withoespdcprocessing
(especially for the use of cookies) and carrying out the necessary measures for disclosure and transfer of data
outside of the EU. Any breach of these obligations may lead to criminal and administrative financial penalties
against us ahdamage to our reputation.

On June28, 2019, the French data protection authority (CNIL) announced new guidelines on the use of cookies

for direct marketing purposes (online targeted adver
placcc ooki es on usersd6 devices. To assist companies in
draft recommendation on cookies on January 14, 2020 and the new legal regime applicable in France regarding
cookies should be stabilised by the end @@

Regardless of the measures we adopt to protect the confidentiality, security of data and respect the rights of the
people whose data we process, there remains the risk of possible attacks or breaches of data processing systems,
which could give rised penalties and damage our reputation. The Group could be compelled to incur additional
costs in order to protect against these risks or to mitigate the consequences thereof, which could in turn have a
material adverse impact on our business, financiatiposresults of operations or outlook. Furthermore, any loss

of confidence on the part of our customers as a result of such events could lead to a significant decline in sales
and have a material adverse impact on our business, financial position@tslaegperations.

The Groupds business may suffer if it cannot conti nue
which our business depends or if it is subject to claims of intellectual property infringement.

The Group relies primarilyrocopyright, trademark and trade secret laws and licenses and other agreements with
our employees, customers, suppliers and other parties to establish and maintain our intellectual property rights in
content, technology and products and services usedtiucbour businesses. However, our intellectual property
rights or those of our licensors could be challenged or invalidated, we could have difficulty protecting or obtaining
such rights or the rights may not be sufficient to permit us to take advanthgsioéss opportunities, which

could result in costly redesign efforts, discontinuance of certain product and service offerings or other competitive
harm.

The Group has received, and may receive in the future, claims of infringement or misappropriatioh@& r par t i es
proprietary rights, particularly creative rights with respect to broadcasted programs. In addition to claims relating

to broadcasts on channels which the Group owns, it may be subject to intellectual property infringement claims

with respecto programs broadcast on the other channels, including foreign channels that it carries. Moreover, the
telecommunications industry is characterized by a high concentration of intellectual property rights, which
increases the risk of litigation resultingpin our activities upon the grounds of prior rights of third parties.
Therefore, the Group is particularly exp®dedGroapo t he r
may be subject to intellectuatblsp.rioperty infringement

Any such claims may require the Group to initiate or defend protracted and costly litigation, regardless of the

merits of these claims. Successful challenges to our rights to intellectual property or claims of infringement of a

t hi rd pebectualypdopertyi could require the Group to enter into royalty or licensing agreements on
unfavorable terms, incur substantial monetary liability or be temporarily or permanently prohibited from further

use of the intellectual property in question. Ttsild require the Group to change our business practices and
l'imit the Groupds ability to provide our customers Wwi
claims of intellectual property infringement are without merit, defending aghastaims can be time consuming

and costly and may divert managementdés attention and
to effectively protect certain important elements of our intellectual property rights and of our technailogy co

have a material adverse effect on our activities, financial position, results of operations or outlook.
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The Group may be subject to intellectual property inf

The Group may be the targetofsaa | | ed fApalteotr ¢ fr ®tplresadc ti{ioc iarsg fienmotni t i e s 0
as their core business the acquisition of patents and licences, without actively producing goods or providing
services, and commonly litigate alleging that such patents or licences have begednffihe Group cannot

exclude the possibility of risk from contentious claims from patent trolls, which could have a material adverse
effect on the Groupdbs business activities, financi al

The Group faces risks arising &m the outcome of various legal, administrative and regulatory proceedings.

In the ordinary course of business, we become party to litigation and other legal proceedings, including
administrative and regulatory proceedings, and may be subjected to iatiestigand audits. Some of the
proceedings against us may involve claims for considerable amounts and may require that our general
management devote time to addressing such issues, to the detriment of managing the business. In addition, such
proceedings maresult in substantial damages and/or may impair our reputation, which may result in a decline in
the demand for our services which could have a material adverse effect on our business. The outcome of these
proceedings and claims could have a materiadesdveffect on our financial position, our results of operations or

our cash flows during the years when such disputes are decided or the sums potentially involved in them are paid.
The Group may also be exposed to proceedings that could involve ourriddapdistributor partners, as well as

other telecommunications operators which are so exposed.

The Group is currently involved in aBusinesswtftheGradp di sput
Legal Proceedings . The cost s ttheaetlawsnigsyare onty sacrbied wHem ibigstmore likely than

not that a liability, resulting from past events, will be incurred and the amount of that liability can be quantified

or estimated within a reasonable range. The amount of the provisions reiodtteetdnaudited Interim Financial
Statements of the Group as of Jun enilldmintheagy@date,ibasedr e s p e c
on a case by case assessment of the risk level of each individual lawsuit, and events arising during the course of

|l egal proceedings may require a reassessment of this
advicee of legal counsel and on our estimate of the probable settlement amounts that are expected to be incurred,

if such a settlement would be agreed by both parties. Any increase in the frequency or size of such claims could
have a material adverse effect air profitability and cash flows and could have a material adverse effect on its
business, results of operations and financial position.

The Group is subject to risk or litigation in the event of defective software or a claim by a third party as to
softwareownership.

In contrast to more traditional licences of standardc(sol | ed #Aproprietaryo) softwar
soft wabBe) (afr e generally permitted by the Ilicensor to
source code. Such brodgdhts (such as in the GNU General Public Licence) are usually subject to the requirement

that users not place any additional restrictions on access to the source code in any onward distribution of the
software, and that such onward licensing be on tiggnatt licence terms.

OSS is commonly viewed as having two major risks. First, the OSS licence usually also covers onward
distributions of derivative works (based on the original OSS), with the result that proprietary software integrated

with the OSS becosms fii nfectedd and the entire integrated sof
components) is covered by the OSS licence. One notable result of this is that the publisher or distributor of the
derivative work would have to make available the sowmae of the entire work, including the proprietary
software portions. The second commonly viewed risk is
contractual warranties.

As a result, the Group would bear the risks in the event of deféttsany OSS that the Group utilizes in its

products and services without necessarily having any contractual recourse. Further, if the Group integrates OSS

into any of the software that it publishes or distributes, then the use by the Group of OSS weald imapact

on the ownership of the intellectual property in such software, particularly in terms of exclusivity, as the refusal

to disclose any modifications made could be characterized as an infringement of the OSS licence. Moreover, the
Group cannot te out any risk of a request for disclosure or the request by a third party to access the modifications

of the source code performed on such software. This s
business, financial position, resuttsoperations or outlook.
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The introduction into French law of a class action open to consumer protection associations could increase
the exposure of the Group to material litigation.

As of Octoberl, 2014, French law allows consumers to join a class abtiemght by a consumer protection

association in order to obtain compensation for property damage suffered by virtue of the activity of consumption.
Considering the B2C activities of the Group, in the event of a challenge by consumers pertaining gutite pro

or services offered by the Group, the Group could be faced, as could all operators in the industry, with possible

class actions joining numerous customers desiring to obtain compensation for possible harm. Under such
circumstance, if damages or proited practices are proven or even merely alleged the Group could face
significant amounts in cl ai ms. Mor eover, such actions

The Group may have exposure to greater than expected tax liabilities resulting from tautdis, tax audits,
adverse decisions by tax authorities or changes in tax treaties, laws, regulations or the interpretations thereof.

The tax laws and regulations in France may be subject to change and there may be changes in the content as well
as in theinterpretation and enforcement of tax law. As a result, the Group may face increases in taxes payable if
tax rates increase, or if tax laws and regulations are modified by the competent authorities in an adverse manner.
In addition, the tax authorities France periodically examine our activities. Any change in local or international

tax rul es, for example prompted by the implementatio
Profits Shifting (a global initiative to improve the fairness and nitie@f tax systems), or new challenges by tax
authorities, may have an adverse effect on the Group
also affect the return on an investor s Otaxiraesandtaxment i r
relief.

The Group has structured its commercial and financial activities in compliance with various regulatory obligations

to which it is subject, as well as in line with our commercial and financial objectives. Significant judgment is
required in determining our tax positions, including, amongst others, corporate income tax and value added tax

( VATO ) . In the ordinary course of business, there ar¢
uncertain. To the extent that the laavsd regulations of the various countries in which our companies are located

or operate do not establish clear or definitive provisions, the tax treatment applied to our activities or-our intra
group reorganizations is sometimes based on interpretatidhe applicable tax regulations. The Group cannot
guarantee that such interpretations will not be called into question by the competent tax administrations, which
could have a material adverse effect on the financial position or results of our operati@ngédvierally, any

breach of the tax regulations and laws of the countries in which our companies are located or operate could result
in adjustments or the payment of late fees, fines or penaltiesFrEimeh tax authorities have reassessed the
applicationof VAT rates on certain mulplay offerings for fiscal years 2013 to 2016. The Group is disputing all

of the proposed reassessments and has initiated appeals and dispute proceedings, which are at different stages for
each of the years subject to reassesgsFor mor e ®Businesd of the Grogpeegal Proceedings

Tax Audite .

In addition, tax laws and regulations could change and could be subject to changes in their interpretation and in
the application thereof. In particular, in the current maconomic environment, governmental authorities could
decide to increase tax rates, to eliminate existing tax exemptions, to expand tax bases, or to introduce new taxes.
As a result, we could undergo an increase in our tax burden if tax rates riseg@siatien or the interpretation

thereof by the administration changes.

In particular, the Group is exposed to the risk of a further increase in the VAT (and / or sectorial taxes such as
turnover taxes on electronic communications operators) and might radiid to pass along such increase, in full

or in part, through subscription prices, and this would then have a negative impact on overall revenue. Furthermore,

any such increase in subscription prices would expose the Group to a risk of an increaseatefnom of its

existing subscribers and could limit the recruitment of new subscribers. Any such occurrence could have a material

i mpact on the Groupds business, financial condition a

The future results of operations of the Grpu French tax rules, tax audits or litigation and possible intra
group reorganizations could limit the ability of the Group to make use of its tax losses and could thus reduce
its net cash position.

The Group has significant tax losses. The ability tocotifely make use of such losses will depend on a

combination of factors, including (i) the ability to earn tax profits and the degree of matching between the level
of such profits realized and the level of the losses, (ii) the general limitation undeh Fagrlaw pursuant to
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which the percentage of carry forward tax losses that can be used to offset the portion of taxable profit exceeding
Gl million is Iimted to 50% as well as certain more
(iii) the consequences of present or future tax disputes or audits and (iv) possible changes in applicable laws and
regulations.

The impact of these factors could increase the tax burden of the Group and thus have an adverse effect on its cash
position,the effective tax rate, the financial position and the results of operations of the Group.

French tax rules could limit the ability of the Group to deduct interest for tax purposes, thus reducing the net
cash position of the Group.

As a general rule, purant to Article 39,11° of the French Tax Code&C¢de général des impdts FTGD ) ,

expenses incurred by a French company are deductible provided, among other conditions, that (i) they are incurred

in its direct corporate interest and (ii) they corresporattoal and justified expenses. In this respect, French case

|l aw has developed the concept of fabnor mal act of man
French company in relation with transactions that are not aligned with its directaterprderest are not tax

deductible.

Given the complex intragroup transactions within the Group, the risk that the French Tax Authorities might try to
challenge the deductibility of interest expenses resulting from intragroup finaneiggiferest egenses on an
intragroup loan), considering that such transactions (i) are not performed in the direct corporate interest of the
French company of the Group at the level of which these interest expenses are incurred or (ii) have not been set
at ar md&anditiors,rcgnhohbe excluded.

Under Article 39.1.3° of the FTC, the deduction of interest paid by a French company to lenders who are direct
shareholders of such company but are not related parties to such company within the meaning of Article 39.12 of
the FTC, is subject to the conditions that (i) the share capital of the borrowing company is fully guadd(ii)

the interest rate on the corresponding loans does not exceed a rate equal to the annual average rate of floating rate
loans granted by finaial establishments for a minimum term of two years (1.18% with respect to periods closed

on August 31, 2021). By exception, pursuant to Article 242) bf the FTC, the deductibility of interest paid on

loans granted by a related party within the meguihArticle 39.12 of the FTC is deductible within the limit of

the interest that would have resulted from the application of the maximum tax rate computed as per Article 39, 1

3° of the FTC, or, if higher, from the rate that the borrower could have ebtfiom independent financial
establishments in similar conditions.

Pursuant to Article 39.12 of the FTC, two entities will be regarded as related if (i) one of the entities holds directly
or indirectly the majority ctalyexerbises thretpbwerrof deasibriinthad s s h a
entity or (ii) both entities are placed under the conditions defined in (i) to the control of a same third entity.

In both of the above mentioned cases of interest and deductibility limitatiordauuttibleexpenses might be
recharacterized as constructive dividends pursuant to Articletl€€ of the FTC, which may be subject to the
withholding tax set out under Article 118s, 2 of the FTC, at a rate of (i) 26.5% for payments benefiting legal
persons Wo are not French tax residents for fiscal years beginning January 1, 2021 (such rate will be lowered to
25% for fiscal years beginning January 1, 2022) or (ii) 75% for payments made-gooperative jurisdictions

within the meaning of Article 238 A of the FTC other than those mentioned in 2° diof the same Article

2380 A, subject in any case to the more favorable provisions of an applicable double tax treaty.

The French Finance Law for 2020 introduced new Articles 205 B, 205 C and 205 D ifi@hen forder to

implement under French tax law the provisions of the Council Directive (EU) 2017/952 of May 29, 2017 (the
PATAD20) on hybrid mismatches. These new rules aim at
fiHybrid Mismatch Rulesd )  aplyds fram fiscal years starting on or after January 1, 2020.

In substance, hybrid mismatches may result from the difference in the CIT tax treatment of (i) financial

instruments, (ii) entities or (iii) payment attribution rules between two countrieb. @ffierences may result in

either:

deduction for tax purposes in one country (the
the other (the payeeds jurisdiction); or
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ii A deduction in both countries.€., in the jurisdiction in whiclthe payment has its source and in the
investorodos jurisdiction).

The Hybrid Mismatch Rules provide for neutralization mechanisms of these mismatches which broadly lead to
either (i) a nordeduction of payments or (ii) an inclusion in the taxable incomieesit payments.

In practice, the Hybrid Mismatch Rules may concern any type of expenditure (including financial expenses) but
shall only apply if a mismatch outcome arises either (i) between associated enterprises or (ii) under a structured
arrangement (i.ean arrangement involving a hybrid mismatch where the mismatch outcome is priced into the
terms of the arrangement or an arrangement that has been designed to produce a hybrid mismatch outcome). For
the purposes of these rules, an associated enteipdgéerent from a related party within the meaning of Article

39.12 of the FTC and means:

1 an entity in which the taxpayer (i) holds directly or indirectly a participation in terms of voting
rights or capital ownership of 50% or more or (i) is entitleddoeive 50% or more of the
profits of that entity;

1 aperson which (i) holds directly or indirectly a participation in terms of voting rights or capital
ownership in a taxpayer of 50% or more or (ii) is entitled to receive 50% or more of the profits
of thetaxpayer;

1 ataxpayer in which a person, who holds directly or indirectly a participation of 50% or more of
the taxpayerés voting rights or capital, also
or capital;

1 an entity that is part of the samensolidated group for financial accounting purposes as the
taxpayer;

1 an enterprise in which the taxpayer has a significant influence in the management or an
enterprise that has a significant influence in the management of the taxpayer.

Pursuant to Articl212bisof the FTC, subject to certain exceptions and safeharbour clauses, net financial charges,

which are defined as the portion of financial charges exceeding financial income, accrued by companies that are
subject to French corporate income tax, withdistinction between thirgarty debts and relatgehrty debts are
deductible from their taxable result only wup to a ma
adjusted on grorata temporisbasis for fiscal years which do no last twelwenths) and (i) 30% of the
companyb6s result before interest, taxes JaxBBRTWA®)Xi ati on
generated i n t he30%BBIT®A lfinmitationadl) .y ear (t he

By exception, subject to certain exceptions aafélsarbour clauses, where the average amount of the related

party debts of a company within the meaning of Article 39.12 of the FTC during a fiscal year exceeds in respect

of that fiscal year one and a half times the amount of its ecfoitygl¢ propref net financial expenses borne by

such company are deductible for a portion of their amount up to the higher of (i) 30% of its Tax EBITDA and (ii)

03 million multiplied by a r a-telated party dehtd incteasedpyA)5xth he av e
companyb6s equity (assessed either at the beginning o
average amount of all sums borrowed by or made available to the company during said year. The balance of net
financial expenses is deductilfta a portion of their amount up to the highest of (i) 10% of its Tax EBITDA and

(ii) Gl million multiplied by a rpartydebt excepdirgll.5xttte ( A) t
companyo6s equity ( assess e dosirgiddtehoéthe figcal yearhdévided bygB)thei ng o
average amount of all sums borrowed by or made available to the company during said fiscal year

Under Article 223 Bbis of the FTC, the above mentioned limitations apply, mutatis mutandis, to companies that
belong to French tagonsolidated groups with respect to amounts made available by lenders outside such group.

Finally, pursuant to Articl e 22AneRlenertCharassg FTWhdémgenlee
shares of a target company are pased from a seller by a company controlled directly or indirectly by such

seller (or placed under common control with the seller), and the target company and the acquiring company
become members of the same Frenchctanxsolidated group, a portion of timerest incurred by the French tax
consolidated group in respect of a fiscal year is considered agdemtuetible and is therefore added back to the
tax-consolidated income. This adbdick of financial costs is applicable over a maximum period of ninal fisc
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years (including the acquisitionés fiscal year) unl es
(other than as a result of a merger with a company of the tax group to which the acquiring company belongs).

If the limitation applies, th amount to be added back for each fiscal year is computed as follows:

Purchase price of the share

Non-deductible interest _ Interest expenses deducted from the ta
expenses - groupbs taxabl X Average amount of the tax
groupobs dc¢
The aboveme nt i oned tax rules may | imit the Groupds abil
indebtedness incurred in France and, as a consequen
adversely affect the Gr ouandfmandiaucenditioa ansl reduceette cdsh flow of o p
available to service the Groupbs indebtedness.

Ri sks Relating to the Groupds Employees and Managemel
Parties

The Groupbs empl oyees mbheyimgropg acfvidies,whichroduld ltaonritslbwsiness.or o't

Given the size of the Group, it is likely to be exposed to instances of employee fraud, including, but not limited
to, payroll fraud, falsification of expense claims, thefts of cash, assets orditallproperty, false accounting

and other misconduct. I ndividual employees may al so a
or deliberately violate applicable law, including competition laws and regulations, by engaging in prohibited
activities such as price fixing or colluding with <cor

policies. In addition, because the Group delegates a number of operational responsibilities to its subsidiaries and
the Groupobesr $ ocatlaimanawt onomy regarding the managemen
it may face an increased likelihood of the risks described above occurring. The Group also subcontracts, through
ACS, ATS and certain other Group entities, certaihdfe Gr oup6és mai ntenance, custo
and other activities to third party suppliers acting
employees of these suppliers might also expose us to claims and/or may have a detriméntmpact on t he
brand and reputation. I n addition, because we del ega
subsidiaries and the Groupébés | ocal managers retain su
operatiams in their markets, it may face an increased likelihood of the risks described above occurring.

The Groupds relations with its employees could be aff

The Group operates in highly competitive and changiagkets, which requires us to constantly adapt, anticipate
and adopt new measures in order to preserve our competitiveness and efficiency. This leads to regular changes in

the Groupbés organizational struct ur eyeesrtadbe fiepiderimt i ons ,
responding to such <changes. This process requires m
objectives. As a result, the Groupbdbs business <could
employees, staff pr esent ati ve bodies or uni ons. The Groupds

employees, staff representative bodies and unions is crucial to the success of our various projects. Therefore, we
must continuously consult with staff representative®iider to ensure the success of our current and future
projects, which may delay the completion of certain projects. Furthermore, projects (including the 2025 Strategic
Plan) may be poorly received by employees and lead to a deterioration in labonselatiacch could, in turn,

lead to declines in productivity and possible labor disp@tes 6trikes, disruptions), which could have a material
adverse effect on our business, financial condition and results of operations.

In addition, planned decisionsaypnot be well received by employees and may lead to a deterioration of the social
climate, causing decreases in productivity and potential social conflicts (work interruptions, disruptions, etc.).
Such situations could have a material adverse effecteobusiness, financial situation and operational results of
the Group.
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The loss of certain key executives and personnel, failure to apply the necessary managerial and operational
resources to our growing business or failure to sustain a good working reteiip with employee
representatives, including workersé unions, could har

The Group depends on the continued contributions of our senior management and other key personnel and, in
particular, Patrick Drahi, who is the founder of the Altice@pe Group.

There can be no assurance that we will be successful in retaining their services or that we would be successful in
hiring and training suitable replacements without undue costs or delays. As a result, the loss of the support of our
founder andtontrolling shareholder (including the allocation of his time to any other business interests) or any of

these key executives and employees could cause disruptions in our business operations, which could materially
adversely affect our business, finanaahdition and results of operations. Any failure to apply the necessary
managerial and operational resources to our growing business and any weaknesses in our operational and financial
systems or manageri al contr ol s biityt preduce relablaufinendal may i r
statements and may adversely affect our business, financial condition and results of operations.

In our business, we rely on sales forces and call center employees to interface with the major part of our customers.
Therr reliability is key, as is our relationship with employee representatives. Some of our employees currently
belong to organized unions and works councils, and there can be no assurance that more employees will not form
or join unions in the future. An inease in the number of our unionized employees could lead to an increased
likelihood of strikes, work stoppages and other industrial actions. In addition, we also face the risk of strikes called
by employees of our key suppliers of materials or servicegkhsas our installation providers, which could result

in interruptions in the performance of our services. The Group cannot predict the extent to which future labor
disputes or disturbance could disrupt our operations, cause reputational or financiad heake it more difficult

to operate our businesses.

The interests of the Companyds controlling sharehol d
Notes.

The interests of the controlling shareholders of the Company, in certain circumstaagesynflict with your

interests as holders of the Notes. Following the consummation of thePTiakde Transaction, and on the date

of this Notice, Next Private owns 100% of New Altice Europe B.V. and indirectly 92.76% shénesGafmpany.

When businss opportunities, or risks and risk allocation arise, the interests of our controlling shareholder may be

di fferent from, or in conflict with, the Groupds int
allocate certain of their risks thé Company or the Group and the Company cannot assure you that our controlling
shareholder will permit the Group to pursue certain business opportunities.

As a result of its controlling position, Next Private has, directly or indirectly, the power, artte@rghings, to

affect the Groupds | e gtaday aperadions; aspvélltasthe alslity toelect andchangen d d a
the Groupdbs management and to approve any other chani
change of sttaegy or management adversely affecting the Grol
effect on the Companyds abilities to meet its obligat
has, directly or indirectly, the power to ¢om o | the Groupds ability to enter
prevent any transaction that requires the approval of shareholders, regardless of whether holders of the Notes
believe that any such transactions are in their own best interests. Fgl@xanon controlling shareholder could

exercise such power to cause us to incur additional indebtedness or sell certain material assets, in each case, so

l ong as the Groupds debt instruments and thmal I nterc
indebtedness would increase the Groupbs debt service
Groupbs ability to generate revenues, each of which c

Furthermore, Next Private and its ottsibsidiaries also have substantial indebtedness. To the extent permitted
by the Indenture and other agreements governing the indebtedness of the Group, the Board of Directors of the
Company may vote to distribute cash to its shareholders to allow thesrvioe and repay such indebtedness or

for other purposes.

Possible labor conflicts could disrupt our activities, affect our image or make the operation of our facilities
more costly.

In the year ended Decemtit, 2020, we had on average approximatel334 employees, some of whom are
union members. The Group may have to negotiate at length with unions and works councils, and may suffer strikes,
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labor conflicts, work stoppages and other labor action, and it may also encounter difficulties in attratting a
keeping staff due to local or general strikes. Strikes and other labor action, as well as the negotiating of new
collective bargaining agreements or wage negotiations, could disrupt our activities and have a material adverse
effect on our business, finaial position and results of operations.

The Group is active in very competitive markets that are constantly evolving, thus requiring its constant adaptation
to, anticipation and adoption of new operational practices and technologies to preserve itgicengss and

our efficiency. This entails regular changes in organizations, which requires adaptation on the part of the human
resources involved. In particular, this process demands an ability to mobilize skills and motivate and orient teams

towardouo bj ecti ves. As a result, the Groupbs activities
relations with our employees, staff representative
entities would have to consultein staff representative bodies, or will have to do so, in order to successfully

execute the Groupébés current and future projects, whi

The Group also faces the risk of strikes called by empkyé our main suppliers of equipment or services, as
well as our facility providers, the latter generally organized in regional unions, which could lead to interruptions
in our services. The Group cannot guarantee that labor conflicts or difficultiesining our staff will not have

a material adverse effect our business and, potentially, our results of operations and our financial position.

The Group has undertaken a simplification of its organization and implemented certain operating synergies
measues. This transformation plan involves numerous situations of internal mobility, which may result in
employee dissatisfaction or loss of personnel. In addition, from time to time, the Group has optimized its
workforce and executed a voluntary retiremenngléaken up by a significant number of employees, including
most recently with respect to its media business.

There can be no assurance that these measures will generate the expected efficiencies or benefits. As a result of

these initiatives, there can b guarantee that the Group will not experience employee dissatisfaction or
personnel loss in the future.
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CAPITALIZATION

The following table and the notes thereto sets forth
and cash equivalentnd total financial debt as of June 30, 2021, on an actual basis and (ii) as adjusted to give
effect to the Transactions as if such transactions had occurred on June 30, 2021. Each of Altice Finco France,
SportCoTV (Altice TV), Hivory and XpFibre Holdingas been designated as an Unrestricted Subsidiary by the
Company under the agreements, instruments and indent
designated as an Unrestricted Subsidiary under the Indenture (and therefore will not ketswjgoof the

covenants set forth therein). XpFibre Holding (along with its subsidiaries) is accounted for as a joint venture and

is therefore consolidated using the equity method in the Historical Consolidated Financial Information as a result
ofwhichi t i s not included in the Groupébés cash and cash e
as adjusted amounts are estimates and may not accurately reflect the amounts outstanding upon completion of the
Transactions. As adjusted amounts masy from the estimated amounts depending on several factors, including,

among other things, changes in the exchange rate for dollars and euro and timing of the completion of the
Transactions. Unless expressly specified, the as adjusted amounts do reffegit/éo any other adjustments,

including in connection with SummargdRederd Developneiitss @¢t i ons
fiManagement 6s Discussion and Anal ysi s 0&dstBa#anae 8heeti a | Co
Date Events.

This table shoul d b eSummeagdheiTmansactomsj Maiica g eome matidtsh [Ohi scuss
Analysis of Financial Condition and Results of Operatipri®escription of Indebtedne3s and t he fi nan
statements and notes thereto.

Theamountssétor t h bel ow are based on an excdli#age rate as o

June 30, 2021
As adjusted for the

Actual Transactions
(in millions of euros)
Cash and cash equivalefs..............ccocvrveriereneennns 361 346
Financial debt of the Restricted Groug?:
NOTESD) et o 2,532
Existing Senior Secured Nof@s................c.coeevnnee. 10,814 8,866
Existing Term Loan® ...............c.cccevee... 7,023 7,023
Existing Revolving Credit Facilitié3......... 337 337
Finance Leases and other liabilitfés 170 170
Total third -party financial debt of the Restricted
Group®) e, 18,343 18,927
Exchange rate effect of derivative instruments on th
party financial debt of the Restricted Grép........ 143 143
Total third -party financial debt of the Restricted
Group (after currency impact of derivative
INSrUMENtS)® ... 18,486 19,070
Third-party financial debt of Altice Finco France.... 3,350 3,350
Total consolidated third-party financial debt of the
(€] (01U o TR 21,836 22,420
1) As of June 30, 2021, the total consolidated cash and cash equivalents of the Group (excluding Hivory whose assets have been
classified as held for sale as per the provisions of IFRS 5 since March 31, 2021 in connection with the Hivory Tramskitteon) a
Restricted Group were 0371 million and 0361 million, respecti
(which is included under assets held for sale in the Condensed Interim Consolidated Financial Statements), at Altiaadéinco Fr
(which was nil) and Altice TV (amounting to 010 milédion). As
in connection with the Transactions.
2) As adjusted amount reflects the euro equivalent aggregate principal amount of the Notes.
3) Actual amount reflects (i) an aggregate principal amount of !
Secured Notes outstandingas ofdun3 0, 2021, (ii) an aggregate principal amount
of Existing 2027 Senior Secured Dollar Notes outstaiondi ng as o
of Existing 2027 Senior Securedii&Notes outstanding as of June 30, 2021, (iii) an aggregate principal amount of $1,100 million
(u928 million equivalent) of Existing 2028 Senior Sédécured Dol
amount of 01, Oifig@028Sehidr Beouned Bufo N&tes busstanding as of June 30, 2021 and an aggregate principal
amount of (G550 million of Existing January 2025 Senipabr Secur e

amount of 050 AgFebruary 2025 BeniorfSectirediNestas butstanding as of June 30, 2021, (v) an aggregate principal
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(©)

®)

(6)

@)

®)

(©)

amount of $475 million (0401 million equivalent) of Existing
30, 2021 and an aggregate pricip amount o f Existh@Januani 2029 Bemior Secdired Euro Notestanding as

of June 30, 2021 and (vi) an aggregate pr i Bxistinglay2028Savount of $2
Secured Dollar Notesutstandinpps of June 30, 2021 and an aggExstnglulg203®r i nci pal
Senior Secured EuroNotesut st andi ng as of June 30, 2021. As adjusted amoun
million equivalent) aggregate primel amount of Existing 2026 Senior Secured Notes with a portion of the proceeds of the Notes.

As of June 30, 2021, an aggregate principal amount ig§ $5, 876 1
were outstanding under tliisting Term Loans Agreement.

As of June 30, 2021, the Group had access to revolving credit facilities under the Existing Revolving Credit Facilities of up
01,035 million (which was drawn i n an aampoligudity needs nai®efBy mi | | i on
operating cash flow generation. Actual amount reflects amount drawn under the Existing Revolving Credit Facilities 89,0f June

2021.As of August 31, 2021 anBleptember 23021, the total amount outstanding under thetiExgjgkevolving Credit Facilities

wasi 457 mi BB a&n npraspdttivetyn

These amounts do not give effect to IFRS 16. The Group adopted IFRS 16 using the modified retrospective method of adoption

with the date of initial application of Jamyal, 2019. See note 1.2.1 and note 1.2.3 to the 2020 Financial Statements and 2019
Financial Statements, respectively. As of June 30miidch021 (afte
Other liabilities mainly include ()ndebt edness of the Groupds media sub(sti2di ari es,
milion)and commerci al paper ( Gtdr@ portioniof deferrechcpnsideratibn dueé to cejtaintmmarity | o n g
shareholders in certain of our sittiaries. As ofAugust 31, 2021 an8eptember 2, 2021, the liabilities relating to commercial
paperamounted® 1 2 9 mi U L @ndlion, respettively

Excludes (i) customer deposits of (18 8 depusilsbyicustome(soehtingsseti ch G2 9
top boxes and broadband routers, repayable when customers return such devices in good functioning order at the end of their
contracts, (ii) securiti z-haance sheetharmset recéivalde@uitizatiomiadility fooannetand t he
amount of (484 million, (iii) reverse factoring | iFRBbrel i ti es of
to Vilorex, a s u b s Pedpetaal SubomlihatedsNIbes )S u@ z d (tiGndl }easdi fpleilities prior to the

application of IFRS 16. The proceeds of the Perpetual Subordinated Notes have been earmarked for financing the cdnstruction o
plugs in towns | ocat e dSymndicat IBtérddmRrEuRAEde daPérishédest hRearrni sh upbo u(r | 6 El ect r
Réseaux de Communicatjoithe Perpetual Subordinated Notes bear interest at 7.0% per annum. Interest is capitalized. The total
financi al l'iabilities under the Per pet nad0 28Rt excluding acartee d Not es
interest).

Reflects the difference in notional amount of derivatives due from counterparty denominated in U.S. dollar convertbdseduro
on the exchange rate as of the balance sheet date and the notional amerdesivatives due to counterparty in euros, as
disclosed in note 15 of the Unaudited Interim Financial Statements.

Does not include amounts incurred by the Unrestricted Subsidiaries, including (i) Altice Finco France, which incurred certain
indebtednss in connection with the Talér i vat e Transaction in the principal amount
access to a senior revolving facility of wup to 0u30@million (
2021) and(ii) XpFibre Holding (formerly known as SFR FTTH Network Holding S.A.S.) and XpFibre S.A.S. (formerly known

as SFR FTTH S.A.S.) under the 2020 XpFibre Network Facilities Agreement and the 2019 XpFibre Senior Facilities Agreement,

as amended by the 2021 Kpre SFA Amendment, respectively. XpFibre Holding (and its subsidiaries) is accounted for as a joint

venture and is therefore consolidated using the equity method in the Historical Consolidated Financial Informationt @ a resul

whichits financialdebt s not i ncluded in theMamédégemanti @n BiescisossibnabodeAn
Condition and Results of Operati@énBasis of PresentatiénUnrestricted Perimet&r f or mor e i nf or mati on
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INDUSTRY, COMPETITIO N AND MARKET OVERVIEW
Industry Overview

The French telecommunications market is the third largest in EuBmede: Paul Budde Communication Pty
Ltd, www.budde.com.au; Frangeelecoms, Mobile and Broadbah&tatistics and Analyses, Octok2019,
with revenues ofapproi mat el y 0 3 5 . Sburde:i ARCER While therGroRplogetateg in all segments
of the French telecommunications market, its activity focuses on-liixedseryhigh-speed internet, payV,
mobile and nexgeneration B2B services (advanced dataises, IP VPN, hosting and cloud services).

France is one of the largest European fikiad high-speed internet markets, with nearly 30.9 million fistiee
subscriptions as of March 31, 2028of{rce: ARCEPR Higher bandwidth is becoming increasingly onant for

B2C. While only 51% of broadband lines were vaigh-speed lines as of March 31, 2021, in France, access to
very high speed internet continues to rapidly increase with a 11% increase in very high speed subscriptions over
the twelve months endirMarch 31, 2021ource: ARCER As of March 31, 2021, 11.4 million subscribers had
access to verhigh-speed optical FTTHSource: ARCER

In the mobile market, the total number of SIM cards (excluding M2M SIM cards) increased, from 74.5 million
cards a®f June, 2020, to 78.9 million cards as of June, 2@&lice: ARCER, with growth driven primarily by

the posipaid segment. This growth has been sustained by an increase in the rate of penetration of mobile phones,
smartphones and tablets and the grooftquadruple play offers.

In both the B2C and B2B segments, data usage has increased and data needs have become more complex, as the
nextgeneration services require higher speeds and bandwidth capacity.

B2C market

The Group is present in metropolitarakce, which as of January 1, 2021 had a population of approximately 65.3
million residents $ource: INSEE

The French B2C internet access segment is a mature one, with 30.9 millictifixéigh speed subscriptions
as of March 31, 2021Spurce: ARCER

In terms of veryhigh-speed internet access, which ARCEP defines as internet access for which the peak download
speed is greater or equal to 30 Mbps, the French market nevertheless presents a relatively low rate of penetration,
with only 45% of householdsaving veryhigh- speed internet access as of March 31, 2&dlice: ARCER

The Group estimates that such undenetration could constitute an attractive opportunity for growth, as B2C
subscribers are beginning to favor higher speed and bandwidthtgdpatheir internet use.

The French higispeed internet access market is one of the most competitive in Europe, with significant
unbundling and strong incumbent competitors. The Orange-finechetwork includes a local loop serving the
entire French gpulation, and the unbundling allows other DSL access providers to access it at a price that is
regulated by ARCEP. According to ARCEP, as of March 31, 2021, 8.1 million lines were unbundled (with 87.1%
of all lines being totally unbundled). All operataeputed to exert significant influence are required to offer
unbundled access to their local loop and associated infrastructure unegiseriminatory conditions, which

leads to increased competition on the market.

As of June 30, 2021, Orange, Freeafl and Bouygues Telecom reported a volume of subscribers with broadband
services of 12.4 million, 6.8 million and 4.3 million respectiv&pirce: Publicly available disclosyre

The French B2C mobile telephony market is a mature market, even thoagtekgerienced significant changes

in recent years, with the entry of a fourth mobile telephony operator in January 2012. The penetration rate of
mobile telephony (excluding M2M SIM cards) in France has continued to increase, in line with historical trends
from approximately 109.7% as of December 31, 2016 for the entire population, to 111.8% as of December 31,
2017, 112.8% as of December 31, 2018, 115.2% as of December 31, 2019, 116.4% as of December 31, 2020,
117.5% as of June 30, 2023adurce: ARCEP
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1. Pay Television
Introduction

The French payV television market is one of the largest in Europe. As with other European markets, the
behavior of B2C consumers of television services in France is increasingly centered on digital, innovative, HD,
Ultra-HD, and 3BTV television services, as well as interactive television services such as VOD, which require
large bandwidth, along with bdirectional distribution platforms.

Broadcast platforms

In France, television signal broadcasting platforms include s$atdlit (DSL/FTTH), the cable network of the
Group, digital DPEojesysiamstahdviOFiTonT¥YAvi ewers who |
equipment may receive signals and watch programs on approximately 27 television channels free @kitharg

no subscription) through DTT. In order to have access to more channels or content, TV viewers must subscribe to
pay-TV services. The pa¥V market in France is divided between standard Péyin the form of packages of
standard channels, in otheprds DTT channels, as well as low addedue channels, and premium pay in

the form of premium channel offers, which are specialized in sports, cinema and other thematic channels. The
incumbent operators of paV must confront growing competition inefe television (including DTT) and other
alternatives to pay¥Vv (OTT and catckup TV), although the competitive advantage of-pa4(excellent quality
programming and premium services) and the loyalty of the existing subscriber base have contributed to its
sustainability (low price sensitivity and weak churn).

The growth of IPTV has transformed the market, offering the possibility of providing Yagervices over
Internet Protocol (IP) that go beyond the traditional cable and satellite methods (whichited loy the
impossibility of installing a satellite dish on the facade of buildings in certain areas, such as the center of Paris).

Even though papTT (which now concerns only the Canal+ Group) currently represents a low shareTof pay
providers of payDTT could in the future be able to offer a larger selection of channels to a broader audience at a
price that is lower than the one billed by the Group for its cable television services.

The Canal+ Group distributes its offers on all broadcasting platfd®k, DTT, satellite and the cable network

of the Group (in the latter case, only for channels that belong to Canal+, called Les Chaines Canal+, excluding
CanalSat). The Canal+ Group has two additional offers: a premium offer consisting of Les Chaahesu@ha
multi-channel package known as CanalSat. These two supplementary offers may be subscribed to individually or
together. The Canal+ Group has developed numerous services with high added value to its offerings, such as
CanalPlay (TV ordemand notavi | abl e by satellite but available on
multi-screen broadcasting. As of June 30, 2021, the Canal+ Group had 22.1 million individual subscribers, of
which 8.9 million individual subscribers are in mainland Frar®eue: Publicly available disclosuje The

Canal+ Group has negotiated agreements with broadcasters on the broadcasting platforms to which they hold
rights. With regard t o-T\Cdfersaale-abowrralbingompetitiam gith e CanghSats p ay
offers, as the content of their offers is similar (the content of the Canal+ channels is exclusive to the Canal+ Group).

€)) Cable

The Group is the only major cable operator in France. The revenue for cable network operators is primarily derived

from subscription costs paid by subscribers for services provided. The Group estimates that direct access to its
subscribers will allow it to identify and respond locally to their demand for specific products and services more
easily, and thus to better sertem. The services provided by the cable networks feature¢@asg technology,
installation that is adapted to equi pment at subscri
broadcast to their homes. Cable television subscribers cassattee customer services provided by the cable

operator upon request. Cable also offers subscribers a high quality of service, including excellent image quality,
multiple HD channels, 38TV compatibility and VOD offers.

With the market trending towards gy offers for multimedia and telecommunications services, the market share
in cable television should benefit from the capacity of cable to provide triple play services that benefit from a
broad bandwidth, fast speed anetbiectional capacity.

(b) DSL/VDSL2
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Triple and quadruple play offers from the Group are in competition with DSL offers from Orange, Free and
Bouygues Tel ecom, which are currently offering telev
network by using higtspeed DSL internetonnections, and with CanalSat, which offers premiumpéyon

DSL and satellite networks. Even though DSL technology covers a potentially larger customer base (covering, for

Orange, its | ocal | oop, and f or whithevasauhbhneledy the Grdug par t
believes that it benefits from the advantages of its fibre optic/cable technology in terms of quality, reliability and
richness of content in the areas wher e tBhseess®ftteup has

Groupd Networlo . The Group estimates that DSL television pr
addition of television services on a DSL network has the effect of saturating the network and decreasing the
available bandwidth for the lmér services offered, in particular higheed internet services which require broad

bandwidth. However, the ret u t of FTTH by the Groupds competitors
disadvantage.

(©) FTTH

Operators are expanding their FTTH netwomkigh the most active players being Orange and the Group. The
Group had approximately 23.1 million homes passed with fibre (as of June 30, 2021), Orange 26.1 million FTTH
connectible homes (as of June 30, 2021), while lliad had 19.9 million connectikiss¢as of December 31,
2020) and Bouygues was marketing 20.9 million FTTH premises (as of June 30,S02€k( Publicly available
disclosurg. Triple and quadruple play offers from the Group are in competition with fibre offers from Orange,
Free and Buygues Telecom, which are currently offering television services to subscribers connected to the
Groupbs net wo-speedlFTH interneh apnnéctiogshThese offers are more competitive than the
historical xDSL offers. As of March, 2021, slighthelow 90% of FTTH internet access holders were coupled
with a payTV subscription Source: ARCER

(d) Satellite

Satellite holds an important place on the French television market, in particular for premium products. Satellite
subscribers may opt for fresatellite television or pay satellite television. Satellite operators broadcast digital

signals directly to television viewers at the national level. To receive the satellite signal, TV viewers must have a
satellite dish, satellite receiver and a TV-tgt b 0 x . They must also have a fAsmar
and premium television services that are broadcast by satellite. Satellite operators of free TV have no contractual
relationship with television viewers and thus do not collect any subserifgés or other royalties.

Satellite broadcasting presents a certain number of competitive advantages compared to cable television services,
in particular a wider range of available programs on a larger geographic zone, in particular in rural areas.
Convesely, the Group estimates that satellites are less widely available in urban areas due to restrictions on the
installation of satellite dishes. The Group considers that satellites also present the following disadvantages
compared to cable: (i) high initiaosts of obtaining and installing a dish; (ii) lack of regular maintenance services
which, conversely, are provided by cable operators; and (iii) the vulnerable nature of the reception of satellite
signals to external interference, such as unfavorabéhse conditions.

(e) Pay digital terrestrial television

The Groupobds cable television serDITaperaorsasuch aslthe Kamali s e i n
Group. DTT currently offers only a limited number of channels, and no interactivesteteservice, providing
above all free television, although the quality of the image provided is good.

)] OTT and other emerging technologies

The Group is faced with growing competition for alternative methods for broadcasting television services other

than through traditional cable networks. For example, online content aggregators which broadcast OTT programs

on a highspeed network, such as Amazon, Apple, Google and Netflix, have already become competitors and are
expected to grow strongerintheftur Connected or fAsmarto TVs facilitate

OTT refers to high speed broadcasting of video and audio content without the internet access provider being
involved in the control or distribution of the program (its role is limited tosparting IP packages), as opposed

to the purchase of video or audio programs from an internet access provider such as VOD video services or IPTV.

I n particul ar, OTT in France is affected by the fimed
services to comply with a minimum period of 36 months between when a film comes out in France and when it
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becomes available in a subscription VOD catalogue, although this does not apply to series or films that are not
shown in theatres.

Netflix launched oférs in France on September 15, 2014. Bouygues Telecom and Orange signed agreements with
Netflix under which their respective subscribers may directly access unlimitdeneand video service on their

television via a Netflix subscription as of November 2@ource: Publicly available disclosyreThe television

of fer with Google Play under the Groupbs fASFRO brand

Apple TV is also a competitor, and allows content to be broadcast on the television, with access to available
content on iTunes and at other providers (CanalPlay, YouTube).

Google TV is also available, either directly on certain televisions, or with-@sdtox, and offers edemand
content as well as access to applications such as YouTube. Amazon has alsaitedgle aince 2016 with its

Prime Video service. The latest entrant is Disney+, available since April 2020 which offers a large content
portfolio of Disney, Pixar, Marvel, Star Wars and National Geographic.

The offers of these providers or of other providef content and/or technologies could significantly increase the
pressure for competition on the French market, impacting the prices and structure of the offers. Nevertheless, such
technologies could contribute to increasing the demand forhighyspee internet access services that are
offered by the Group.

2. Broadband internet
Introduction
High-speed internet access, esfpteeerd ri enft eerr 1speed ddteointesnetmp | hyi ga

connection. Recommendation 1.113 of the Standardiz&gctor of the International Telecommunication Union
(IMUO0) defi-snpese dihiimgthernet o or Abroadbandd as a transmi
speed of the ISDN, which is approximately 1.5 to 2 Mbps. France, with 30.9 milliorspegld internet
subscribers as of March 31, 20Xo(rce: ARCEP is one of the largest higgpeed internet access markets in
Europe. However, in terms of vehjgh-speed internet access, the French market has a relatively low penetration
rate, with just 51%f lines having verhigh-speed internet access as of March 31, 2@Lice: ARCEPR The

Group estimates that these low penetration rates constitute an attractive growth opportunity for the Group as a
reliable veryhigh-speed internet access provider. 8ptaones and tablets are proliferating, and as they are
increasingly used for multimedia functions, B2C subscriptions require both more bandwidth (to adapt to the
increased average number of screens per household) and quicker download speeds (to lelasetmft
multimedia services).

The main higkspeed internet access technologies are DSL (VDSL2) and fibre optics/cable. Digital analog
modems, internet access via electric cable and local wireless loop technology are likewise available in France,
althoughto a lesser extent.

Main distribution platform8 DSL, VDSL2, fibre optics and cable

DSL is the first higkspeed internet access platform in France, with 14.5 million subscribers as of March 31, 2021,
representing approximately 46.9% of the total French-bgeed and verhigh-speed marketSource: ARCER

This situation is the result of several factors: the regulatory environment which encouraged competition for DSL
thanks to unbundling and regulated wholesale prices; the relatively recent consolidbteadtivity in France

and the weak cable coverage level (cable represented only 6.1% of households that had accelsigtospergd

fixed services, as of September 30, 20&8yurce: ARCEP the fact that the modernization of cable networks is
relatively recent; and the relatively low levels of rolit of fibre optics.

DSL currently offers consumers a maximum speed of approximately 29Mbps. The average speeds experienced
by subscribers are likely to be lower than the maximum speeds. In particulaspp&ls depend on the distances
between the access point to the local loop and the home.

The Groupds network uses both FTTH technology and F°

consumers a maximum speed of 1 Gbps. The major difference behede€RtH networks and the FTTB network
lies in the fact that for FTTB, the vertical connection (within the building) to the subscriber uses a coaxial cable.
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The roltout of FTTH networks in France began slowly. Installation of this type of technology eafsemn

investment of capital and time, and requires civil engineering and cabling work, be it horizontally to increase the
number of residents covered, or vertically within buildings. The government considers the FTTH networks to
constitute a significanpart of its longterm investment plan and in February 2013 announced an FTTblutoll
program of 420 billion (invested by private operator
providing veryhigh-speed internet access to the entirentiguby 2022. As of 2020, the Government targets that

by 2022 the verhigh speed network (over 30Mbits/s) will be available to the entire French territory, and similarly

to generalise FTTH accessibility by 2025o(rce: https://www.amenagemenimerique.guv.fr/fr/garantirdu-

treshaut debittous2022 . The government wil/l provide a 03,300 mi
comes from the Investments for the Future ProgRm@© gr amme des | nv)esichismanagede nt s d 0
by Fr an caeCGbhramisSeagiat ®r Investments and governed by the 2015 Budget Act. Tbetrbls been

divided in three zones: (i) very dense areas (5.5 million households) (i) raddgity areas (12.5 million
households); and (iii) lowdensity areas (15.2 millidmouseholds). Very dense areas and midiiesity areas are

expected to be covered with privatéynded networks while private operators are expected {ovest with

public partners in the lowensity areasSource: ARCEP Orange and the Group are leagdthe deployment of

the veryhigh speed network in privatefunded, low density areas, with the Group being in charge of 20% of the

network deployment. Various local and regional authorities have already extended subsidies to network operators

to instal FTTH connections, and as certain departments, municipalities and regions, such adel$mine,

Amiens and Louvin, for example, have entered into pyificate partnerships to encourage such investments.

As of March 31, 2021, France had a total of4lrhillion very-high-speed internet subscribers via FTTH, a 49%

increase in one yeaBurce: ARCEP The Group signed agreements with Orange, as did Free, relating to the

roll-out of fibre optics in less dense zones of France. In accordance with théorsndgtablished by ARCEP,

third-party operators may likewise have access to the infrastructure used by an operator, includiimpbgiog

projects, for their own verhigh-speed internet offers.

VDSL2 technology is an alternative solution. DSL netvgarkay be improved, and a portion of them have already
been improved due to the VDSL2 technology, which the government authorized for use in April 2013, and which
may provide maximum bandwidth download speeds of up to 100 Mbps.

As of March 31, 2021, verkigh-speed subscribers represented approximately 51% of aH $pgled internet
lines Source: ARCER and the Group was the top player in this market. The Group currently offers cable
subscribers internet speeds up to 1 Gbps through its modernized natwias&t top boxes.

The following table shows the distribution between kigleed internet services in France, between March 31,
2021 and March 31, 202&¢urce: ARCEP

(in millions) Q12020 Q2 2020 Q32020 Q4 2020 Q12021

High-speed subscriptions .

xDSL subscriptions 17.348 16.854 16.136 15.342 14.481

Other highspeed

subscriptions 0.582 0.583 0.592 0.610 0.624

Total number of high-speed

subscriptions 17.930 17.437 16.727 15.952 15.105
Q12020 Q2 2020 Q32020 Q4 2020 Q12021

Very-high-speed
SUbSCriptions..........cccuvvveeeeeen.
of which veryhigh-speed >=

100Mbits/subscriptions........ 8.829 9.444 10.337 11.411 12.409
of which endto-end fibre
optics subscriptions.......... 7.678 8.310 9.251 10.377 11.448
of which cable
subscriptions...........ccccee.... 1.151 1.134 1.086 1.034 0.961

of which other veryhigh-
speed >= 30 and

<100Mbits/s* subscriptions. 3.164 3.192 3.233 3.270 3.341
Total number of very-high-
speed subscriptions.............. 11.993 12.635 13.571 14.681 15.570

Total number of high-speed
and very-high-speed 29.923 30.073 30.298 30.633 30.855
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Q1 2020 Q22020 Q3 2020 Q4 2020 Q1 2021

subscriptions on fixedline
NEtWOrkS.......cocvvevvieeeeniinen.

* including subscriptions in VDSL2 for which speed is >=30 Mbits/s

As of June 30, 2021, in France, the Group had approximately 6.7 million total fixed customers (including in the
B2C and B2Bsegments).

The Group is also in competition with operators who use alternative technologies fsdagh internet access,

such as mobile 3G, 4G and 5G internet. As of June 30, 2021, there were a total of approximately 78.9 million SIM
cards (excluding® M) i n the French market (including 76.6 mill
65.7 million active mobile 3G subscribers and 61.1 million active mobile 4G subsci$mensé¢: ARCEP The

Group, along with Orange, Bouygues Telecom and Free,ralled out offers based on 4G/LTE, which allow
quicker highspeed mobile internet service to be provided. In October 2011, Orange, the Group, Bouygues
Telecom and Free obtained licenses for the spectrum range of 2.6 GHz, adapted teothteofdlhe 4G/LTE
networks.In 2020, the French Government initiated the 5G spectrum auction and the process for such auction
included (i) the allocation of four blocks of 50 MHz (comprising five blocks of 10 MHz each) each to qualifying
operators; and (ii) a competi¢ auction process for the remaining 11 blocks of 10 MHz. The Group qualified to
obtain five blocks of 10 MHz each and also participated in the competitive auction for the remaining 11 blocks of
10 MHz each. On October 1, 2020, the Group obtained thoe&dbf 10 MHz each in the competitive auction
bringing its total to 80 MHz of spectrum in the 3.4 to 3.8 GHz band. The Group became the first player in the
market to offer 5G technology to its customers in certain areas on November 20, 2020 and h&3 ez I

all the frequency bands put into service in France as of December 31, 2020. Bouygues Telecom, Orange and the
Group are mainly using the 2.1 GHz band, and Free Mobile stands out for its use of the 700 MHz band. Orange
and the Group are concentragitheir sites in a few major cities, while Free, and Bouygues Telecom to a lesser
extent, are opting to spread themselves out over larger geogrephiesd: ARCER

Moreover, alternative internet access technologies could be introduced in the fuase.tdt¢hnologies should

further increase competition, or could lead operators to increase their investment costs to make additional upgrades.
Competition in these alternative technologies, specifically in terms of pricing, could become more intense in the
future.

3. Fixed-line telephony

Traditional switched voice lines have been on the decline for several years, being gradually replaced by VolP
lines and mobile telephony. More generally, fixetw telephony has become a basic product, which is now
generally grouped under multlay offers. The fixedine services have consequently become dependent on a
quality highspeed internet offer. Flat rates for fixkde telephony have become the market standard.

The fixed B2C telephony market in Francealso facing the pressure exerted by alternate operators, with the
decrease in the prices of mobile telephony and interconnection rates, as well as alternative access technologies
and other internet telephony methods offered on -Bjgged internet connectis. The Group is expecting
competition to be increasingly intense in the future, in particular in terms of pricing.

Fixedline traffic decreased approximately by 9.3% inZIP1, as compared to D20 Source: ARCEP
4, Mobile Telephony
Introduction

Frarce is one of the largest mobile telephony markets in Europe. At June 30, 2021, there was a total of
approximately 78.9 million SIM cards in France (excluding M2M), representing a 117.5% penetration rate in the
French populationSource: ARCER a figure tlat has consistently increased over the past few years. The
historically low mobile telephony penetration rate, combined with the drop in market prices, has led to a significant
increase in mobile telephony subscriptions. This growth has been driven sybtheription contract segment,

which increased by nearly 2.9% in volume betweer2Q20 and Q2021 Source: ARCE] The increase in the
subscription contract segment and the decline in the
desire 6 switch to pospaid and to the competition of flaate offers free of commitment and at reduced rates.
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The income from mobile services on the retail market, which dropped since 2011, has been slightly growing in
2019 from approxi mptpegloxki inh3 el ybitlliBi. 8n bi d !l i on, repres
compared to 2018 (including M2M revenues). In the twelve months leading to March 31, 2021, the income from
mobile services has i ncrSeuecs ARCE) This gnippvenyent tao belpary. 5 bi |
explained by the steady increase in the number of contracts, whose revenue per SIM card is three times higher
than prepaid. The drop in this income that was noted during theZill®period is primarily attributable to two

effects:

1 drops in rate are primarily a consequence of the arrival of a fourth mobile network operator, Free, in
January 2012. This intensification in competition had the effect of lowering mobile offer rates in France.
This trend is particularly found on the retaiarket, but has repercussions for the business and wholesale
markets too;

1 call termination fees were divided by 2.5 between 2011 and 2013, and then becameSsiaioke: (
ARCER Major Filesd call termination$. Nevertheless, in the future, the impact thapatential
decrease in these rates could have on the income of operators should be limited, given the particularly
l ow | evel achieved in France as compared to the
termination in the metropolitan area as ofWanr y 1 , 2019 for alll operators
January 1, 2020purce: ARCE® Major Filesd call terminationy ; approxi mately 00.00
in Europe as of January, 20230urce: Body of European Regulators for Electronic Communications
BEREC). The drop in income drawn from roaming, which is linked to the reduction in wholesale and
retail fees forintreEur ope r oami ng, also had an i mpact on th
continue in the upcoming years, due to the expected decreasEmiing fees, which simultaneously
result from regulatory changes and commercial offers from operators.

Market segmentation

Historically, there were only three mobile network operators in France: Orange, the Group and Bouygues Telecom.

lliad was grantedhe fourth mobile license in 2009, and launched a mobile telephony service in January 2012
under the brand name Free. Freebs entry di-settiomgr bed th
strategy, which introduced new redugaice commer@ | of f er s ont o the mar ket . Bef o
of subscription contracts were based on limited usage and subsidized cell phones. Free primarily introduced
packages without cell phones, which contained limited outsourced services, but whidkngr unlimited data

and communications offers (3G) at a very low cost. After years of intense competition in France post launch of

new 4G offers (specifically after the launch by Free and B&You of 4G offers at the same price as 3G offers in

2013) and th development of lowost brands, in 2019 the mobile telephony market has shown signs of recovery

and rationalization notably due to the end of promotions and client repricing.

Other competitors also introduced lgsice brands, such as B&You (Bouyguesebelm) and Sosh (Orange).

The Group also adapted its strategy by launching itsdowst A SFR REDO br and. Free qt
share, having attained approximately 13.4 million mobile customers as of June 30, 2021, and a market share of
approximately .0%, eight years after its commercial laur8byrce: Publicly available disclosure and ARGEP

The French mobile market is also characterized by an important share of subscription services, i.e., 70.7 million
as of March 31, 2021 (excluding M2M SIMSouce: ARCER.

Over the past few years, MVNOs such as NRJ Mobile and La Poste Mobile have also used mobile operator
networks to sell mobile products that bear their own brand names. The migration of customers to MVNOs seems
to have stabilized, with MVNOSs peesenting only a small market share in the French mobile market.

As of June 30, 2021, Orange, Bouygues Telecom and lliad (Free) reported a total of 21.6 million, 21.4 million
and 13.3 million mobile customers, respectiveprce: Publicly available disasure).

Price setting dynamics
I n 2019, mobile services revenue returned to growth w
from a13.1 billion in 2018). I n the twelve months | e

hasbeen f |l at aSourc2:lABCEY. bAFt eonhéving reached a maxi mum
i ncome decreased over the next six yea®osrce: ARCEPh a dec
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Indeed, in the past few years, the imsed competition on the French mobile market has resulted in a drop in
market prices, primarily due to the change in offers of certain subscribers to the benefit phigostrvices.

Part of the reason for the return of revenue growth is the continaezhie in the number of pgstid contracts,
whose revenue per SIM is three times higher than of prepaid. Income attributablepaigpsbrresponding to
0612.8 billion excluding tax, went up &oudeAREEDr esent s

4G/LTE

The French market has historically been slower than other European markets in terms of mobile data consumption.
Despite the high concentration of pgstid subscriptions, the market has been historically slower as concerns data
services. Rcently, this trend has changed, insofar as the operators have begun to launch 4G offers at reduced
prices. As of March 31, 2021, 77.9% of SIM cards wereef@bled, representing an increase YoY of 5 million

sim cards to reach 61.1 million sim car&®¢re: ARCER.

5G

As of December 15, 2020, Orange, Bouygues Telecom, lliad and the Group opened respectively 646, 1,344, 5,303
and 278 5G sites. Bouygues Telecom, Orange and the Group are mainly using the 2.1 GHz band, and Free Mobile
stands out for its use ¢fie 700 MHz band. Orange and the Group are concentrating their sites in a few major
cities, while Free, and Bouygues Telecom to a lesser extent, are opting to spread themselves out over a larger
geographies3ource: ARCER

Mobile call termination rates

Mobile call termination rates have been reduced by regulators across Europe. In France, ARCEP announced in
2011 that it would reduce mobile call termination rates (symmetrically for the main operators, which did not
include Free because it had not yet zhed its commercial operations). In late June 2011, Orange and the Group
billed u0.03 per minute while Bouygues Telecom bill
the rate to 00.02 per minute 261 22,f WMu.IK1l las 2d0fl 1J u lay
of January 1, 2013, 00.0078 as of January 1, 2015,
and U0. 0068 as Solrce JARGHEP Longequently, Rrah@ has pne of the lowest makile
termination rates in Europe, with limited margin for new rate reductions; in comparison, the average rate in Europe

i s U0. 0067 a sSourde: Bddg of Eumopean Re@uiatbrs for Electronic Communications

Mobile spectrum and network coverage

Mobile communications are provided through the use of a set of frequencies which the regulator allocates to the
various operators. Currently, the four main operators benefit from a varied frequency spectrum, ranging from 800
to 2,600 MHz, which allows atG, 3G and 4G technologies to be offered2020, the French Government
initiated the 5G spectrum auction and the process for such auction included (i) the allocation of four blocks of 50
MHz (comprising five blocks of 10 MHz each) each to qualifyingrafmes; and (ii) a competitive auction process

for the remaining 11 blocks of 10 MHz. The Group qualified to obtain five blocks of 10 MHz each and also
participated in the competitive auction for the remaining 11 blocks of 10 MHz each. On October 1h&020,
Group obtained three blocks of 10 MHz each in the competitive auction bringing its total to 80 MHz of spectrum
in the 3.4 to 3.8 GHz band in metropolitan France. The Group became the first player in the market to offer 5G
technology to its customers @ertain areas on November 20, 2020 and has over 240 MHz in all the frequency

bands put into service in France as of December 31,
foll owed by the Group (80MHz, teMdisle (moth 7AMHZ megpectivédyo uy g u
0602 million and U605 million).

The operating licenses for the spectrum in France are generally granted for a period of 20 years, and the operators
can only use the technology covered by the license on each band oddtreirsp The other operators have very

similar positions on the spectrum bands, which allows them to effectively compete in all of the technologies. The
most recent frequency bid in France was for 700MHz in November 2015.
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Technological developments

On mobile networks, in order to accompany the strong growth of mobile internet, operators have committed, in
line with the evident desire of the public authorities, to the development chiginspeeemobile infrastructure,
which will supplement the 3G corage already used.

In 2012, certain operators opened their fougéimeration networks (4G) by using different frequencies (800 MHz,
2,600 MHz or 1,800 MHz). 4G and 4+ allow much higher speeds and capacities to be offered (up to theoretical
download speedsf 100 Mbps) than those of the previous generation 3G+. 5G is gradually being deployed and
the Group became the first player in the market to offer 5G technology to its customers in certain areas on
November 20, 2020 and has over 240 MHz (as of Decemh@020) in all the frequency bands put into service

in France.

5. Bundling
The convergence of the B2C segment in France is the

telecommunications services from a single operator and at an attractive price. In response, operators offer
television, highspeed internet and fixdthe telephony services, which are grouped into bundled offers known as

Afdouble playo (two services pr od& teldphote, internpe telévision) fAitori
provided together) or fiqguadr updmebiletélephory providedlitoggthierp n e | ir
AQuadruple playo offers have been available in the F|
and Orange introduced Aquadruple playo offers in 2010

These bundled service offerings allow multimedia anddctanmunications service providers to satisfy the
communication and entertainment needs of consumers, and draw new subscribers thanks to the improved value
of the offers. As of March 31, 2021, approximately 30% of mobile customers were subscribing tilesambb

fixed offer (Source: ARCER while a bit less than 90% of broadband subscriptions were coupled wifi\pay
subscriptions.

The fibre optic/tweway cable networks are particularly adept at supplying triple play services which require wide
bandwidth.Initially designed to transmit significant amounts of data, the hybrid fibre and coaxial cable network

of the Group, which is based on FTTB technology, allows it to provide high speeds to the customer, regardless of
distance. Conversely, the actual spektthe DSL networks varies according to the distance from the access point

to the local loop, since the speed decreases as the geographic distance from the subscriber compared to this access
point increases (the maximum speeds noted are for customersl ladthti® one kilometer of the nearest access

point). In order to increase and align network speeds, Orange began to invest in the construction of an FTTH
network. lliad and the Group also began to roll out FTTH networks. As of March 31, 2021, approxirhately

million subscribers were connected to FTTH netwoBauice: ARCER

6. Enterprise

Following the liberalization of the French telecommunications market in 1996, a large number of
telecommunications operators penetrated the B2B segment, offeringdigptony services, fixedine internet

access, data access links and, more recently, cloud computing services. The large corporate customer B2B market
is very competitive and includes among its main players Orange, the Group, Bouygues Telecom, aet&lCompl

as well as international players. The market for other accounts is led by Orange, which competes with local players.

The expectations of B2B customers differ from those of B2C subscribers. B2B customers demand that services
be extremely reliable, artthat they be able to be quickly-established in case of failures (generally subject to
financial penalties). B2B customers also require symmetrical bandwidth speeds, even though B2C subscribers are
generally satisfied with asymmetrical speeds which pl@vjuicker download times but slower uploads. B2B
customers also demand increased security and are able to impose penalties (monetary or other) on operators if the
contractual conditions are not respected. These requirements have an impact on the iealswidipns offered

to B2B customers, and explain the higher prices for the B2B segment.

The penetration of mobile internet is increasing for the B2B market, specifically with more and more smartphones

with a flat rate plan including data. In terms ofefl connectivity, the B2B market is now characterized by a
growing penetration of fibre optics, which is linked to an increase in data consumption.
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Customersé expectations are increasingly for conver (
telephony, which is increasingly converging with data via VolP, mobile telephony and internet access (with an
increasingly strong demand for velmjgh-speed access). These converging offers are specifically intended for
micro-businesses and SMEs seekingialbne solutions.

They participate in the development of unified communications services for businesses and are characterized by
the convergence of mobile and fixéde telephony, and the development of collaborative tools (professional
messaging servigénstant messaging, videmnferencing, sharing tools).

Beyond business services, the operators with a presence on the B2B market offer adjacent and supplementary
services, including unified communications services and collaboration tools, as well esntail services or

internet presence management, and managed security services, whether hosted or not, which accompany internet
protocol (IP) communications services and remote work (including online backup, firewall, management and
protection of securecaess terminals to resources located in a business network).

In terms of connectivity, the market features a growing penetration of fibre optics, which is linked to the increase
in data consumption.

Voice
The B2B segment for voice call services is extrgnselnsitive to price trends; customers are well informed and
contracts are relatively shetegrm (one year). Being able to face the competition efficiently depends in part on the

density of the network, and certain competitors of the Group have a broadaerser network.

In recent years, the B2B market has experienced a structural change marked by a move from traditional switched
voice services to VolIP services.

Data services

On the B2B segment, for data services, being able to transfer large amodata ahd to have access to the
newest technologies is extremely important to customers. On the data market, consumption has significantly
increased and, currently, customers are often looking for combined infrastructure and software solutions.

Price presse has been strong in this competitive market. Conversely, the use of data transmission services has
significantly increased. The Group is expecting the demand for data services and B2B bandwidth to continue
growing, specifically due to the following facto

1 the convergence between voice call and data services, such as VolP, which leads to greater
demand for solid network solutions;

1 anincrease in the use of smartphones with a flat rate including data;

1 the centralization of IT equipment for businesses wiblerations at several sites, including
combining servers at a single site, which increases the connectivity needs of peripheral sites of
these businesses;

1 the emergence of new professional applications, such as videoconferencing;

1 the demand of larger bursses for quicker access, growing virtualization, data centers and
improved security services;

1 the increase of digitalization in public administrations;
1 greater use by mediusize businesses of complex data services, such as cloud computing; and
T professional sé increased use of internal wirel

Customers are currently seeking to optimize and streamline their needs as much as possible through the use of
data centers. Large corporations have a tendency to seek out specialized networisdolabntrol their chain
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of services endo-end, and often have their own infrastructure. Other businesses are more apt to act according to
their needs:

1 with Ainfrastructure as a serviceo (or l aaS/clo
avai |l ability, storage and security. Al nfrastructu
storage and safety solutions which would otherwise be too costly; or

1 a tailored and secure infrastructurew.up to the fl

The Group is currently facing competition from software providers and other IT providers of data and network
solutions, and the line between them and the suppliers of data infrastructure and solutions like the Group has
become increasingly blurredaRnerships between IT providers and infrastructure providers are becoming more
and more common, and are an additional source of competition.

Particular growth is expected in data hosting outsourcing services. The complexity and growing management
costs of T systems are in effect pushing businesses to turn towards cloud solutions. This refers to a set of resources

and services that are provided remotely, and which are thus accessible, for the user, in a flexible manner, on
various terminals. Operators hasel r eady devel oped partnerships on #Aind
territory. This secal |l ed Aindependentodo c¢cloud i s intended for
businesses. It should allow sensitive information such as personal adativesdata, information linked to e

health or even financial information requiring maximum security, to be stored.

The B2B market also includes the 10T. The loT covers a set of connected objects: in the broad sense, this includes
communication terminalgut also inert objects, equipped, for example, with RFID chips, and machines on which
built-in electronic systems equipped with SIM cards have been installed (M2M). These connected objects and
machines are being developed in a certain number of adjaeekets for uses in specific sectors, such as home
automation, health and security, but also energy and transportation, which are at the heart of digital city projects.
Accordingly, in France, the number of M2M SIM cards has gone from 3.4 million in |atet®06.9 million in

late 2013, to 22.5 million as of June, 20&byrce: ARCER

Customers

The B2B segment is also defined by the different nee:
The major businesses are sophisticated customeraranéry sensitive to price trends. Speed, capacity, security

and reliability are also very important. They have a tendency to unbundle services, and frequently subject them to
invitations to bid. The smallest businesses are more likely to group themsaride more importance to the
providerdéds proximity.

7. Wholesale market

The wholesale telecommunications market includes three sectors: voice call connectivity wholesale services
(voice), data connectivity wholesale services and dark fibre infrastrustunkesale services. The Wholesale
segment of voice services includes fixaee and mobile call termination services, as well as interconnection for
operators whose switched voice network is underdeveloped emxistent. The wholesale data services segme
includes the transportation of data for operators whose network is underdevelopedeaistent, as well as

mobile network services for MVNO operators. The new dark fibre optic infrastructure wholesale market, based
on the sale of fibre optic connemtis, with no service linked to voice or data, is being developed in parallel with

the rollout of FTTH and 4G, and primarily involves horizontal optical fibre links and connection to the backbone.
The Groupds major compet i tioationdnmarkdtis @ranger Tehe @rdup isvitkewisee s a |l e
in competition with conglomerates of telecommunication operators and construction businesses, such as Altitude,
Vinci, Eiffage and Axione (which can put optical fibre cables in their construction workdén tr rent them on

the wholesale market) as well as with public infrastructure networks.

In France, Orange holds a leading position on the wholesale telecommunications market and on the wholesale
data market, in which local operators play an importaet rol

Voice The wholesale market for voice call services is extremely volatile. Operators generally launch invitations
to bid annually and choose the provider only according to availability and prices, due to the lack of difference in
terms of quality of seices between operators in the voice call services sector. Competition consequently

primarily occurs for the prices and density of the network, as well as based on the flexibility of operators and their
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capacity to offer tailored solutions to their custosn®©n the wholesale voice segment, pricing is generally based

on the increased cost pricing model, with interconnection rates established by ARCEP. The regulated
interconnection rates have decreased as the telecommunications sector has matured. e vadictemarket
likewise includes wholesale resales for MVNOs and mobile roaming:

Wholesale resales for MVNO$he provision of endo-end mobile services for MVNOs is a major issue for
operators, and the degree of competition for these services hasfiatkim recent years. The MVNO wholesale

mar ket has evolved, especially after the signing of t
MVNOO all ows virtual operators (for exampl stothfiRJ Mobii
central database managing subscribersdé rights, as wel

offers MVNOs greater control of services and increased commercial autonomy, but also entails higher costs for

them (roltout, technial maintenance). Moreover, the MVNO agreements have affected the flows of traffic and

have led to an increase in the volumes of fikied telephony traffic to mobile, which generates higher wholesale
prices. I n particul ar arkefinJaruans20E has leditad sigmficantancréakean caio b i | e
volume from mobile to fixed lines, as well as intraobile.

Mobile roaming In order to continue offering mobile communication services outside of their country of origin,
operators also netjate roaming agreements. The communication services within the European Union are subject
to price caps on both the retail and wholesale markets. In France, mobile roaming services exist between national
operatorsinse al | ed Awhi t e zgions.enowvhiche single apprator baa dolled oeit a network and
takes in the traffic of other network operators. Theoall of the mobile network as well as the welcome services
related thereto are supervised by ARCEP.

Data services The wholesale markdbr data services is less volatile than the voice call services market.
Competition is primarily dependent, aside from price, on the quality of services and technological advances.

Infrastructure The wholesale market for dark fibre optic infrastructunadse open than the voice connectivity

and data wholesale markets, given that the provision of these services does not require having a dense national
network, and does not include any service that would require technical expertise. For example, test&in ci
France have constructed their own local fibre optic networks and are consequently wholesale providers of
infrastructure (i.e., they rent the optical fibre to telecommunications operators).

The growth of the wholesale market is a result of the drawitthe demand for network capacity, which has
significantly increased in recent years.

Another French market trend consists of developing pytsliate partnerships between local authorities and
infrastructure operators to install or modernize FTTB oeks, or roltout vertical FTTH/FTTO networks. The

Group was already selected and hopes to be selected again in the future as the entity in charge of constructing
certain new networks, or improving the existing ones.

Operators and consortia of operatangl construction businesses have also begun to roll out their FTTH vertical
fibre networks in residential buildings in order to rent the usage right from these networks to other
telecommunications operators in conformity with thecated status of buildig operators through publfrivate
partnerships with local authorities, among other things. The Group intervenes in this area thanks to the
relationships it has built from its public services activity, since this is one way of maintaining and building
relationships with its customers.
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BUSINESS OF THE GROWP
Overview

We are the second largest telecommunications operator and a leading alternative telecommunications operator in
France by revenues and number of subscribers. We have major positions in alhtsegithe French
telecommunications market, including residential mobile, residential fixed, business services, which includes B2B
services, wholesale and other services and media, which includes media, content and advertisement services
through our leadtig fibre/cable and mobile networks. As of June 30, 2021, we had approximately 18,159,000 total
mobile subscribers and approximately 6, 704 ,nllid® tot al
and Adj ust ed ErBilof fborahe twel el 4mo3mdt6h s e nd e d Summae FiBafcjal 202 1.
Information and Other Dat Adjusted EBITDA and Pro Forma Adjusted EBITDA

We currently offer residential fixed services under the SFR and Red brands. We also offer business services under
the SFR Busiess brand. We believe we are the leader in terms of 4G mobile antennas in service in France, with
53,086 antennas as of June 30, 2021 and our mobile network 88vé¥sof the population with 4G as of June

30, 2021. The Group has a stafethe-art fibretable infrastructure, consisting 8,000km of fibre optic cable

and more than 165 metropolitan loops as of December 31, 2020, passing approximately 23,083,000 fibre homes
as of June 30, 2021, including fibre homes passed by XpFibre, a joint venturielinwe own a 50.01% interest

(with the remaining held by the JV Consortium), which we believe is the largest alternative FTTH infrastructure
wholesale operator in France (without giving effect to the Covage Disposition). Moreover, XpFibre plans to
significantly expand its network in low density areas, which has been supplemented by the Covage Acquisition
which was completed on December 8, 2020.

We track the performance of our business and further analyze our revenues by activity, which, with effect from
Jnuary 1, 2019, Timocbliul dee, so iififreessei ddeetnttiigai s i ness servi ces,
and fAmedMamagementids Di scussion and Analysis of Finan
the Grou@® Basis of PresentatiégnOperaional Activite® f or a di scussion of the re
operational activities.

Residential- Mobile

We are the secoHdrgest operator of mobile telephony in France by number of subscribers. We believe that we

are also the leader in terms4 mobile antennas in service in France with 53,086 antennas as of June 30, 2021.

Due to our strong market position in the mobile telephony market, we are one of the primary convergence
operators in France with an -a\ graducts,tbioadeandfidemneét, fidxed f e r (
telephony and mobile services).

We accelerated the builglit of our 4G network over the last two years to have a még&ding mobile network
(with a 4G population coverage 89.68% as of June 30, 2021).

In 2020, tke French Government initiated the 5G spectrum auction and the process for such auction included (i)
the allocation of four blocks of 50 MHz (comprising f
to qualifying operators; and (i) a compati auction process for the remaining 11 blocks of 10 MHz. We

qualified to obtain five blocks of 10 MHz each and also participated in the competitive auction for the remaining

11 blocks of 10 MHz each. On October 1, 2020, we obtained three blocks of 1@&dHZn the competitive

auction bringing our total to 80 MHz of spectrum in the 3.4 to 3.8 GHz band. The price for these 80 MHz
frequencies will equal 0728 mil | iyearpe(iodihequehins@llments3 50 mi
andthebhance U378 million to be paid over four years al
million was made on January 13, 2021. The Group became the first player in the market to offer 5G technology

to its customers in certain areas on Noventier2020 and has 245 MHz in all the frequency bands put into

service in France. On March 19, 2021, we launched 5G services in Paris, with close to 80 authorized sites and
continue to expand the deployment of our 5G network in other locations. As of Jl2@230we have deployed

5G technology in more than 600 municipalities (about 1,751 radio sites) across France.

In December 2018, we completed the Towers Transaction through which we partially monetized the value of our
passive mobile infrastructure asset$vory, the tower company in which we currently own a 50.01% interest, is

a highquality telecommunications infrastructure provider with a nationwide presence. Itis the largest independent
telecommunications tower company in France and the third lalEgeepean tower company, benefiting from

more than 10,000 strategically located sites with a diversified portfolio of ghoased towers and rooftops.
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Hivory seeks to proactively partner with third party mobile operators to develop their coverage éfichtiens
objectives, including through the buitd-suit of 1,200 new sites by 2022. We expect to complete the monetization

of Hi vorybés assets upon t he ciiSonsmary BecentfDeveéldpraedtsHi vor y

Transactions with Celln@&for moreinformation.

In the six months ended June 30, 2021 and June 30, 2020, our mobile residential activity (excluding equipment)
generla7B83md | U i dljy67miliodh of éevenue, respectively.

Residential Fixed

In recent years, we have increased ooreficable deployment and upgraded a substantial part of our fibre/cable
networks. For example, our fibre/cable networks are largely DOCSIS 3.0 enabled, which allows us to offer
customers high broadband internet access speeds and better HDTV servicesuadoasgrint. We believe that

we are also Francebd6s | eading fibre/cable provider,
30, 2021, including fibre homes passed by XpFibre (without giving effect to the Covage Disposition). We intend
to continue the expansion of our fibre network in France through engagement with local communities and
government and capitalize on our past investments in improved fibre/cable infrastructure. Moreover, XpFibre
plans to significantly expand its network inMadensity areas, which has been supplemented by the Covage
Acquisition which was completed on December 8, 2020. We are able to upsell our existing DSL subscribers with
fibre/cable broadband offers due to the overlapping fibre/cable and DSL networks aadyenpthe natural

churn rate of broadband subscribers draws existing DSL subscribers to our cable and fibre products. This shift of
subscribers from DSL has allowed, and is expected to continue to allow, us to reallocate investment expenses
previously eamarked for DSL infrastructure to accelerating the rollout of our fibre/cable network.

I n the six months ended June 30, 2021 any35@miliore 30,
a n d,27million of revenue, respectively.

Business Sevices

In the business services market, we benefit from our extensive combined fibre/cable and DSL network and strong
customer relationships and the ability to respond to the growing demand of nedadnbusinesses for
increasingly sophisticated voicechdata services. We offer data services, including IP VPN services (virtual
private network on | P), LAN to LAN (Il ocal net wor k),
and voice services, in particular voice call services, VolP and &entr

We are the largest national alternative wholesale services player to the incumbent provider by revenues and
number of subscribers. We offer a broad portfolio of wholesale products across the entire spectrum of the
wholesale market including wholesalennectivity services for fixetine and mobile voice calls, wholesale
connectivity services for data, wholesale fibre infrastructure services as well agplaiplBSL white label
packages and vetlyigh-speed offers to a significant base of local, virtmaltional and international operators.

In the six months ended June 30, 2021 an683milioe 30,
and 01,693 million of revenue, respectively.

Equipment Sales

Our equipment sales relate to revenueveer from sales of equipment to residential and business services
customers. This revenue segment was created in order to comply with the presentation requirements of IFRS 15,
6contracts with customersd. We hdmableraslcwstbmepsersides p s
equipment providers, and are able to offer customers witbfttipe-market mobile and fixed equipment.

I n the six months ended June 30, 2021 and40diliome 30,
a n @52million of revenue, respectively.

Media
In furtherance of our convergence strategy, we are focused on delivering high quality content offerings to
complement our fixed and mobile services, including producing proprietary content. This strategy is evidenced

by our investment in NextRadioTV, through which the Group produces high quality television channels such as
BFM TV and RMC Sport.
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In addition, we are focused on supplementing our own content offerings with premium content produced by third
parties, incluthg high quality local content and exclusive premium content. Altice Europe and the Group
reorganized the corporate organizational structure relating to premium sports content aQivifiely. 7, 2020,

SportCoTV, a whollyowned subsidiary of the Comparacquired the shares of Altice Pictures S.a.r.l, a subsidiary

of Altice Europe i nchAitcepPicurade d whi thxambohegt(imme hel d
content and other premium content. Prior to such acquisition, a reorganizatiortofAc e Eur opedés struc
to content activities was carried out, including the transfer of activities performed by Altice Entertainment News

and SpENSd) ,(filan affiliate of the Group that previousl
Company, to Altice Pictures, thereby ensuring that the entire value chain would subsequently be transferred to the
Company, which is the entity that benefits the most from the marketing of the associated channels. Altice Pictures

was merged into SportCoT\hdctober 15, 2020. Therefore now hold the rights to broadcast and/or distribute

various premium sporting events through our unrestricted subsidiary SportCoTV (which was previously held by

a subsidiary of Altice Europe outside the Group), includingFieech Athletics Federation, the English Premier

League (through an agreement with Canal+), the French Basketball League, and the English Rugby Premiership,

and the UEFA Champions League, the UEFA Europa Leagud)HrA Super Cup and the UEFA Europa
Conference League (each of the UEFA leagimesugh an agreement with Candbr the 20212024 seasons)

which are commercialized in France via exclusive RMC Sport branded channels.

In July 2018, we launched a single brand for all of our sports content: REIE $pich replaced the SFR Sport
channel. At the end of 2016, Altice Europe and the Group also announced strategic agreements with
NBCUniversal International and Discovery which confer certain exclusive distribution rights in France.

We intend to continudo selectively invest in local and vahaelded premium content as well as sports
broadcasting and distribution rights in the future to enrich our differentiated and convergent communication
services from those of our competitors.

In the six months endedide 30, 2021 and June 30, 2020, our media activity (which comprises revenues generated
by the proprietary content proda®ed ! biyol8yilliordos 0 descr i
revenue, respectively.

Description of the Groupbs Operations
Residential Market
Overview

The Group believes it is the leading alternative telecommunications operator in France in the residential market
and a leader in the vethjigh-speed fixed broadband segment in France.

Brand policy

The Group has streamlined itsabd portfolio by focusing on two brands for the B2C Market: SFR for the
premium offers (with services and multichannel propositions) and Red fopaigsbasic subscription mobile
telephony.

A strategy focused on very highbeed broadband/wireless and imguality content

The Groupds ambition is to offer its subscribers a b
pl aces and from all terminals. This is reflected in t
The Groupncreased the number of homes passed by fibre (including fibre homes now passed by XpFibre, a joint
venture in which the Group owns a 50.01% interest, which we believe to be the largest alternative FTTH
infrastructure wholesale operator in France) to axprately 23,083,000 as of June 30, 2021 (without giving

effect to the Covage Disposition), and intends to continue the expansion of its fibre/cable network in France and
capitalize its past investments in improved fibre/cable infrastructure.

The Group is Bo investing heavily in the development of its waigh-speed mobile network. We intend to
continue the expansion of our fibre network in France through engagement with local communities and
government and capitalize on our past investments in imprabegldable infrastructure. Moreover, XpFibre

plans to significantly expand its network in low density areas, which has been supplemented by the Covage
Acquisition which was completed on December 8, 2020. The Group has expanded its 4G network coverage to

94



approximately 99.6% of the French population as of June 30, 2021. The Group believes it is the leader in terms

of 4G mobile antennas in service in France with 53,88&nnas as of June 30, 2021. In 2020, the French
Government initiated the 5G spectrum anictand the process for such auction included (i) the allocation of four

bl ocks of 50 MHz (comprising five blocks of 10 MHz ea
and (ii) a competitive auction process for the remaining 11 blocké MHz. We qualified to obtain five blocks

of 10 MHz each and also participated in the competitive auction for the remaining 11 blocks of 10 MHz each. On
October 1, 2020, we obtained three blocks of 10 MHz each in the competitive auction bringing dorg6tal

MHz of spectrum in the 3.4 to 3.8 GHz band. The pri
which 0350 milli onyeasr tpoerbieodpaiind eogvuearl a nls5 al | ment s
paid over four yearsalson equal installments). The first payment
The Group became the first player in the market to offer 5G technology to its customers in certain areas on
November 20, 2020 and has 245 MHz in all the frequency lautdsto service in France. On March 19, 2021,

we launched 5G services in Paris, with close to 80 authorized sites and continue to expand the deployment of our
5G network in other locations. As of June 30, 2021, we have deployed 5G technology in moé®than
municipalities (about 1,751 radio sites) across France.

ce
a
0]

This ambition is also driven by productin-d me® vlkadx owi.t H
i nnovative functions and adv aaBoxe §. uxEsa@ably equipppéd withh e he ar
a fibre 1 GB/s modem, a TV 4K/UHD s&tp box, a 500 GB hard disk for recording and-breadcast control,

as well as 802.11ac Wifi. Alongside the launch, the Group also unveiled a new simple and ergonomic interface
designed toffer the bestmuts cr een TV vi ewing experience and meet tF
well as a new version of the SFR TV application, which offers continuity at home and when on the move. In 2016

and 2017, product innovation continued witik launch of several new pieces of equipment, including a new DSL

and FTTH modem offering the latest generation of Wifi. In August 2019, the Group launched the SFR Box 8,
integrated with the latest version of WiFi, providing enhanced image and sounddRKDblby Vision, Dolby

At mos) and a vocal assistant, AOK SFRO, to control t£h

SFR is proactively developing a policy of enriching the content offered to its customers. In 2018, the Group
launched various content options, some of which (SFR Press€, $idrt, SFR Ciné séries) are available at a
reduced price for SFR broadband and wireless customers.

BFM offers access to high quality live news and streaming including all BFM channels (such as BFM Business
and BFM Paris), a news sports channel with RMi@rENews and international news with i24 channels in three
languages.

RMC Sport, a collection of five exclusive sports channels, offers the largest sporting events (the UEFA Super
Cup, the UEFA Champions League, the UEFA Europa League and the UEFA BEloofesence League, the

English Premier League, the English Rugby Premiership, the Portuguese Liga, the French Basketball League,
combat sports, extreme sports and others). The Group retains exclusive rights to broadcast and distribute premium
sports eventdncluding the French Athletics Federation, the French Basketball League, the European basketball
cup and the English Rugby Premiership. In 2019, the Group obtainezkolusive broadcast rights to the English
Premier League through an agreement betwidgce TV and Canal+. In July 2021 through an agreement with
Canal+, RMC acquired the rights to continue to broadcast the UEFA Champions League, the UEFA Europa
League and the UEFA Super Cup and has also acquired the rights to broadcast the UEFA Edeppac€on
League, in each case for the 260124 seasons.

SFR Cinéma offers a set of regularly enriched premium content, including a Subscription Video On Demand
($VODO6) service and premium channels (AlticeVFimboudi o, T
TV). SFR Cinéma includes an extensive array of HD channels as well as one of the largest SVOD catalog in the
market, with around 5,000 programs available, and an extensive catalog of HD and 4K/UHD contents. The SVOD
service includes exclusive andforn abr i dged TV series (such as ATin Sta
cinema (with more than 1,000 films), youth and family content. SFR Cinéma is one of the leading French SVOD
platforms.

The Group also offers a set of over 500 channels and T\tssr{including more than 100 in HD and more than

60 in replay, some exclusive). Since 2017, the Group became the exclusive broadcaster in France of four
Discovery channels (Discovery Channel, Discovery Science, Discovery Investigation and Discovery, Family)
three entertainment channels, series and NBCU cinema (13th Street, Syfy, E!) and the historic broadcaster of
Altice Studio, a series and cinema channel created and launched by the Group in 2017. In addition, the Group will
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be able to offer films producdasy NBCUniversal, including any next installments of its popular blockbusters such
as fAiDownton Abbeyo, fA191706 and fAThe I nvisible Mano as

Fixed-based residential activity
Overview

The Group, through its various brands and praguaffers a number of fixeline telecommunications services.

These are mainly available via fixéide broadband or verkigh-speed broadband internet and its subscriber

premises equipment (i.e. a modem and/otsetp box) . The Gr outpunknited broadbarde s, i n
and veryhigh-speed broadband internet, include fixed telephony, IP television and access to video content. The
Groupbs fixed services - tipleeor gquadruplelaylblingles overfdéfaremtcaccées®s  d o u b
techrologies (ADSL, VDSL, FTTB and FTTH) depending on particular offers and customer eligibility. The
broadband speed offered to subscribers varies according to their access technology and can reach up to 2 GB/s
shared download speed.

As of June 30, 2021, alfo part of the Groupo6s residential fixed se
and Red. The offers below represent fixed offers provided by the Group as of June 30, 2021.

SFR brand offers
(@ I nternet and tel ephongyl abyun)dl ed offers (fidoubl e

TheGr oup offers broadband internet services (ADSL, V D¢
part of doubleplay bundled offers which also include unlimited telephony services to fixed lines in metropolitan

France, the French Overseas Territoaesl to more than 100 international destinations. These offers can be
upgraded with unlimited telephony options to mobile lines and to other international destinations.

The 4G Box0o is reserved for homes t h8SRFRBboxal@iecludles w ADSL
200 GB of internet fair use and up to 220Mbit/s and also includes unlimited telephony services to fixed lines in
metropolitan France.

(b) I nternet, telephony and | Pplt&y&Nision bundled off

Triple-play offers compris¢éhe doubleplay services above and an IP television service. The Group offers three
ranges of tripleplay offers: Fibre, Fibre Power and Fibre Premium.

These offers notably include broadband internet (ADSL, VDSL, FTTB fibre technology with coaxial téasminat

or FTTH fibre optic technology, depending on eligibil
calls to fixed lines and, in the case of the Power and Premium offers, mobile calls in France and more than 100
destinations, unlimitedcall t o cel | phones in France, North America
packages, including approximately 160 channels and services under the Starter offers, approximately 200 under

the Power offers and the Premium offer, of which over 120@resaible in multscreen option with the SFR TV

application.

The settop box that accompanies such offers also provides access to seveoal seldices, such as catah
television, program guide and VOD rental store.

Customers can also subscribe to &y options including over 500 additional channels, optional TV Passes
(Découverte, Jeunesse, Cinéma, Beln Sports, OCS, Canal+, RMC Sport), and ethnic programming packages. The
Netflix SVOD service is available for tripjglay customers. The SFR Fibre-sgb box includes native Netflix

and YouTube apps. The Grouprough SFR) announced a partnership with Amazon Prime Video that will enable

our SFR customers to view Amazon originals.

(d) AHome by SFRO offer
The Group offers twoepbygdSER® asngert aof aut s madHomn an
the AVideo Al arm Packagedo and the APremium Video Al a

management center for connected equipment, aandée camera, an internal siren, a smokeatet, an opening
detector and a remote control. The APremium Video Al :
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a control keyboard, a 3G key, two motion sensors and 24/7 Europe Assistance support. The camera may be
managed remotely from a comg er or the Home by SFR application. f
purchase a set of additional accessories, as well as
heating management and usage monitoring. In November 2019, SFR laanoked smarhome option for

connected houses with a video camera, a connected plug and a connected light, which can be managed and
monitored by a mobile app or by voice control through the SFR Box 8.

(e) Convergentfixedl i ne/ mobil e offers (fAid4P0O)

To meetcustomer household needs, the Group offers the opportunity to combine fixed and mobile plans. These
of fers are provided atPaatktor aldtsicweu nrt st gpse rt hhrodou d e A Muwnlet

In 2016, the Group launched SFR FAMILY!, an innovative product desigor the family. SFR FAMILY!

all ows customers to share their storage (from 10 GB
contents with family members. The owner of the I|line c
usageand Internet browsing.

These convergent offers are based on the Groupds br os
(ADSL, VDSL, FTTB fibre technology with coaxial termination or FTTH fibre optic technology, depending on
eligibility), from 10 GB to 1 TB of ASFR Cloudodo storage, unl i mi
Power and Premium offers, mobile calls in France and more than 100 destinations, unlimited calls to cell phones

in France, North America and China, as wellascae ss t o ASFR TVO0O packages, i ncl
channels and services under the Starter offers, approximately 200 under the Power offers and approximately 210
under the Premium offer, of which over 130 are accessible in-satten option with th8FR TV application.

The settop box that accompanies such offers also provides access to seveoal seldices, such as catah
television, program guide, SVOD offers, VOD rental store and cloud gaming.

)] SFR Box+TV

In June 2020, SFR launched first offer combining the purchase of an Internet subscription and the purchase of

a latest generation 4K UHD television at a preferential rate. On the same principle as the mobile offers, the
customer has access to a subsidized television withmao2dhcommitment and exclusive services, including the
ABonus TVO0 package (-TRrogiomifon anseabrd|Satop Boxyand a Bahbur dapacity

hard drive). SFR has chosen to partner with Samsung toubthis initiative and extended the catalegvith a

new partnership with Hisense.

(9) SFR HomeSound

In November 2020, SFR launched a connected speaker, available in two versions, in partnership with Devialet, a
French audio technology expert and speaker producer, and developed by Sagemconakehe lspeefit from

the three acoustic Devialet technologies SAM®, SPRC&nd AVL™ for a better sound. These smart speakers

are connected to both vocal assistants AOK SFRO and i
speaker or to rent,itvith no commitment, with an internet offer.

Red brand offers

Red by SFR has been marketing an internet access offe
Mbps or a standard ADSL/ VDSL of f er .ixedliheeverghiglespeecer s pr o
broadband, DSL or FTTx (if eligible) networks, unlimited calls to fixed lines in metropolitan France and to more

than 100 destinations in the world. Several other optional services are available for extra monthly fees, including
acatalog of payTV and VoD options. The offer includes a standard TV access to 35 channels or a premium TV
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option providing access to 100 channels. The customer can choose to buy an optionabp\bsetto access
the RED TV app

Mobile residential actiity
Overview

The Group serves the entire French mobile market through Hsaidleand pospaid offers. Pospaid offers
account for the significant maj o4adtmarkeg the Grdue off€@sao up 6 s
full range of voicemd data solutions through its brands SFR and
These offers are provided with or without commitment or a subsidized handset, and with premiufrilisr no

services. The offers below represent mobile offersigeal/by the Group as of June 30, 2021.

SFR brand offers
() Postpaid premium offersd mobile packages

The SFR brand offers three premium, poatd, 4G mobile telephony packages with rates ranging from the price

plan package of 2H+100 Mb to 80GB offer, whincludes a 12nonth commitment. The brand also offers four

premium, pospaid, 5G mobile telephony packages ranging from 80GB to an unlimited plan of mobile internet

and unlimited calls in France, which also includes -antibith commitment. Allofthe Giop 6 s of fer s i ncl 1
option of a subsidized handset (with arBdnth commitment), unlimited SMS and MMS (excluding the 2H plan)

and come with a variable volume of voice and internet data according to the selected package.

At entry level, the Group offertwo price plan packages, which are offered inclusive of calls within France ranging
from 2 hours to unlimited usage and from 100MB to 5GB of mobile internet data in France per month. For more
advanced needs, two packages are offered: 80GB 4G+, 80GRBGBBHG, 160GB 5G and unlimited 5G. These
packages include unlimited calls in France and French Overseas Territories, from 80 GB to unlimited mobile
internet, SFR Cloud (100 GB of storage), and access to SFR TV. All of these packages also offer vagying voi
and data usage from abroad, the extent of which depending on the package.

Customers can also choose one or several content options, including RMC Sport, Cafeyn, SFR Cinéma, Sybel,
Deezer and Napster. With respect to the broadband offer, Group custmmefis from a special price for these
content options. Subscribers to t hepackdistsaumsiftheydalSo p a c k a ¢
subscribe to a box offer and if they are also eligible for the FAMILY! offer.

These offers are availabl acr oss al | of the Groupbs SFR brandébés di s
(b) Remote access offets fiConnecté Partoli ( AConnected Everywhereo)
We | aunched a one price fApay as youpegdaypforoniyfthetimeunder

during which tle services are used. For subscribers that wish to buytepsbox or tablets to accompany these
of fers, the Group offers one fABox dpeaiPd crhree dd®yp tam ds ura
kits are available, offering 2GB of interreatd an access to SFR TV.

(c) ASFR La C-paidtofeexs pr e

Prepai d packages arSeRLlafCértér éd anddenrAftbe & SI M card i s
topped up by vocal server, internet, purchasing coupons or tickets at physical psahs(fifr example, tobacco

shops, newsagents, SFR spaces and certain major food retailers) or through ATMs of certain banks that are
partners of the Group. Several graid topup ranges are available to subscribers, offering voice, SMS, MMS,
internation&calls and data packages.

Other available products also include mobile+ SIM card packs or tourist kits (SIM card with adapted content
included).
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Presentation of the Red brand offers

Commitmentfree and handsdtee postpaid packages are offered under el brand. Red by SFR brand offers

a variety of data driven packages the content of which varies based on promotional activities in the market. An
easy to use configurator enables to upgrade the data of initial package to 100Go or the internationEHbGata t

(with additional countries), for a monthly fee. These offers are available upon subscription mainly via the website
redbysfr.fr, with the lines also being managed online via the same website. Subscribers with Red packages have
access to the same werk technologies as subscribers with SFR mobile offerings. However, Red subscribers do
not enjoy services linked to SFR mobile offerings and are not eligible for-padki discounts.

Network

With the largest fibre/cable network in France, passing apmpeately 23,083,000 fibre homes (including fibre

homes now passed by XpFibre but without giving effect to the Covage Disposition) and extending over more than
10,442 municipalities as of June 30, 2021, and a leading mobile network, the Group aims to begutiertal

leader in the convergence of verigh-speed fixed i ne and mobi | & Residentlelfb@eddo giTdhe. Se
Groupds ability to pibasedisaviceshireluding HDT\é andh\foD tlevisionfsérvicesd
broadband internet netwoaccess at increasing speeds and fikesl telephony services as well as UMTS, 3G

and 4G mobile services to additional subscribers depends in part on its ability to upgradealite @nd DSL

networks by extending the fibre portion of its networlduging the number of nodes per home passed and
upgrading technical components of its network andr{@pile networks by buildingut its UMTSnetwork and

investing in LTE as well as maintaining agreements with third parties to share mobile networks.

In the area of vernhigh-speed broadband, the Group intends to maintain its competitive edge and contribute to

the success of t he -highrspeed ihterngtplarethroughesignifiGaat investments into its
very-high-speed network. As a result tifis investment, the Group intends to continue to lead the market and
support residential and business subscribersd migratdi
the Group has increased its fibre deployment and upgraded a subgtantiat of i ts cabl e net wo
cable networks are largely DOCSIS 3.0 enabled, which allows it to offer its customers high broadband internet
access speeds and better HDTV services across the Gro

The Group aims to deliver quality perience in broadband and higheed broadband to all its subscribers both

for fixed-line and mobile services. As a result, the Group is investing in its own network infrastructure in order to

be able to develop quality, innovative and convergentserwides | e reducing its costs. Th
only allow the transmission of both fixdithe and mobile voice and data traffic across France, but they are also
interconnected to the networ ks of t harangemnertsomthfroughhe wor
transiting carriers.

The Group intends to continue investing in cuttetge technologies that make it possible to anticipate market

changes and meet future traffic needs. For example, onlBlag018, the Group acquired 100% of #iware

capital of ATS France from Al ti ce ICertaie Ratationshipsraedl , a s
Related Party Transactioos f or mor e i nformation. ATS France provid:¢
deployment, maintenance andrd er ni zati on of the Groupébs telecommunic

Overview of architecture of a telecommunications network

COLLECTION
NETWORK

INTERCONNECTIONS

ACCESS NETWORKS NETWORK CORE

CUSTOMERS

SERVICE PLATFORM

The pace of technological development and evolution in the telecommunications sector is intense and will
continue to intensify in the fac# rapid changes in consumer internet usage, both throughlineednd mobile
mediums. As a result, the Group has sought to streamline its networks over the past several years.
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Overview of the Groupds network
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Fibre coverage as of he 30, 2021
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Very-high-speed internet

With regards to verhigh-speed internet, the Group is rolling out fibre in all existing technologies (FTTB and

FTTH), with the goal of delivering the best quality vrgh-speed internet to its subscribers. The @rai
actively committed to t he s thighespesdsintemét planhWith it fibeeroptib go v e r
network, the Group provides its subscribers with bit rates of up to 2 GB/s with the SFR Box 8.

The Group owns its network infrastructuneadends, access nodes and other parts of its access network, including
thelongdi st ance b @&®&&kbonde Oeéo wj. The technical i nstall a:
Groupbs network are installed ( e(towhichihegGraumtagaccasslkey own e d
means of longerm IRUs). Several telecommunications operators can occupy or use the same technical
installation or even the same telecommunications equipment, without affecting the quality of the service provided

to endsubscribers. As of June 30, 2021, the Group had approximately 23,08Bj@dtbmes passed (including

fibre homes passed by XpFibre (without giving effect
services are already marketed in more than4runicipalities across France and in the six months ended June

30, 2021, 2,190municipaliteswer e made el i gi bl e for access 80 the C
ResidentialFixed .

Fibre to tFAi®Bobui |l ding (0

With technical performance levels cparable to those of other FTTx technologies, FTTB is the most widespread
technology in the world (including in the United States, Germany, Belgium, the Netherlands and other countries).

FTTB seeks to bring fibre optic as close to housing units as possiti¢o rely on the existing coaxial cable
within buildings to connect the end subscriber to the fibre network. FTTB offers two key benefits: first, it allows
for a simplified connection of subscribers and therefore a faster deployment of fibre in Frahsegandly it
offers a TV service quality recognized to be superior to all other available technologies.

Fi bre to FTTHe) home (A

The Group has also been deploying its own subscriber connection links by means of FTTH fibre technology,

which enablesthd e | i very of bit rates of up to 2 GB/s with th
on a network of 1,970 optical nodes from which the final links depart to connect its private and business customers

in optical fibre. FTTH technology presents grsficant technical opportunity given that, as with FTTB, network

speed is not technically limited by distances to network connection nodes, unlike other technologies such as VDSL
where actual speed decreases as the distance between network connectiamadiale endser increases.

A pragmatic approach to promote deployment

In order to meet the growing needs of users, the Group is taking a pragmatic approach to the deployment of its
very-high-speed broadband offers. In both very densely populated &elisand in less densely populated areas

by private partnership, the Group is continuing its fibre deploymete it is the leading operator and it

continues to cénvest with Orange in areas where Orange is responsible for deployment. The Grooptaises

to deploy its vershigh-speed network in less densely populated areas as part of public initiative networks with

local authorities. Since 2018, the Group has been chosen Dgplagtements of Corse, Gard, Pyrénées Atlantique

andTarn to operate lte new Public Initiative Networks that allows approximately 800,000 households to be
connected to the Groupds fibre network. The accelera
expanding FTTH coverage in ledensity and rural areas, showddpport better fibre subscriber trends as the
addressable market for very higheed broadband services expands.

In order to further accelerate the deployment of FTTH coverage in low density areas, the Group created XpFibre,
which has the objective of fibrdeployment in low density areas. FurtiépFibre Holding (formerly known as

SFR FTTH Network Holding S.A.S.§ joint venture in which the Group owns 50.01% interest and the parent
company of XpFibre S.A.S. (formerly known as SFR FTTH S.A.S.), compile¢egicquisition oéll of the equity

interest of Covage on December 8, 2020helped XpFibre expand its footprint in rural areas.

DSL
In providing its DSL fixedine broadband services, the Group relies on a DSL network of 8,162 unbundled main

di stri butMDesd )f asmed ORcember 31, 2020. While the Grou
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very good DSL technology coverage, the Group also po
and, as a result, is looking to suppthie migration of subscribers from ADSL to fibre optic technologies in order
to meet the gradual increase in residential and busin

Mobile network

The Groupds mobile access net wor kg moklenetwoskrskearing bndn 15, 0
including Hivory) as of June 30, 2021, each comprising a transmitter/receiver (the base station), transmission
equipment and environment infrastructure (for example, pylons, technical rooms, energy workshops and antennas).
Thes radio sites are relayed to the fibre optic backbone through fibre optic connections or radio connections
owned either by the Group or through the network links we lease from Orange.

The Group has made investments in mobile frequencies from differererapbttrum auctions organized by the
French regulatory authorities. As a result, the Group has a diversified portfolio of frequencies (which support 2G,
3G, 4G and 5G technologies) and a spectrum allocation that covers its current and future mobile networ
requirements.

Following the spectrum auction organized by ARCEP in 2015 for the allocation of frequencies in the 700 MHz
band, the Group expanded its spectrum portfolio with
now comprises 23.7 MHz itotal, broken down into 5 MHz in the 700 MHz band,MBz in the 800 MHz band

and 8.7 MHz in the 900 MHz band. Together withthévB3z t he Gr oup owns i n high fr
total portfolio now has 78.7 MHz (after the refarming of the 18B{z band), making it one of the most advanced
portfolios on the market. The Group thus believes it
needs, in particular in less densely populated areas, with respect to mobile internet and incteassagelaver

the coming years.

Mobile coverage

As a result of significant deployments of its radio sites, the Group aims to cover all mobile connectivity needs in
mainland France. As of June 30, 2021, the mobile network of the Group covered 99.8%rehtiep®pulation
in GSM/GPRS (2G) and 99.9% of the population on the UMTS/HSPA (3G/3G+) network.

As of June 30, 2021, the Group has access to a 4G network accesSl@iof the population of mainland
France and was the first operator to launchtéehnology in France.

With a view to increasing download speeds, making internet browsing more enjoyable and improving its service
quality, the Group is also deploying 4G+ up to 500 Mb/s. Considered to be an updated version of 4G, 4G+ is able
to deliver davnload rates of a maximum theoretical bit rates of 593 Mb/s due to the aggregation of 800 MHz,
1800 MHz, 2100 MHz and 260@Hz frequencies and MIMO 4x4 technology. 4G+ technology makes it possible

to speed up downloads and facilitates the sharing andngesfiHD content on the go.
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- Couverture 3G

Couverture 3G

- Couverture 2G

4G deployment
Systematic deployment of SingldN technology

The Groupds mobile network consists in total of more
and including Hivory), equipped with one or more iteshfransmission/reception equipment (base station), each
dedicated to a single technol og)sindeREBNOOQTr, 3nmb)i chr elnatbd st
3G and 4G technology to be managed by means of a single item of equipment.

The Group usethe deployment of 4G technology as an opportunity to systematically replace its older antennas
with SingleRAN technology, enabling its subscribers to benefit from a-figddity, veryhigh-speed network,
while also making the most of the technical améficial benefits of SingiRAN technology.

SingleRAN technology provides certain technical advantages. First, it enjoys higher performance, both in terms
of quality of mobile voice and capacity, due to its ability to use optimal technology (3G/4G) gndrfeges
(specifically 900 MHz). The effectiveness and reliability of its connectivity are also optimized due to the use of
unique transmission technology. Secondly, it facilitates technological evolution (such as the introduction of 3G
900 or 4G 1800 foexample), due to a simple software development which require no intervention with or
amendment to the physical technology components.

The use of the SinglRAN technology also provides certain economic benefits, particularly due to the reduced

amount of egi p me nt necessary in the Groupds mobi-RAN net wor
technol ogy reduces the amount of mobile network site
need for investment, and etvoikmgéneratiagropgermting/savings, whitst atthee Gr o

same time facilitating technological evolution.

Finally, SingleRAN technology also improves customer experiences due to the increases in coverage and
availability it delivers and the increased capacitgraall frequencies and mobile technologies (2G, 3G and 4G).
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Mobile networks sharing agreement

The Group and Bouygues Telecom entered into an agreement on J&hu20y¢ 4, whereby they agreed to pool

part of their wireless networks. The goal of this agreet is to allow Bouygues Telecom and the Group to offer
customers better geographic coverage and service quality, while optimizing costs and investments. The agreement
calls for the roHout of a new shared network in an area corresponding to 57% obth#ation of France
(encompassing the entire territory, other than the 32 largest population centers described abowalmt so
Awhi te spot saufsofthd RAN shHaring verage avére in September 2015, and the target network

is expected tdve completed in 2021. As of June 30, 2021, 12,174 sites have been rolled out jointly by the Group
and Bouygues JMdedat Cantractd3NdrelessiNetwork AgreemedtBouygues Telecom
Agreemeri f or more information.

Towers Transaction

In December @18, the Group completed the Towers Transaction through which it monetized the value of its
passive mobile infrastructure assets. Hivory, the tower company in which the Group owns a 50.01% interest, is a
high-quality telecommunications infrastructure pret with a nationwide presence. It is the largest independent
telecommunications tower company in France, benefiting from more than 10,000 strategically located sites with

a diversified portfolio of groundbased towers and rooftops. Through Hivory, theuprand its joint venture

partner KKR aimed to proactively partner with third party mobile operators to develop their coverage and
densification objectives, including through the btides u i t of 1,200 new Mataridl e s by
Contract® Hivoryd Agreement to Dispose of Tower Asgets

NS

5G Technology

The Group was the first network provider in France to conduct artlogir call on a 3GPfompliant 5G New

Radio system using 3.5 GHz spectrum in 2018, and conducted the firstdldl 5G experiment hita pre
commercial terminal on the Altice Campus in Paris. The Group also conducted the first 5G call on a commercial
smartphone in France.

In 2020, the French Government initiated the 5G spectrum auction and the process for such auction included (i)
thed | ocation of four blocks of 50 MHz (comprising five
to qualifying operators; and (ii) a competitive auction process for the remaining 11 blocks of 10 MHz. We
qualified to obtain five blocks of 10 MHzaeh and also participated in the competitive auction of the remaining

11 blocks of 10 MHz each. On October 1, 2020, we obtained three blocks of 10 MHz each in the competitive
auction bringing our total to 80 MHz of spectrum in the 3.4 to 3.8 GHz bandpflde for these 80 MHz
frequencies will equal 0728 mil | i-yearpefiodihequahinstalimenis3 50 mi
and the balance 0378 million to be paid over four ye
million was made on January 13, 2021. The Group became the first player in the market to offer 5G technology

to its customers in certain areas on November 20, 2020 and has 245 MHz in all the frequency bands put into
service in France. On March 19, 2021, we tzhed 5G services in Paris, with close to 80 authorized sites and

continue to expand the deployment of our 5G network in other locations. As of June 30, 2021, we have deployed

5G technology in more than 600 municipalities (about 1,751 radio sites) acaose Fr

Backbone

In order to offer all its customers a tgpality user experience, the Group has developed its own, unique transport

net wor k, enabling the routingioé althfbdbicth&@€h&r Gupapb.
on a modernhigh-quality infrastructure, both with respect to its backbone and its mobile andlifieedccess

networks.

The Group has one of the largest backbones in France. This backbone is a national transport infrastructure with
more than 88,00Bm of fibre optt cable enabling the connection of more than mé&fopolitan loops in the
territory as of December 31, 2020. I n addition, the C
data centers spread across the French territory.

Technical charactestics

The backbone (which provides the main voice and data transmission routes between large, strategically
interconnected networks and the network&és main route
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subscribers throughout France. The datac kbone currentlIR0 famdctti namss gor tisAl
communication using specific bandwi dths for each of
mobile and business services). The Group believes that its backbone iakigllyo meet the needs of its

subscribers.

Transmission network and IP transport network

For its optical transmission network, the Group has ¢
in the form of intedlinked loops, thereby securing traffic flow as much as possible. In the past, the Group built its

optical transmissionatwork on the basis of national agreements with RFF and Voies Navigables de France. The
Group has extended this vast transmission network by also renting fibres to third parties (for €xasaale,de
Transport )andte Orangd, specifidallpf@he connection of MDFs.

To be able to handle increasing traffic, the Group has deployed the highest performing optical technology available

to date. The Group has clPoasttuansdormrnhn hetwomltt Pabtr
features very high capacity. It is situated above the optical transmission network. The backbone routers use
Nx100G technology and as a result can support connections of a unitary capacity of 100 GB/s.

The Group network can manage internet services usingdiiresses in IPv4 or IPv6 format for its Fixed and
Wholesale customers. It can also transport voice, data and video flows (for example, television services on
multicast IP or VOD).

Data centers

In order to meet the needs of its business services custdhee@roup has 11 data centers in France. These data
centers consist of one or more properties equipped w4 security and surveillance services and include
several rooms with cabinets containing the servers, kept at an ideal temperature andnveittepieelectricity

supplies. The servers hold the data and applications to be used by business services customers, who benefit from
a secured connection to the data center servers.

Marketing
Overview

The Group has a robust and mugltiannel distributiometwork, combining local channels (stores, presence in the
shelves of major food retailers, as well as dmedoor salespeople) and distance selling channels (such as
websites and telesales) allowing it to cover the entire domestic market.

Stores
SFR spaes

As of June 30, 2021, the Group had approximately/b@&F R s paceso in France which s
fixed and mobile offers. This network of SFR spaces i
well as independent partnersedilar investments are made to the SFR spaces network in order to modernize it

and maintain the quality of igtore experience.

In addition to offering subscription services, SFR spaces offer subscribers (and prospective subscribers) a range
of services ioluding product demonstration and discovery services (such as LaBox workshops) and helpdesks.

The SFR brand has a muttih a n n e | approach to its product marketing
the Group allows its subscribers to order a prodakihe or through telesales (for example a mobile phone handset

as part of signing up for a new subscription or renewing an existing one), and to then collect that product at their
nearest SFR space. Depending on the availability of the desired pré@uctistomer may pick it up within 48

hour s. Further moregepropal@®haeevdeeel wpedht el dws esti mat
all sales channels following a customer contact. These estimates can then be finalized by the subscribers
themselves, either online or in person in a SFR space.
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Door-to-door selling

Doortordoor selling is another mechani sm f o-to-doorselihkget i ng o
teams operate across the ¢ oun teesyndamdedenderd costriactots. of b ot h

Websites

The Group is present on the internet via the websites of its current and historic brands: sfr.fr and redbysfr.fr. The
purpose of the websites is to market offers through online stores, improve customer relatipreviging
customer discussion spaces, online assistance and so forth) and to offer services (such as webmail).

Telesales

The Group also markets its offers via the telesales channel.
Customer service

Digital customer relations service

In order to give sudcribers the autonomy they demand, the Group continues to develop and promote its digital
cust omer service tool s, in particular its ACustomer
smartphones. These digital services, available 24/7, all@uiadlcribers to manage their services and find answers

to their administrative, saleglated and/or technical questions. With the launch of the innovativdiagtosis

functions of its boxes, the Group now allows its subscribers to monitor the stahesrdfoxes and get online

technical support.

Multi-channel customer relation service

In addition to its digital solutions, the Group has advisors that help its subscribers on the telephone and/or through
other contact modes such as et@ims, email, farms and social networks (Twitter, Facebook and others). SFR
spaces play a key role in mutthannel customer service, offering subscribertherspot support. The ability of

points of sale to better assist its subscribers and resolve their problem®ri#yafpr the Group. To improve the

quality of how requests are handled, the Group is streamlining the tools used by its advisors.

Business Services Market
Overview

Changes in usage confirm new trends in the business services market, which raisegeshedliating to
performance, reliability and, more generally, security. Development of mobility and remote work capabilities, as
well as proliferation of exchanges and collaborative work, have resulted in the growth of data usage, specifically
in terms ofmobility, for all customer terminals, and have created new needs for digitalization of applications and
cust omer sd t ol® pbademidHasdra@a&isally@dccelerated this trend, putting strong pressure on
companies of all sizes in terms of remuoterk capabilities and of associated security measures.

The Group offers a full range of fixed and mobile services including voice services for traditional switched voice
services and VolP, data services, such as the provision ehigingpeed internet acss, provision of connection
services for professional multite architectures (IP VPN, LAN to LAN, SAN to SAN, etc.), cloud and hosting
services, and various ICT services solutions.

The Groupds business services ¢ ueshusinesses, sas veel as pubkct of :
administration entities, which often have numerous sites of operation. The Group currently meets the needs of its
customers via a portfolio of standardized solutions, completed with an extendeeh&nown projechased
cusbmizations.

The Group has a sales team organized into direct and indirect distribution networks to market and service its
business services customer s. T h e-ho®,rmotivaiidn &ind ®xpériense, r e pr e ¢
providing a strong regiohaand local presence, and have close relationships with the local authorities and
administration.
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The business services market is addressed through different channels according to customer activity:

0] major accounts marketed through direct sale onlynk&or accounts, both public and private, the Group
offers, through internal sales teams, taitoaide, reliable and secured solutions based on a combination
of standardized products and more specific additional services. This segment is dealt with by the
Commerci al Department, AiMaj or and I nternational A«

(i) regional and local business market dealt with by six Regional sales organizations, decentralized and
present everywhere in France via direct and indirect channels comprising of:

1 largebusinesses and public procurement activity marketed through direct sale only;

1 small to medium business activity (BMB) busi n
marketed through indirect sales via a network of independent distributors and kaoHers
through SFR Business Distribution, a whetiwned subsidiary of the Group;

A digital channel, including online shop and the telesales is used to generate additional sales to existing customers,
to acquire new customers on the fewd of the market and generate leads for the regional sales channels.

The Group employs a dedicated product and marketing department for its business services customers, in charge
of the development and marketing of offers and services as well as the support and tramlies) afid preales

teams. The offers of the Group are adapted to the needs of each of its customers, including small, medium and
large companies as well as public entities.

Finally, the Group manages its own customer services structure, through a CuRtatems Department,
specifically suited to the needs of its business ser
digitalized customer management interfaces (in particular Customer Extranet Portal) provide a centralized and
multi-channekustomer service approach suited to the needs of business services customers.

The Groupbés standard service contract for business s¢
in particular within four hours for fixetine voice and data sen#és. The Group also offers additional vahdsed
services suited to the needs of business services customers in termswuf aoll operation.

Mobile Offers (Voice, Data, Management and control services)

The Groupds mobi |l e o tivitieswishin the lusiness seeviced enarketf which faldwlthe a ¢
same format as the Groupobds residenti al of fers, cont ai
in addition to specific data access packages for tablets and computets offai internet access ranging from a

few GB to several tens of GB depending on the offers.

Since the launch of 5G in November 2020, new 5G options are available within the mobile packages, as well as
5G handsets.

The Group also offers cost managementises to businesses. These include simple tools, such as a dashboard
of telecommunications expenses and consumption, which allow businesses to effectively manage their fleet of
handsets.

Handset management and security offers are available to all businesst o me r s . The Groupobs |
Management offer allows business customers to remotely manage and secure their fleet of smartphones and tablets,
in particular by erasing the businessd i nafcentralizadt i on i n

manner through a Cloud platform.

An optional service of Professional Mobile Radio (PMR) is available for specific usage includintgpPliadk
capabilities and prioritization services for rescue/security staff.

Fixedline voice offers

The Grai p 6 s b usi ne slige veice offers coesst off varinus fixditie telephony packages designed
to suit al | business customersd needs. They include
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dedicated customer service, guaranteetbraton in less than four hours with the dispatch of a technician if
necessary, and the choice of single, consolidated or separate billing.

In 2018, the Group has |l aunched a new service called
anabg line telephony service over a data access in order to help business customers cope with the phasing out of
traditional Switched Voice Services by the French incumbent operator.

The APack Business Entrepri seo ¢oflafge compasies wishingptd dser f or
the service of a provider handling the overall management of the business communication services (managing
telephony service, equipment and telecommunications usage). This package provides not only a standard
telephone se&ice including call forwarding, call transfer and conferences, among others, but also the convergence

of fixed and mobile services such as single number, single email system and accessibility rules.

The Group provides a dedicated project manager duringpsand installation on the site by licensed technicians.

A new version of the service, iPack Business Unified:c
second quarter of 2021, bringing a full set of new functionalities.

Fixed data offers
The Group can provide its business customers with a complete range of fixed data offers:
1. Business private network offers

The @Al PNeto offer connects businessesd different pr
Connections can be made usiD§L or FTTx access technologies. Additional services allowing remote access,
centralized and secure internet access or support can be added to this offer. The customer sites located outside of
France can also be connected through partner operators.

The N LtAo LANO of fer, intended specifically for maj or
through a venhigh-speed broadband network. It thus makes it possible to allocate and share the network
resources (LAN, servers) of the customer, and coritsaiain sites (head office, datacenters) via a flexible point

to-point architecture, with a broad range of speed and access options.

2. Internet access offers

The Al nternet Connecto offer provi des loc(ETéls BTTB,o t he |
FTTO, SDSL, VDSL, ADSL) and a choice of access speed (from 2Mbps to 10Gpbs) and of levels of service
(guaranteed bandwidth, guaranteed Time To Repair, backup link, etc.).

The fABox Businesso offer i s aenvicea(lintérmet +dvaite) fer SMBsarfde s si o n
smaller businesses. It gives access to asymmetrical speed of up to 1Ghps through FTTB and FTTH technologies.

A business voice access is provided which can be extended to several lines with enhanced servicelsethrough t
APack Businesso offer.

3. SD-WAN offer

The fASDnet & of f-&WAN offes bringing thecagilaypfeSEWASI B2chnology with an easier set

up, more agility in the provisioning of connections at optimized costs. This offer is often combined Iwitnraat

access offer or a VPN offer.

IT Services

In addition to connectivity solutions, the Group offers a range of IT infrastructure and telecommunications
services, customized or packaged;site or as a service, the format depending on the needmahé business

market. To do so, it partners with major technology companies in each area of expertise. These offers can be

supplemented with consulting and support services.

1. Network Service Line
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This service line brings together all of the servicest theet the needs for LAN, enterprise WiFi and WAN
network optimization services for companies through packaged solutions or through-lpasgtiproposals.

2. Security Service Line

The Group offers a complete range of integrated and managed solutirerfogt access protection and security.
I't works closely with security specialists to meet [
secure terminal and remote access maViPNgGpment sol uti on

The Groupprovides answers to advanced cybi@eats such as system intrusion attempts or denial of service
attacks (antDDos).

The Groupds Service Internet Security range of sol ut
depending on the size dfd¢ company and the desired level of security. These offers are marketed either packaged
with internet access links or as staaldne dedicated solutions to secure complex ropléirator environments.

3. Datacenter and Cloud Service Line
This servicelindr i ngs together hosting offers in the Groupo6s
cloud mode (in the Groups datacenters oppone mi s e ) . An | nfr algaBdr)u cd fufrer aiss aa

available for the customers, especially major antaurhe solution allows the company to host its servers in a
shared environment to manage and optimize its information system infrastructure in a secured IT resource solution.

4, Unified Communications Service Line

This service line combines video confecang, audio conferencing, messaging, collaboration and advanced
business voice solutions. The portfolio notably includes:

9 AOffice 365 Collaborationo, which regroups 1in
(professional messaging, conference arsthint messaging, online document sharing site, and
office automation applications), and thmakes them accessible online at any time.

T APack B-u&Gornpeosrsat e o, of fered specifically to |
telephony and communications solution is adaptable to every company and is based on four
main pillars: advanced corporate telephony and communications functions,-dgemand
service with payperuse, the guarantee of a single contact for arte®sd commitment and a
customer portal allowing the customer to manage telephony and collaboration services
autonomously on a daily basis. The Pack consists of a serviceplatfthenetwork core and
a centralized operator voice access, built on
It offers customized entb-end support for design, retlut and operation. In addition to
corporate telephony and collaboration ftiokes, users will get a softphone service (i.e.
telephony software for making calls over the internet) and a single number. They can therefore
be reached at any time both within and outside of the company and on all types of fixed and
mobile terminals.

This offering also includes the capacity to deploy customizesiterand hostedhode solutions.
5. Customer Relationship Management Service Line

The Group provides several solutions to meet the customer relationship management needs of its business services
customers.

Special number offers: The Group has been a special number operator for many years. Despite some restrictive
changes in French regulation, this activity remains strong within the Group.

Call contact offer is an interactive voice server and beaiccenter solution in cloud mode. Call Contact relies
on an intuitive web interface for the call center manager and comes with special numbers.
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For more evolved usage, the AGI obal Contact @m=nter o s
500 call center advisors) and standard accounts (50 to 500 call center advisors). These hosted solutions allow
companies to manage theirllound contacts homogeneously, irrespective of the channel of communication used

by the customer (for example tpleone, email, mail, fax, chatting, social networks or avatars). Providing
customerswitha36egr ee view, these solutions allow close int

Mar keting campaign management e Griowp roffers @nfiddtbourfd unsllii o n~ Mu |
channel marketing campaign management solution allowing the sending of messages (per unit or in direct
marketing mode) via a channel best suited to the target (for example, SMS, MM&I, ¢ax or voice
announcement). Carafgns are managed through an online portal or through Application Programming Interface.

6. Internet of Things Service Line

The Internet of Things service line provides standard or taikmie connectivity integration of professional
solutions for business. These offers allow a group of fixed or mobile machines to share information with a
central server, for example gémation or bank card payment services. To meet the specific needs of critical,
sensitive and/or large volume projects, the Group is tbleffer suitable services and pricing according to
customersdé needs:

9§ AConnectivityd only solutions, which can easi
infrastructure; and

9 AStandardized Vertical o | nter-oadeofferbthaftiré ngs s o
developed for specific needs such as power controllagation and employee protection. Each
offer includes sensors, connectivity and a complete cloud platform.

Wholesale Market
Overview

The Group, via its Operator Services DivisipBS00 ) is a |l eading operator next
France in wholesale telecommunications services. The Group also has a humber of assets in this market, such as
the broad spectrum of its catalog, close relationships with its customerseaexptrience gained over the past

several years in this specific market.

The Group is involved in the operator market in France and abroad, dealing more specifically with operators
serving the residential market, the business services major account Ifiatdetational and infrastructure
operators) and the business services micro business/SME market.

At the end of 2014, residential services were impacted by consolidation with the SFR Acquisition and Virgin
Mobile Acquisition. This resulted in contractiohtbe market that can be served by the DSO and, correspondingly,
its revenues. However, there remains significant market potential for the DSO, especially through new growth
drivers in the verhigh-speed fixedine/mobile broadband and fibre infrastruaur

The business services major accounts market remains dynamic, due to, among others factors, the significant
increase of speed and the requests for network security by large companies, increasing the sales volume of the
DSO in this market, and also it€bhanological evolutions, including the replacement of obsolete copper technology

with fibre. The Groupds significant customers in th
international incumbent operators.

The SME/micrebusiness business semicmarket is withessing a number of emerging players every year. This
activity has become a preferred target of the incumbent operator. Nonetheless, telecommunications operators in
this market have high growth momentum. The biggest operators in this naaekebw offering their own
telecommunications services and positioning themselves with respect to all products from fixed voice to fixed and
mobile data. The DSO supports them in these evolutions and partly benefits from this growth.

Solutions offered
Through the DSO, the Group offers domestic and international operators, and in the real estate space,

telecommunications solutions to help them meet the needs of their own residential and business services customers.
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The Group is currently marketing telecommizations infrastructure solutions, fixed voice solutions, fixed data
solutions, white label solutions, mobile solutions, and roaming solutions for foreign operators, contents for FVNO
(3P ADSL and VenyHigh-Speed offer) and MVNO, and infrastructure anditdi services solutions to the
building.

@) Infrastructure solutions

The Group has capacities for IT and telecommunications equipment hosting, which it markets in particular to
international players, in addition to the connectivity and data transpartiosw. Its infrastructure offer also
comprises the marketing of access to its ducts or the provision of fibre optics.

This infrastructure allows an operator that wants to develop its own telecommunications network in France to do
so using the solutionsfefed by the Group.

(b) Fixed voice solutions

The Group meets domestic and international voice transport needs through call transit, collection and termination
offers. With these solutions, thiplar t y operators in France medtmthese t he
networks of other operators.

The Group also offers turnkey solutions to local or national players such -asl@cton, VolP (endo-end
product offer), resale of the Orange subscription (VGA) and marketing of-adhlled services (08xx numisgr
allowing them to be the single contacts of their-endtomers by managing all voice invoices.

(c) Fixed data solutions

To meet the internet connectivity requirements, the Group offerdcegild internet access solutions, with or
without a router, asell as IP VPN solutions. These solutions allow a tpiagty operator to use the network and
get the Groupds support.

The Group also meets colletiode connectivity needs so that operators can recover data traffic directly on their
network. It equally abws international operators to build seamless offers including France in their offerings
(international IP VPN).

With these solutions, the Group offers dedicated fibre (FTTO, FTTE) and shared fibre accesses (FTTB, FTTH)
and copper accesses (SDSL, ADSL &hj§l The Group proposes to be the single point of contact for its operator
customers by integrating Orange access and network solutions (fibre and copper) and PIN (Public Infrastructure
Network) access and network solutions in order to complete its cevefatata services.

(d) White label solutions

The Group offers white label broadband and veigh-speed broadband access links in doyddéey and triple
play to operators wishing to position themselves in the consumer market. These solutions allopettzdses o
to resell, under their own brand, turnkey solutions to their customers.

Triple-play white label service solutions are marketed underternyg contracts and are tailored to the needs and
requirements of each of t hteinclGdedhe provisioncoltslavisiaoneontent, T h e s ¢
internet access services and fixed telephony services. The Group also provides certain other products and services
such as handset equipment.

(e) Mobile solutions

The Group offers comprehensive offers onMéNO market. These offers are intended for operators without a
network that wish to market a mobile offer. The Group offers Full MVNOs (a voice, SMS and data mobile
collection offer), MVNOs light (endo-end mobile services: national, calls abroad, anthiog, among others)

and via MVNO aggregators that provided turnkey solutions.

() Roaming solutions for foreign operators
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